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Dear reader,

We hope you will find our new Spring 2022 titles interesting and
inspiring, enjoy reading!

For more information on our Spring 2022 titles, please browse
through our catalog or go to www.bispublishers.com for a
comprehensive overview.

As always, if you have a good idea for a new project, do not hesitate
to contact us. We would love to hear from you!

The BIS Publishers team,
Bionda Dias
Bionda@bispublishers.com

Cover image taken from

People Facts, p. 14
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Creative Block: Kids!

NEW TITLES

Creative Block: Kids! is a fun and practical art book for children (and their parents!) to start Info

experimenting with creative ideas, play with art and test out new materials and means of
making art. It encourages children to play with their creativity, develop new skills, and have fun

with the results.

They are the artist in charge and get to make all the decisions to create their own weird and
wonderful work that they would not explore at school. Creative Block: Kids! wants children to

have fun and explore their creative ideas. If you can imagine it, you can make it!
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May 2022

paperback

128 pages

72 X 6%&in

$16.99

ISBN 9789063696245

vegetable
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’ add
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A\ Here’s some help for how,
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Geta !ballof clay and press “your thumb
into the middle of it, creating a staft poiit.
 Then, using gour thumb and fingers, pinch the eldy to
| spread it out and go around, making a bowl shape.
\ From here you can manipulate the clay as you like!
\ You dan add smaller chunks of clay and smooth
_those on to help give your pot height
"\ Play with the shapes you make!
When you're happy, roll two
sausage shapes and smooth
\ one on each side for your
handles! \

Very own “0‘,‘(\\5'

Imagine how colourful this would be with the sunshine!

Mix water and paint
+ or food colouring to
make a super watery
* paint mix and freeze
it

Test out how
colours reflect
by taking photos
of the sun shining
through stained.
glass, or even by
making your own!

What does the light\\(
look like shining
through?

What happens if you |
hold a glass of juice
up to the sunlight?

Author

Gemma Lawrence is a teacher and designer working and
living in the UK. She was educated at the University of
Brighton in Fine Art Painting, with experience in graphic
design and education. Lawrence previously published
Creative Block (2020) with BIS Publishers.

Related

t] Creative Block,
page 35

——

e Strong gift book
potential; activity book for
children to keep them occupied
as well as inspired

e Author is accomplished both in Fine
Art and Graphic Design, and currently a
teacherAid to young creatives

e For children from 6 to 12 years

o The sequel to the successful
‘Creative Block’



Dilemmarama The Game: The Ultimate Edition
The Game Is Simple, You Have To Choose!

Dilemmarama The Game: The Ultimate Edition is a new edition of the immensely popular
Dilemmarama game with 60 brand new dilemmas.

Every time you say goodbye you have to cry OR You can’t read time anymore. All the paint in
your house is always wet OR You spray toilet freshener all over yourself every day. In this game
there is only one real rule: you HAVE to choose!

The Dilemmarama’s absurd dilemmas will not only make you laugh, but will also cause heated
debates and feisty duels amongst friends and family. There are two game options to choose
from, because after all, everything in life is a dilemma. In one of the game options, your goal is
to become the Dilemmaestro by creating difficult dilemmas for the other players. In the other
option, you play in teams and try to guess what your teammates will choose. This way you
really get to know your friends and family!

BONUS: The Ultimate Edition can be used as a stand-alone deck but it can also be combined
with Dilemmarama The Game: The Original Edition, expanding the game to 120 cards with over
7,000 new combinations.

NEW TITLES

Info

June 2022

65 cards in a box

54 x 37/sin

$19.99

ISBN 9789063696252

4 N
| mce paw / N
4 N
Every time you're on the phone you e
have to shout at the top of your voice
/ 1- You spr;{)::\;tf :j::\yegs;all over
/
Every time you laugh, one euro
"' is deducted from your bank account
o /
Low

e BONUS: The Ultimate Edition
Author Related can be used as a stand-alone deck

but it can also be combined with
Dilemma op Dinsdag started when six friends were bored ) s . P
during a birthday party. After hours of discussing impossible & i ?HZ"&?;::?SE D}l_emmarama :l'he Game: The Or1g1nal
dilemmas, they decided to start a Facebook page to let their ':'2%, Happy Edition, Edition, expanding the game to 120 cards
friends vote on what the best options for the dilemmas were. o page 39 with over 7,000 new combinations.
Meanwhile, the page has over 300,000 fans, the group has
been discussed in various media, they perform at various . . .
festivals and the number of followers on their social media _—— o First edition sold over 25,000 copies
outlets is constantly rising. ‘ g Dilemmarama

"=, The Game: The . .
I "““" 4 Original Edition, e 2 playing options
AT page 39



NEW TITLES

Captains of Leadership
Build Your Facilitative Confidence

Another two-hour brainstorm with your team, and you are left feeling drained: nothing really Info

useful came out of it. It feels like a waste of time. Why is it that so many meetings are not

effective? We need to start working with a type of leadership that empowers from the bottom 'F\,":,;g:‘bigizmh Flaps
up instead of top-down: facilitation. In Captains of Leadership you will learn the secrets of 208 pages
facilitative leadership, which will allow you to bring co-creation to another level. No more 21224);(6;/: in
wasting time during team meetings, learn how to make every shared moment count. 15BN 9789063696191
Alwin Put outlines a three-part approach in which he explains how to get the best and most
out of people by working together. This book is your guide to become a facilitative leader, in
other words: a Captain of Leadership. The three parts discuss (1) why it is worth the effort

to develop yourself as a facilitator, (2) how to learn to work with the holy trinity of facilitation
(guide, conduct and catalyze), and (3) how to keep the right frame of mind and a high energy
level to get the most out of your crew.

Captains of Leadership combines elements of business, creativity, and self-awareness. It is
an essential tool for anyone who believes in co-creation. It is both hands-on and inspiring.
Become a Captain of Leadership: with facilitation, anyone can step up and be a leader.

FUBLILHgE

wirsy

Build your
Facilitative

Confidence

e On trend with the
current focus on ecosystems

Author Related e The author will be very involved
inthe promotion and has a background
Alwin Put is a Design Thinking expert, a sought-after B T Great Leaders in marketing

facilitator, trainer and speaker. He has a long track record
in Marketing & Brand Strategy, working with start-ups,

AMD-++  page 20
scale-ups, corporates and his own ventures. This book .“-E e The book is referred to in multiple

summarizes his learnings when leading co-creation sessions . . . 7
with countless people from all kinds of organizations. Put is In-company and open D esign Thlnklng

a partner of the Design Thinkers Academy and lives in courses
Belgium.

! “cMiE  Mix and Match,
I

o The book will be endorsed
by a group of C-level
ambassadors



Infinite Double Diamond Cards
Design Thinking Tools to Shuffle and Re-Shuffle

It does not matter whether you are innovating on your proposition, your team culture or
something else. The authors Carola Verschoor and Rik de Vette view innovation as the creation,
development, and implementation of new forms of value. It is a verb, because ultimately for
innovation to happen, thoughts and ideas must be set in motion by doing.

To help bring about innovation, Verschoor and de Vette created the Infinite Double Diamond
Cards. This card deck is based on the Double Diamond of Design (created by the British Design
Council in 2004). What makes the deck infinite is that the cards can be shuffled and re-shuffled,
giving the innovation teams unlimited possibilities and inspiration. Infinite combinations can

be made in the application of design thinking tools through these cards. They are easy to use,
versatile in application, and deliver useful results time after time.

The front of the cards contains the name of a design thinking tool, reference to the phase in
the design process and guidelines regarding time, materials, and mindset needed. On the back,
players will find a simple, to-the-point description of the methodologies and tools. Together, the
cards have the structure of a recipe: “1, 2, 3 and you are done when ...".

Each card is a point in a network of alternative approaches to the issues at hand. Verschoor
and DeVette have curated a selection of the best, most impactful methodologies and tools,
drawing from disciplines as diverse as research, service design, experience design, business
and growth-hacking. Because if any process could guarantee a successful outcome, life would
be quite boring. By experimenting playfully with the Infinite Double Diamond Cards, designers
and innovators will find new and exciting ways to address the problems they are trying to solve.

NEW TITLES

Info

March 2022

Boxed set

80 cards

434 X 4%4in

$30.00

ISBN 9789063696184

Authors

Rik de Vette is a growthhacker, a customer developer, and a
linchpin. He lives at the intersection of growthhacking, lean startup,
and design thinking. After a career as a pharmacist, he transformed
himself to a growthhacker with a passion for innovation. He was

a corporate growthhacker at Eneco and is currently working in
PostNLs Innovation Studio.

Carola Verschoor is the founder and chief creative at Transfor-
mational Studio. Her mission is to (r)evolutionize change in a
complex world and help embody the transformation we wish to see
in business today. For more than 25 years she has worked across
industries, developing teams, and delivering successful innovation.
She is a thought leader on the topics of innovation, strategy,
creativity, transformation, and (service) design for business.

Related

o

Brand Vision
Cards,
page 21

75 Tools for

Creative Thinking,

page 30

e Curated by practitioners
with extensive experience in
innovation and design

e Interesting for multiple audiences:
practitioners of business, practitioners of
design, workshop facilitators, students of

design, innovation and user experience

e Very strong multiplication effect
because use is often in workshops:
where people who use the cards
will want to have their
own set



NEW TITLES

Innovation Accounting
A Practical Guide For Measuring Your Innovation
Ecosystem'’s Performance

When a company is committed to growing through innovation — not just exploiting the Info

existing business models - standard accounting documents offer insufficient and, oftentimes

irrelevant data. Innovation Accounting is a practical guide for these companies to help them gﬂ:p:z?bigi%mh Flaps
measure and track innovation. Most established organizations have understood the need 304 pages

to innovate and become more digital, however the management tools available to leaders ?25)5?)1/“”

seeking to understand the investments in innovation are lacking. Financial accounting
in particular is difficult to use in the context of (digital) innovation. Therefore a new
complementary system for measuring and tracking innovation is needed.

ISBN 9789063696207

The book provides tools, frameworks, templates, and visualizations that can be easily
understood and applied. These can all be used by executives looking for a new way of
measuring corporate performance in a world where accounting-recognized assets are
becoming commodities, by investors seeking better ways of looking at a company’s growth
potential, and by managers who need to valuate innovation product teams using more than
just financial indicators. Innovation Accounting is an essential go-to book for anyone that
wants to measure their company’s innovation ecosystem.

The value of
opportunities in
a fast changing
world.

CHAPTER 1
Yesterday

burunoad\f Gorreac)

e ]
L VR

BlS

e Toma was featured on the
Thinkers50 2020 Radar list of
management thinkers to watch

Authors

and he’s also a member of World
After co-authoring the award winning book The Corporate Startup, Dan Toma founded the Economic Forum’s working group on
consultancy company Outcome. Here he is helping large companies transform to be able to accelerating digital transformation

grow for the future while running their day-to-day core businesses. In this capacity he worked
with blue chip companies around the world, most notably: Allianz, Bayer, DNB and DNV GL. . . .
In 2020 Toma was featured on Thinkers50 Radar List of management thinkers to watch. [ Umque content, no other book like this

exist on the market. The term is used in
Esther Gons is the founder and CEO of GroundControl. GroundControl is innovation software th terial ( h The L
that focuses heavily on innovation accounting and helps corporate startup teams with the other materials (such as e Lean
development of new business models. They work with clients such as Schiphol Group, DHL, Startup), but how to approach
and ABN Amro. Gons is an international speaker on topics of corporate innovation, innovation the tOpiC and measure this
accounting, portfolio management, and startups. She has been an entrepreneur for over 20 . . ’ .
years and mentored over several hundred startups, for example as investor at NEXT Startup innovation doesn't exist
Ventures, lead mentor in the Rockstart Accelerator programmes, and Lean Startup Machine
weekends.

9



Online Innovation

Tools, Techniques, Methods and Rules to Innovate Online

Online Innovation inspires you with effective online collaboration tools, techniques, methods,
and rules to kick-start you to innovate your work and your organization 100% online. That is
why this is a practical guidebook on how to innovate online.

After describing 10 common pitfalls, the authors share great tools and techniques that work
in practice. They discuss the Achilles’ heel of innovating online and present 10 methodologies
you can use for hands-on online innovation. The Lightning Decision Jam, the Design Sprint,
and the FORTH innovation method are highlighted in the book. The authors combine these
methodologies into a new hybrid version. At the end of the book, you will find systematic
descriptions of 25 tools and 10 methods. These will give a clear overview that will help you to
pick the right ones for your online innovation journey.

Innovating online is here to stay. There is a huge increase in hybrid innovation projects,
combining in-person and online workshops, using all the online advantages while being
personally engaged offline.

Online Innovation supports all professionals who want to innovate online: consultants,
coaches, facilitators, managers, and students in design (thinking) and innovation.

THE BEST
ONLINE
INNOVATION
TOOLS

NEW TITLES

Info

February 2022
Paperback with Flaps
264 pages

72 x92in

$45.00

ISBN 9789063696214

METHOD 5t THE DESIGN SPRINT

Z00M AND MICROSOFT TEAMS

CDHLINE INMNOWVATION

g
e Working from home
is an ongoing trend
Author Related (and necessity) so innovating

online is ‘hot’ and here to stay

Gijs van Wulfen is a worldwide authority in innovation and design
thinking. In 2005, he founded the FORTH innovation method: a
scientifically proven methodology for the start of innovation. His book, page 29
The Innovation Maze (BIS Publishers), was crowned as Management
Book of the Year in 2017. He inspires people with his keynotes, books,
webinars, and YouTube videos in a practical way on how to be great
innovators. Recently, van Wulfen became one the authors of the
Future-Fit Manifesto, the successor of the Agile Manifesto.

The Innovation

e
i
1=

The Innovation

page 29

Co-authors Maria Vittoria Colucci from Italy, Andrew Constable from
the United Kingdom, Florian Hameister from Germany, and Rody

Maze, e The first “How to innovate online” book
e Author has written the innovation
bestseller ‘The Innovation Expedition’,
Expedition, also published by BIS Publishers

e Author is LinkedIn influencer

Vonk from The Netherlands are all professional online innovators and with 330k followers

certified facilitators of the FORTH innovation method.

10



Type Tricks: Layout Design
Your Personal Guide to Layout Design

Type Tricks: Layout Design is the follow-up to Type Tricks and the second book in the trilogy
of user manuals about typography related matters. The first book was about type design, the
second book is about type layout and the final book will be about type usability. Sometimes
you do not have the time to read a book cover to cover, but you simply are looking for some
main pointers to help you move forward. This book is precisely for these kinds of situations.

The book covers both key typography rules as well as the underlying structure of the working
process in layout design. In an illustrative format and easily accessible style, it presents the
different stages of working with typography. The collection of rules provides more than 200
tips for creating readable layouts and typography settings. The book touches on matters

of typography for both print and digital media: from letter spacing, paragraph breaks, text
adjustment, leading, emphasis, hierarchy to grid systems.

Layout guidelines are difficult to remember, but with this book you do not have to know them
all by heart. The format is small and handy, so you can always have it on hand when you need
to check the rules. Type Tricks: Layout Design takes its outset in the author’s experience as

a teacher of typography, her practical experience with designing layouts and her academic
research into improving reading through good typography.

NEW TITLES

Info

June 2022
Paperback

208 pages

7%s X 4%4in

$19.99

ISBN 9789063696221

PARAGRAPH
BREAKS

Hanging indentation

of adding breaks toa
paragraph.

Flexibility

oo
'J.ﬂ,

Type

ricks

Your pérsﬂﬂﬂ'i Eu'lde
to layout design

e Sequel to ‘Type Tricks:

Your Personal Guide to Type

Design’, which is the first title of

Author Related : . .
the series and received good reviews

Sofie Beier is a professor at the Royal Danish Academy, ok on Amazon and has been translated

here she is head of the research unit Centre for Visibility Type Tricks, into th: ther 1
whe e : N \ page 34 into three other languages
Design. In addition to creating the Type Tricks series, she
wrote the book Reading Letters: Designing for Legibility .
(2012) and has published numerous academic papers on e Author is professor and a well-known
typeface legibility. Her research is focused on improving the legibiﬁty researcher within the design
reading experience by achieving a better understanding of .

community

how different typefaces and letter shapes can influence the
way we read.

e Author is a regular speaker at
typography conferences

11




People Facts
An Extraordinary List of Strange and
Wildly Witty Things About You

NEW TITLES

People do the weirdest things, do we not? Have you ever wondered why? Have you ever tried Info

to figure out why you do the things you do, or why your friends are who they are? Have you ever

wondered if cats can be allergic to people or why men are more likely to dream of other men ﬂ:éﬁgzi
than women? Have you ever thought about strange human behaviors, like why is it easier for 160 pages

people to fall in love on holiday? Then People Facts is definitely for you.

The book deals with 100+ bizarre, revealing and funny facts about humans, which can be
weirdly informative and wildly witty! Whether they are biological, psychological, cultural, or
natural; in this beautifully illustrated volume, the craziest aspects of human evolution are

gathered.

So, if you want to know why your feet are the most honest body part, why most people
overestimate themselves and their abilities, or how a brain scan can reveal what kind of

friends you have, you should definitely open this book. Enjoy!

634 X 4%4in
$19.99
ISBN 9789063696238

YOUR FRST WAVE AN INTLUNCE THE WAY OTHER POPLE
PERCENE 10UR KGE AND PERSOMALIY, AND HOW GOOD THE THOK

PEOPLE

A BRAIN SCAN CAN REVEAL

15 YOU COMPARED THE BRAN ACTVTY OF T FRENDS THEY
WOULD APPEAR MORE SILLR THIN THE BN ACTITY OF
TWD STRINGERS.THITS ESECALY TRLE FOR BRAN REGIONS
THAT CONTROL CONCENTRATION. EMOTION KAD LANGUAGE.The

SILARTIES BETWEN FRENDS AR 5O STRONG TWT 10U COULD

TEL WHETHER TWO PEOPLE WERG RENDS OR NOT

TS,

v TR L0 (6 TR AND B e
B ool v |

L e ]

IF YOU START QUT WITH
A PLAN B, YOUR PLAN A
1S DESTINED TO FAIL.

PEOFLL TROTE,
-
P

ASTRONNUTS RO N SPCE

BOTOX AS AN ANTIDEPRESSANT?

L HETH STUDY OF SETY SURVELANCE DA SUGGESTED THAT
BOTOK COULD BE €D T0 TREAT FEOPLE SURFERING WITH SOME
RS OF DEPRESION. WHEN NECTED N THE FORGHERD, WHERE
PEOPLE ROMN, FEOPLE WER LESS BLE TO DRI THER EBRONS
TOGETHER D L0OK 50 UNAAPPY. THE DHTA SUGGESTED TAT
WHEN A PATNTS FACAL EXPRESSION 1 LES 54, THEY WVE
FENER NEGATIVE FEEUINGS. THEY MY EVEN FEL BETTR,BUT b
SCENTISTS UYE T0 5. FURTIER STUDES AR NEEDED

Author

After studying Communication Design in Cologne, Franziska Liebig founded the photo
agency Edith images, a platform for analogue and artistic photography. She also worked
as a freelancer in the cultural industry and did graphic design for theater companies and
foundations. Since 2015 she has worked as Art Director in a German fashion company.
She also holds an honorary position as a lay judge at the Cologne Regional court.

Julian Reale studied media and cultural studies in Dusseldorf. After working in the cultural
industry in New York City, he worked in a software design agency on conceptions of
digital appearances for international clients. For several years, he has been working as an
audience researcher for a global news provider. He lives in Cologne.

12

e Cross-cultural
corresponding to the zeitgeist

e Strong gift book potential
e Relate to people’s curiosity about
themselves and is suitable for a broad
target group

e Stand-alone illustrations and cover

o Beautifully uniquely
illustrated



NEW TITLES

Burp
The Other Wine Book

“I like the idea that wine can entertain and make you smile. That's why I'm looking forward to Info

receiving my copy of Burp, which focuses on the design and the stories behind the labels.” - .

Tim Atkin, wine writer, critic and Master of Wine ﬁg:‘(’igggf
248 pages

There is a story behind every bottle of wine. As a winemaker, you can make a statement ;1% x 8%ein

40.00

with your label. It is the showcase of your company. And more importantly, it can persuade
consumers to buy your product. The label should be in line with the wine you can expect in
your glass. This is why Jur Baart and Bas Korpel decided to write Burp, because they strongly
believe that a wine tastes better when you know the story behind it.

ISBN 9789063696276

In the book, 40 wines are presented, each with a distinct label and a matching story. The
selection of wines does not focus on the vinification technique but on the labels of the bottles.
What is striking, however, is the exceptionally high proportion of natural wines. It seems this
group of winemakers (in some cases new to the profession) is paying more attention to how
their products are presented to their customers. Yet Burp also includes a number of all-time
classics that should not be missed — essential not only in this book, but also in your wine
cellar.

Just like folk tales, the stories behind the wine are often passed on — and sometimes spiced
up in the retelling. Rest assured that this also happens with the stories in this book. Burp will
give you lots of new anecdotes to tell while drinking your next bottle of wine.

o S p—

el

e 40 stories about
40 different wines

Author .
e Various famous and well-known
Bas Korpel is a storyteller, vinologist, and copywriter. Ever since 2011 his work has focused winemakers and producers included, such
on the world of wine. He works as a commercial wine writer, critic, and columnist. Previously, as, Chateau Mouton Rothschild, Pol Roger,
Korpel worked for several advertising agencies in Amsterdam and has a background in Marqués de Riscal Angelo Gaja Telmo
e t

Hospitality Management.

Rodriguez and Francis Ford Coppola
By the time Jur Baart was 12 years old, he knew he wanted to be in the creative business.
Currently, he is the owner of multi-award-winning agency Fitzroy, co-founder of Brave The

Sea, Business Angel at several startups and board member of the Esprix Awards. In his spare O PerfeCt fOT wine lovers, people

time he paints and illustrates. Baart developed the concept for Burp and illustrated the book who like storytelling, but also fOT
throughout. people interested in strong
photography and design

The photography in the book is by Danny Griffioen. Griffioen established himself as an
Amsterdam-based photographer after a page-wide portrait on the front page of Die Zeit.
He also started working as a film director in 2018.

13






RECENTLY PUBLISHED

Drag Queen Memory Game

Drag Queen Memory Game is a fun game that shows queens in and out of drag. The vibrant Info
photographs explore the different clothing style and make-up presenting the wide array

of subcultures within the drag world. The before-and-after photos are taken in the same gg}géesri[m
environment to allow easier recognition when picking sets of two. Enter the world of the Dutch 2 x 30 cards
Drag Queens and discover who your favorite is. g% x4in
19.99
ISBN 9789063696061

NIIND DYEA

e Very strong gift potential,

the drag queen culture is
Authors Related very popular

e All people portrayed have a large

Maaike Strengholt is a creative and cultural programmer . N A
social media following

and producer for festivals, theater and Amsterdam
nightlife. She is also a clothing and props designer for
photography, film and theater. She studied at the Design

Academy in Eindhoven. e The Dutch version of Ru Pauls Drag
Twins Memory Race came out in 2021

Dim Balsem graduated from The Hague academy Game,

in 2009. He has an associative, raw, and sleek style. page 39 9 g

His main interest is humans. He makes associative e Previous memory game title

documentary work depicting masculinity, femininity, self Twins Memory Game was

reflection, beauty, and personality. very successful

15



RECENTLY PUBLISHED

Influence
Powerful Communications, Positive Change

When you want to change the world, how do you bring the world on board? Influence will Info
improve the communications skills of changemakers, disruptors, and entrepreneurs to

increase their effectiveness and impact. It breaks down the essential skills needed and gggggzsm

provides guidance and tools to learn, practice, and excel. It is your go-to communications 208 pages

coach. 8% X 5¥%4in
$14.99

) . ISBN 9789063696115
Influence brings together what you need to know to get your message out there. Practical

exercises and games will strengthen your confidence in the skills you learn. This is all
supported by stories from leaders who have ‘been there’ and improved their communications
to great effect, as well as pro tips from renowned communications experts.

The book guides you on a journey to first understand what you can gain, then set your game
plan. You do this before learning the essential communications skills needed and how to
master them with confidence. Discover how to find your purpose, brand yourself as a leader,
write with authority, speak powerfully, own every media interview, unleash the power of
storytelling, and more.

PERSONAL

: Influence
: 2
m ¢,§ romievichpuric/‘a
- 20
0 Dt L
m d‘eﬁﬁ‘& : ?néﬁi; ABRANDIS THE
Q 00& e : /WRITING
SUMMARY

How to spea k, write : &

i hﬂl‘ld you alf as a H#" MADEBY A s, woatr nen 1 erier o

WSO L

Plotodownon heyroad 7. whethr s uy

Adam Stones

“IF YOU WAIT FOR
INSPIRATION TO WRITE,
YOU’RE NOT A WRITER,
YOU’RE A WAITER”

perecTvE:

st ko
- DANPOYNTER they wil ead he copy befer you wrie.

o The subject matter is in

Author Related rapidly increasing demand from
surge in purpose-led business and

Adam Stones is an award-winning writer and communications
strategist working exclusively with people and brands making 23 Innovations entrepreneur focuses
a positive impact. After several years in UK national media, he I(;]o?]:?nltjrlﬂcation
worked for two of London'’s leading communications agencies: page 28 ' e Practical exercises and summary
Burson Cohn & Wolfe and Forster Communications. In 2016, he [ . . .
moved to Amsterdam and established his own purpose-focused sections make it a b erf ect learnlng
enterprise, ADAM Communications. companion

Pitching Ideas,

page 31

e Author has won awards for
both journalism and PR

16



RECENTLY PUBLISHED

Design Innovation and Integration

Design Innovation and Integration is more than a toolkit, it is a guidebook for the industry
leaders of today and tomorrow. It provides a holistic understanding of the approaches,
practices, and tools required to go beyond creative ideas and to integrate design strategically
within an organization.

Novel solutions are required to meet complex problems, however, understanding how to make
these solutions a reality is rarely addressed nor readily understood. This book expands upon
existing design toolkits by providing a deeper understanding of the principles and practices of
methods and aligning tools. The aim is not only equipping the reader with a list of design tools
but for them to apply and adapt them to best suit their needs and context.

A number of diverse company case studies are used throughout the book to explain the use
of individual tools and describe the more complex process of design integration, highlighting
common pitfall, and opportunities. Structured into two key parts, i) Design Innovation

and ii) Design Integration, the reader can quickly and easily resource a tool, gain a deeper
understanding of the theory of Design Innovation, or develop a design intervention within their

own organization.
BOOK MANUAL %

Info

August 2021
Paperback with Flaps
240 pages

10%a x 72in

$45.00

ISBN 9789063696030
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e The book is written by
designers for non-designers,
Authors Related providing custom-designed templates

Dr Straker, Professor Wrigley and Dr Nusem form the Design h :
X . . . [} Strategic Design,
Innovation research group at the University of Sydney, Australia. w 32
; h page
They research the value that design holds to business.

- (LTl

Dr Karla Straker is an experienced researcher and lecturer. She is
the Program Director of the university-wide major in Design.

to guide the practical application of
each tool

e A ready-to-use blank template for
reproduction under the creative

commons licence can be found at the

Dr Cara Wrigley is Professor Design Innovation, residing within the This is Service
School of Architecture, Design and Planning. Design Thinking,
page 29

Dr Erez Nusem is a Lecturer and Program Director of the Master in
Design at the School of Architecture, Design and Planning.

back of the book

e Designed as a
learning resource



RECENTLY PUBLISHED

Intercultural Design Basics
Advancing Cultural and Social Awareness Through Design

Intercultural Design Basics is an intercultural and innovative approach to design education. A Info

unique companion app ensures relevance for a young technology-minded target group. October 2021
Paperback with Flaps

The book gives intercultural insights when discussing the basic principles of design, 240 pages

typography, and color theory. It incorporates contrasting ideas on design and various design 21225’% in

teaching methods. Creative voices of well-known and not yet discovered designers from ISBN 9789063696047

Africa, Latin America, and Southeast Asia will help expand your horizons.

Through examples of intercultural design workshops, it inspires collaboration with
international teams. Practical methods used in these international perspectives encourage the
development of cultural and social awareness and inspire different design styles to help you
perceive cultural diversity.

An app is also created to work hand in hand with Intercultural Design Basics. The pair make the
theoretical background of the book visually and auditorily intriguing and engaging by using AR,
animations, games, and videos.

DESIGN

BASICS

e Companion app enhances

Author Related the book’s content, creating a highly
Susanne P. Radtke is a professor for Graphic and Media N ) engaging and intriguing format
Design at Ulm University of Applied Sciences, Germany. She Politics of Design,

is co-author of Textbook for Visual Media Design, which is page 32 o Uni binati desi
required reading at many German design schools. She set ¥ nique combination Of esign

up her graphic design office in 1987 and now has bases in methodology and cultural awareness
Berlin and Ulm.

Since 2009, Radtke has been developing and running © Strong intercultural lnSlghtS from
intercultural design workshops, mainly in Southeast Asia global professmnals

and the USA. Her research field is naturally connected with
her intercultural design workshops. She has participated in
design and education conferences in Asia and Europe, and
has published papers on those proceedings. Radtke has vast
experience in international design education.
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RECENTLY PUBLISHED

Design Things That Make Sense
Tech. Innovator’s Guide

This book is the first and complete guide to designing technology-based products and Info
services. It answers questions like: Why do some products become a success while others

August 2021
fail? Why do some products create value while others destroy it? Why is there so much pagerback with flaps
technology-push and so little thinking from the outside-in? 176 pages

6%4 X 6%4in

$ 19.99

Technology unlocks new capabilities that nobody asked for, but applied correctly can create
value for users. This sounds easier than it is; designing successful tech products and services
requires a unique approach. Through case studies, practical insights, examples, tips, and
tools, readers will learn how to adopt a user-centered mindset and apply technologies in a
meaningful way.

ISBN 978906369614 6

The book contains over 50 design strategies to design strong benefits and minimize the
resistance people might have against new technologies. It is for innovators who want to do
better and design products and services that make sense.
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I'm afraid
that.

“It's too
difficult™

|[NMOVATOR'S GUIDE

e Author is a highly successful
keynote speaker on technology
and innovation

Author

Deborah Nas is a well-known public speaker on innovation and
technology. She is a professor of Strategic Design for

Technology-based Innovation at the TU Delft, faculty of Industrial
Design Engineering, and a visiting professor at the Polytechnic
University of Milan.

She has over 25 years of hands-on experience, leading innovation
projects at Heineken, Philips, ABN Amro, Vaillant, Leaseplan,
governmental organizations, and many others. She also holds
multiple board positions, for example a supervisory board position
at Hardt Hyperloop, Europe’s frontrunner in the development of a
revolutionary and sustainable transportation system.
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e Author is a professor at two of
the best technical universities in
Europe (Delft and Milan) and will
teach the content of this book at
various European universities

o The book comes with
free online tools



Great Leaders Mix and Match
Get Ready for the Future with the IdeaDJ Strategy

Great Leaders Mix and Match is a manifesto for more beautiful combinations in (business) life.

The world faces complex challenges and these can only be resolved by mixing and matching
ideas. The beauty lies in the elegance of the solutions which actually make the (business)
world a better place and how we are able to solve multiple challenges in one go. Think of

new solutions for care: an eldery home, combined with children day care, and an animal farm,
where all parties benefit from the combination. Or think of a waste incarnation plant which
doubles as ski hill. These are real cases where the total (combination) is clearly more than the
sum of its parts.

This book serves as a manual and toolbox and outlines how leaders can become ‘ideaDJs’.

A perfect ideaDJ mix consists of beauty, value and impact. By creating beauty, the solutions
have more elegance in their implementation. It adds more value to all stakeholders, not just
shareholders. And finally, the solutions create more sustainable and scalable impact.

Besides many exciting examples, this book contains a clear methodology and tool kits. The
main focus is to help (business) leaders to change the mindset and attitude of the people
around them.

RECENTLY PUBLISHED

Info

July 2021

Paperback with Flaps
220 pages

6 x6in

$ 19.99

ISBN 9789063696085

—
m
>
O

Gt ey Por tha fubrs with the idesDJ strategy

Ramon Vullings

By
o Author is an acclaimed
keynote speaker and has spoken
Author Related at TEDx and NASA in Houston
USA
Ramon Vullings is a cross-industry innovation expert, author, Not Invented ( )
engaging keynote speaker, and ideaDJ. He believes that complex Here, page 29
challenges need elegant and combined solutions, so he helps ' e Vullings’s previous book
business leaders with strategies, tools, and skills to look beyond NotInvented Here: Cross-Industry
the borders of their domain to transform their business in a I i h : 1d 50K
smarter way. nnovation nas sola over
Inspiration f q g g
- e@ iesndig copies and is translated into
Vullings has spoken about creativity and innovation in the digital [ page 29 ’ 4 languages
age for organisations such as NASA, Rabobank, Nike, Volkswagen, .E guag
TEDX, Siemens, PwC, FloraHolland, and Audi. Currently, he serves as
a senior advisor for NASA's Cross-industry innovation efforts. e Author has 16K+ followers

Vullings has written 3 management books on business creativity
and cross-industry innovation. He is also chairman of the (not for
profit) European Association for Creativity & Innovation (EACI).

on LinkedIn
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Brand Vision Cards
Brand Building Tool for Visionary and Strategic Thinking

The Brand Vision Cards are a brand building tool for visionary and strategic thinking designed Info
to spark ideas and aid clarity. It is a playful and intuitive thinking tool designed to help you
. . . s . . L. September 2021
explore, discuss, and identify all the vital ingredients that you will need to define your vision. Boxed set
243 cards
The 250 cards consist of four main categories: your Brand Values: what you stand for; your 22553027/8 in

Brand Strengths: what will help you reach your goal; your Actions: what you will be known for;
and the Emotions: you aim to evoke. The Brand Vision Cards also include an extra category —

the United Nations 17 Sustainable Development Goals to help you anchor your brand purpose
in the often complex and demanding context of today’s world.

ISBN 9789063696092

The Brand Vision Cards can be used by companies, designers, communication professionals,
and facilitators. It is a tool for goal setting, vision statements, sharpening your USP, future
innovation, or as inspiration. You can submerge yourself in some serious thinking or take the
playful approach and consider your brand personality, values, beliefs, and path forward.
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Enthusiasm
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o Values
Creativit

e Both authors are
acclaimed keynote speakers

Authors Related o In 2020 Ingvar was recognized as

. ) - ) ) ) one of the 101 best coaches in
Dorte Nielsen is a creativity expert, internationally published

author, and keynote speaker based in Denmark. She is w——  The Secret of the the world
the founder of Center for Creative Thinking and the brand =" Highly Creative Thinker,

. ) ) ; 0 .
Creative Thinker. She has dedicated her life to help others p page e Dorte was awarded the Alumni

become better creative thinkers. =

Achievement Award of the New York
Ingvar Jénsson is the Founder and CEO of Profectus State University, she was also

Coaching House, an international coach school based in 6 Qg g
Iceland. He is an Internationally published author, edutainer, awarded the prestigious Creative

keynote speaker and a musician. He embodies a restless Achievement Award at Creative
inner drive to inspire and create sustainable growth. Circle Award 2020
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Offline Matters Cards: Truth or Dare?
A Tool for Less-Digital Creativity

Do you dare to take an offline approach? Info
Are you ready to turn from the auto-solutions of creative work today?

Can we break from business-as-usual to find imagination and alternatives? gggzn;t:r 2020
2 x 54 cards
Following Offline Matters: The Less-Digital Guide to Creative Work come the first two editions of g% X 3% x 1%ain
19.99

accompanying cards: Truth or Dare? Like the much-loved classic game of Truth or Dare, these

: . o " o ISBN 9789063696078
tools are designed to challenge creative minds into unfamiliar places of thinking.

Whether starting with a problem that needs solving or a blank state awaiting action, these
decks bring a fresh take to the task and play beyond the dry digitality typical of creative work
today. Draw a prompt card from each or either pack, then apply the perspective or action for
counter-cultural results.
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e Strong gift potential
Author Related
e Based on Offline Matters, the book

Jess Henderson (pseu.) is a writer, researcher, theorist, praised bY major ﬁgures such as

creative strategist, and author of Offline Matters: The Less

L2 RiTl Offline Mattters

Digital Guide to Creative Work (2020). She is the founder page 30 Douglas Rushkoff, Franco Berardi,
of online magazine No Fun and Outsider—an insider-acti- and Oli Mould

vist platform within the creative industries. Beginning as a

subversive email newsletter in 2017, Outsider has grown to .

garner a cult-following around the world with its anonymous e Author has a strong profile in both
writings, research, publications, experimental workshops, and the creative industries and field of
offline-only events. critical theory

Henderson is a fellow of the Institute of Network Cultures in
Amsterdam and speaks about offline creativity around the wor-
Id - including at NYCxDesign week, Parson’s Strategic Design
Conference, the DuPho Awards, and Us by Night Festival.
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RECENTLY PUBLISHED

My Icon Library
Build & Expand Your Own Visual Vocabulary

My Icon Library is an essential collection of impactful images that will empower you
to embark on your own journey of visual thinking and storytelling. The collection
consist of the most common, interesting, weird, and wonderful concepts created
during the author’s visual thinking workshops.

The concepts are grouped into themes that regularly crop up at the workshops
such as ‘finance’, ‘technology’, ‘innovation’, ‘way of working’, and ‘sales’. Consisting
of several sections such as ‘cost-cutting’, ‘co-creation’, ‘agile’, ‘data’, ‘customer
segmentation’, and ‘idea generation’. This is not a definitive list: every story is
different and has its own blend of icons and visuals.

My Icon Library is a source of inspiration and a go-to reference for whenever you
need a visual that is a tad too complicated for your imagination or a Google Images
search. It also works as a great companion to the author’s other bestselling books:
Visual Thinking and Visual Doing.

Info

August 2021
Paperback

224 pages

7%8 X 4%a x 0%ain

$ 24.99

ISBN 9789063696054
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Author

o This book is a ‘must have’ addition

to the previous books and workbooks

Willemien Brand has channeled her passion for drawing and
design into her life's work. After graduating with distinction
from the prestigious Design Academy Eindhoven, she
became an award-winning industrial designer. In the late LN"H |
‘90s she launched Buro BRAND, a Visual Communication
agency harnessing the inventive energy of a team of
visionaries who share her passion. Together, they shape
ways of visualizing and simplifying complex processes,
strategies, and information.

Visual Thinking,
page 30

Visual Doing,
page 30
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by Willemien Brand

e Shows a very broad list of themes

and icons

e Author of bestsellers
Visual Thinking and

Visual Doing
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Creative Thinker’s Rethink Book
52 Exercises to Train Your Ability to
See Connections Others Don't

Highly creative thinkers are good at seeing connections. By enhancing your ability to see
connections, you can enhance your creativity. Based on this observation, a solid theory, and
the latest neuroscience, this exercise book is for people who want to become better creative
thinkers.

Creative Thinker's Rethink Book trains your ability see and make connections - the underlying
mechanism that helps you to think creatively. The exercises in this book force you to go
beyond the obvious - to think and rethink — again and again. It is not a theory book. It is

a hands-on exercise book to boost your creativity and innovative thinking. Working with
these exercises will help you to come up with original thoughts, fresh ideas, and unexpected
innovative solutions.

You can use this book as a creative morning booster, a warm-up before working creatively, for
everyday creativity training, or just as a fun activity. The exercises can be used at home, at
school, in the design studio, in the office, or in the agency. Creativity is for everybody!

& ©¢

Info

October 2021
Paperback

112 pages

9 X 6'2in

$19.99

ISBN 9789063696122

CREATIVE & —
T HmKER 'S

vk~ !

X

Boo .

5 puivciii bo Bradn yoar st i
B b8 COnneIs0n oty donl

0

e Part of The Creative Thinker

Authors Related

series, which have already sold

more than 50.000 copies

Dorte Nielsen is a creativity expert, internationally

published author, and keynote speaker. She is the
founder of Center for Creative Thinking and the brand
Creative Thinker. She has dedicated her life to help
others become better creative thinkers.

Katrine Granholm is an award winning concept maker
with a MA in digital art from University of Arts London.
She is the author several books, tools, and games. She
is currently working at The Danish Broadcasting
Corporation DR as the Digital Commissioning Editor for
kids.

2= The Secret of the Highly
- Creative Thinker,
I page 30

TN Creative Thinker's
Exercise Book,
g% page 30

ok
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o Granholm and Nielsen have been
recognized at Creative Circle Award
for their Packaging Design and
Editorial Design for Creative Thinker

e Both authors are acclaimed
keynote speakers
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Highlighted Gift

Think Like an Engineer, Don't
Act Like One |

Author: Jan Karel Mak |
paperback with flaps |

160 pages |

7 x 5%ain|$ 16.99 |

ISBN 9789063695699

9 89063||6

Liarm g sk
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Dilemmarama the Game:
The Happy Edition |
Concept: Dilemma op

Dinsdag | 64 cards in a box
|52 x 37 x2in|$19.99 |

ISBN 9789063695644

9 |7 || |

369564

Dilemmarama the Game |
Author: Dilemma op
Dinsdag | 64 cards |

5% x 3% x 2in|

Boxed set | $19.99 |
ISBN 9789063694241

Creative Thinker's Connection
Memory Game |

Authors: Katrine Granholm
and Dorte Nielsen |

50 cards in a box |

57 x3x2in|$ 19.99 |

ISBN 9789063695637

789063||695637 >

Dare to Ask |

Authors: Els Dragt and
Jeroen Timmer |
paperback with flaps |
144 pages | 7Vs x 5%ain |
$16.99]

ISBN 9789063695620

89063||695620

Old Masters Memory Game |
Author: Mieke Gerritzen |

2 x 30 cards |

5% x 277 x 1% in |

Boxed set | $19.99 |

ISBN 9789063693862

97789063"693862">

Imagine Me |

Author: Lisa den Teuling |

99 cards | 6 x 5%s x1¥/sin |
Boxed set | $19.99 |

ISBN 9789063695804
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Empathy Game |

Authors: Saskia H. Herrmann
and Jorik Elferink |

150 cards in a box |

5V x 6% x 12 in| S 24.99 |
ISBN 9789063695248

9"789063"695248">
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Visual Doing |

Author: Willemien Brand |
144 pages | 978 x 8%s in |
Paperback with Flaps |
$24.99]

ISBN 9789063694999

789063"694999">
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Know Your Onions - Graphic
Design |

Author: Drew de Soto |

186 pages | 778 x 6 in |
Paperback with elastic band |
$19.99]

ISBN 9789063692582

789063"692582">

Visual Thinking |

Author: Willemien Brand |
144 pages | 978 x 8%z in |
paperback with flaps |

$ 2499

ISBN 9789063694531

4531

9 1789063069

310>

tomald Roos

Don't Read This Book |
Author: Donald Roos |
160 pages | 82 x 5% in |
Paperback | $ 16.99 |
ISBN 9789063694234

9 H789063”694234“)

The Secret of the Highly
Creative Thinker -
Paperback |

Authors: Dorte Nielsen and
Sarah Thurber |

192 pages |94 x 6" in |
Paperback | $ 19.99 |

ISBN 9789063695323

789063

9 695323">

Good Services |

Author: Lou Downe |
paperback | 224 pages |
7% x 5% in | S 23.00|
ISBN 9789063695439

9“789063“695439“)
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Delft Design Guide Revised Edition
Authors: Annemiek van Boeijen,
Jaap Daalhuizen and Jelle Zijlstra |
flexicover | 224 pages |

10 x 778 in | $45.00|

ISBN 9789063695408

9 1789063"695408" >

Politics of Design |
Author: Ruben Pater |
192 pages |7 x4%sin |
paperback | $ 16.99 |
ISBN 97890 63694227

9063 6942
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Convivial Toolbox
Author(s): Elizabeth B.N. Sanders
and Pieter Jan Stappers |

312 pages | 9% x 7in|
Paperback with flaps | $49.99 |
ISBN 978 90 6369 284 1

9063

9 “78 5 93“

694

Design Roadmapping
Author(s): Lianne Simonse |

244 pages | 9%s x %2 in |
Hardcover | $49.99 |

ISBN 978 90 6369 459 3

789063

694135

9

The Seven Laws of
Guaranteed Growth
Author(s): Frans de Groot |

156 pages | 7%2x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 413 5

97789063

695217

How to Survive the
Organizational
Revolution

Author(s): Pieter Koene, Ard-Pieter
de Man and Martijn Ars |

216 pages | 8%2x 7in|

Paperback with Flaps | $45.00 |
ISBN 978 90 6369 521 7

7

89063

98”

9 6957

The Umami Strategy
Author(s): Agnieszka Széstek |
240 pages | 9% x 7in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 579 8

89063

7

9 694333

How to Research
Trends

Author(s): Els Dragt |

200 pages | 9% x 7%2in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 433 3

|
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97789063"69L784

Brand the Change
Author(s): Anne Miltenburg |
224 pages | 9% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 478 4

MASTERING = =
HEGOTIATION

789063

694319

9

Mastering the Art of
Negotiation

Author(s): Geurt Jan de Heus |
216 pages | 7%2x 9% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 431 9

”789063“693985”

Change Ahead
Author(s): Carola Verschoor |
240 pages | 7%2x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 398 5

9

A

9”789063“695279”

How to Research
Trends Workbook
Author(s): Els Dragt |

64 pages | 7% x 8% in |
Paperback | $12.99 |

ISBN 978 90 6369 527 9

78906376

9

95&15”

Branded Protest
Author(s): Ingeborg Bloem and
Klaus Kempenaars |

208 pages | 10% x 7Vs in |
Paperback | $45.00 |

ISBN 978 90 6369 541 5
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This Human
Author(s): Melis Senova |
208 pages | 9% x 7% in |
Paperback | $45.00 |
ISBN 978 90 6369 460 9

9”789065“69LLA9H

CEX Sells

Author(s): Beate van Dongen and
Deborah Wietzes |

176 pages | 7% x 7% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 444 9

9”789065“69L526H

Concept Code

Author(s): Gaby Crucg-Toffolo and
Sanne Knitel |

192 pages | 9% x 8% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 432 6

9

9”789065

6

Contrarian Branding
Author(s): Roland van der Vorst |
192 pages | 8%2 x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 463 0
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The 7 Principles of |
Complete Co-Creation
Author(s): Maarten Pieters and
Stefanie Jansen |

208 pages | 9% x Tein |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 473 9

694739

9“78

9063

6&7”

6941

Worlds of Wonder
Author(s): Erik Bar and Stan
Boshouwers |

272 pages | 10% x 8% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 464 7

9‘

23 Innovations in
Digital | .
Communication
Author(s): Paul Ketelaar, Jan Aarts
and Sanne Demir |

256 pages | 9% x 7% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 518 7

7

89063

695187

97789063

694357

Different Brains,
Different Approaches
Author(s): Huub van Osch |

192 pages | 8% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 435 7
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Hidden Persuasion
(paperback)

7

89063

695

Author(s): Marc Andrews, Matthijs
van Leeuwen and Rick van Baaren |

192 pages | 9% x 6% in |
Paperback | $24.99 |
ISBN 978 90 6369 531 6
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9063

The Service

Innovation Handbook

Author(s): Lucy Kimbell |
240 pages | T2 x 9% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 353 4

9063

696

GreathLeaders Mix and

Matc

Author(s): Ramon Vullings |
240 pages |6 x6in|
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 608 5

9‘|789063“6951L9|‘

Music Thinking Jam
Cards

Author(s): Christof Zirn |

44 pages | 7% x 7% in |

Boxed set | $35.00 |
ISBN 978 90 6369 514 9

DESIGN
THINGS
THAT

9‘|789063“6961L6|‘

Design Things That
Make Sense

Author(s): Deborah Nas |

176 pages | 6% x 6% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 614 6

5th
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9‘|789063“69379L|‘

Not Invented Here
Author(s): Ramon Vullings and
Marc Heleven |

224 pages | 6x6in|
Paperback with flaps | $19.99 |
ISBN 978 90 6369 379 4
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9“789063“69581 ’IH

Rethinking Users
Author(s): Michael Youngblood,
Benjamin J. Chesluk and
Nadeem Haidary |

112 pages | 8% x 5% in |

| $40.00 |

ISBN 978 90 6369 581 1

ath

The Inn_ovation
Expedition

Author(s): Gijs van Wulven |
240 pages | 7% x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 313 8

9“789063‘

Creativity in Business

Author(s): Igor Byttebier and
Ramon Vulhng

204 pages | 9% x 6% in |
Paperback | $29.99 |

ISBN 978 90 6369 380 0

6

93800

9‘ 6951

Visual Thmkmg
Workbook
Author(s): Willemien Brand |
32 pages|11%x8%in|
Paperback | $12.99 |

ISBN 97890 6369 511 8

7

89063

694999
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9063

Visual Doing
Author(s): Willemien Brand |
144 pages | 9% x 8% in |
Paperback with Flaps | $24.99 |
ISBN 978 90 6369 499 9

9063

695

Visual Doing
Workboo

Author(s): Willemien Brand |
32 pages | 11%x8%in|
Paperback | $12.99 |

ISBN 978 90 6369 500 2

BACKLIST CREATIVE BUSINESS

789063

9‘

Good Services
Author(s): Lou Downe |
224 pages | 7% x 5% in |
Paperback | $23.00 |
ISBN 978 90 6369 543 9

695

9063

69&1

The Innovation Maze
Author(s): Gijs van Wulven |

240 pages | T2 x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 410 4

t T
" INNOVATION

MATRIX

9‘789063 6

The Innovation Matrix

Author(s): Deepika Jeyakodi and
Mirjam Ros |

136 pages | 77 x 6% in |
Paperback | $45.00 |

ISBN 978 90 6369 520 0
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789063

9‘

My Icon Library
Author(s): Willemien Brand |
224 pages | 6% x 4% in |
Paperback otobind | $24.99 |
ISBN 978 90 6369 605 4

696

890H

Thinking in Services
Author(s): Majid Igbal |

240 pages | 9% x 6% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 489 0

pr'mt‘mg

9‘789063 694968

Inspiration for
Innovation
Author(s): Gijs van Wulven |
240 pages | 6% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 496 8
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Visual Thinking
Author(s): Willemien Brand |
144 pages | 9% x 8% in |
Paperback with flaps | $24.99 |
ISBN 978 90 6369 453 1

694

How to Create Better
deas

Author(s): Joost Roozekrans |
128 pages | 8% x 5% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 586 6
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The Secret of the
Highly Creative
Thinker - Paperback
Author(s): Dorte Nielsen and
Sarah Thurber | )

192 pages | 9% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 532 3

6th

97789063

692759

75 Tools for Creative
Thinking

Author(s): Menno Huisman and
Wimer Hazenberg |

75 pages | 5v& x 3% in |

Boxed set | $24.99 |

ISBN 978 90 6369 2759

OFFLINE

MATTERS

977890637695781

Offline Matters
Author(s): Jess Henderson |
160 pages | 7Ve x 5% in |
Paperback with Flaps | $17.99 |
ISBN 978 90 6369 578 1

CREATI
PERSONAL
ERANDING

Creatiye Personal
Branding

Author(s): Jirgen Salenbacher |
228 pages | 8%2x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 315 2
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89063694388
Creative Thinker’s
Exercise Book
Author(s): Dorte Nielsen and
Katrine Granholm |

112 pages | 9% x 7%z in|
Paperback | $19.99 |

ISBN 978 90 6369 438 8

97789063

695682

Creative Content Kit
Author(s): Ana Bender |

65 pages | 6% x 4% in |

Boxed set | $24.99 |

ISBN 978 90 6369 568 2

9 789063 69

Ofﬂine Matters Cards:

Truth or Dare?
Author(s): Jess Henderson |
108 pages | 2% x 3% in |
Boxed set | $19.99 |

ISBN 978 90 6369 607 8

Ask
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6956
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89063

Dare to Ask

Author(s): Els Dragt and Jeroen
Timmer |

144 pages | 7% x 5% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 562 0
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696122

97789063

Creative Thinker's
Rethink Book
Author(s): Dorte Nielsen and
Katrine Granholm |

112 pages | 9% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 612 2

97789063

Don't Buy This Book
Author(s): Anne de Bruijn and
Donald Roos |

160 pages | 8%2x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 537 8

695378

When the Box Is the
Limit

Author(s): Walter Vandervelde |
192 pages | 7% x 6% in |
Paperback | $35.00 |

ISBN 978 90 6369 512 5

Creativity +
Author(s): Paulina Larocca |
60 pages | 7% x 4in |
Flipboard | $19.99 |

ISBN 978 90 6369 488 3
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97789063

694913

Little Creative
hinker’s Exercise

Book

Author(s): Dorte Nielsen and

Katrine Granholm |

112 pages | 9% x 6%2in |

Paperback | $17.99 |

ISBN 978 90 6369 491 3

9'789063

69L23L

Don'’t Read This Book

Author(s): Donald Roos |
160 pages | 8%2x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 423 4

97789063

696092

Brand Vision Cards

Author(s): Dorte Nielsen and

Inz%var Jonsson |
pages|5x5in|

Boxed set | $35.00 |

ISBN 978 90 6369 609 2

3rd

printing

Don't'Do
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97789063

Don’t/Do This - Game
Author(s): Donald Roos |

156 cards | 7% x 3% x 0% in |

Box with sleeve | $19.99 |

ISBN 978 90 6369 484 5

694845

97789063

695293

Pitching Ideas -
Paperback

Author(s): Jeroen van Geel |
128 pages | 8% x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 529 3

9063

693

Get Agile!

Author(s): Pieter Jongerius, Anton
Vanhoucke and Anna Offermans |
176 pages | 8% x 5% in |
Paperback with flaps | $35.00 |
ISBN 978 90 6369 302 2

97789063

696115

Influence
Author(s): Adam Stones |
224 pages | 8% x 5% in |
Paperback | $24.99 |
ISBN 978 90 6369 611 5

[ 3rd
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89063

Blue Is the New Black
Author(s): Susie Breuer |

232 pages | 9% x 7in|

Paperback With Key Dates Calender
Insert | $45.00 |

ISBN 978 90 6369 340 4
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9

Event Design
Handbook

Author(s): Roel Frissen, Ruud
Janssen and Dennis Luijer |
204 pages | 8% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 434 0

789063

695941

9

Beyond Design
Author(s): Renate Boere |
192 pages | 7 x 4% in |
Paperback | $17.99 |
ISBN 978 90 6369 594 1

9

9”789063

Augmenting Alice
Author(s): Galit Ariel |

256 pages | 9% x 8% in |
Hardcover | $45.00 |

ISBN 978 90 6369 470 8

6 l¢708H

97789063

695958

Beyond Design: The
ame of Social

Solutions

Author(s): Renate Boere |

120 pages | 7 x 4% in |

Playing cards | $19.99 |

ISBN 978 90 6369 595 8
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9“789063”695875“

Made in China,

Designed in California,

Criticised in Europe
Author(s): Mieke Gerritzen and
Geert Lovink |

128 pages | 7 x 4% in |
Paperback | $17.99 |

ISBN 978 90 6369 587 3

789063

692926

9

The Designer As...
Author(s): Steven McCarthy |
248 pages | 9% x 7in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 292 6

9”789065”69&65A“

Notes on Design
Author(s): Kees Dorst |
208 pages | 8% x 6 in |
Paperback | $19.99 |
ISBN 978 90 6369 465 4

789063

69LL56

9

Strategic Design
Author(s): Gerda Gemser, Giulia
Calabretta and Ingo Karpen |
228 pages | 72 x 9% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 445 6

89063

7
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9 693

Make Design Matter
Author(s): David Carlson |

160 pages | 7Ve x 4% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 304 6

789063

696030

9

Design Innovation and
Integration

Author(s): Karla Straker, Cara
Wrigley and Erez Nusem |

240 pages | 10% x 7% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 603 0
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9063 6932
Design Transitions
Author(s): Joyce Yee, Emma
Jefferies and Lauren Tan |
224 pages |9%x 7in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 321 3

CONNECT

DESIGN

FOR AN

EMPATHIC
. SOCIETY

9065 695

Connect

Author(s): Sabine Wildevuur, Dick
van Dijk and Thomas Hammer-
Jakobsen |

192 pages | 7% x 6in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 331 2

9“789063“695613“

Culture Sensitive
Design

Author(s): Annemiek van Boeijen
and Yvo Zijlstra |

160 pages | 9% x 7%z in |
Flexibind | $45.00 |

ISBN 978 90 6369 561 3

97789063

69585

Desi n. Think. Make.
Break. Epeat -
Revised Edition
Author(s): Martin Tomitsch,
Madeleine Borthwick, et al. |

224 pages | 9% x 7%z in |
Paperback | $45.00 |

ISBN 978 90 6369 585 9

9063

69L

Transformations
Author(s): Emma Jefferies, Joyce
Yee and Kamil Michlewski |

376 pages | 9% x 6% in |
Paperback | $45.00 |

ISBN 978 90 6369 457 9
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Designing for the
Common Good
Author(s): Kees Dorst |

216 pages | 7%2x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 408 1

9”789063”69593A”

Happy Is Up, Sad Is
Down

Author(s): Jorn Hurtienne, Diana
Loffler, Clara Huisch, Daniel
Reinhardt, Robert Tscharn and
Stephan Huber |

304 pages | 6 x 6% in |
Hardback | $24.99 |

ISBN 978 90 6369 593 4

DEL Fi

89063

695408

977

Delft Design Guide -
Revised edition
Author(s): Annemiek van Boeijen,
Jelle Zijlstra and Jaap Daalhuizen |
224 pages | 10%e x 7% in |
Flexibind | $45.00 |

ISBN 978 90 6369 540 8

9”789063”69L982”

Products That Flow
Author(s): Siem Haffmans, Ed van
Hinte and Marjolein van Gelder |
128 pages | 10%e x 7% in |
Paperback | $45.00 |

ISBN 978 90 6369 498 2

9“789063“69&975“

De51ﬁ With and
ublic

Orgamzatlons

Author(s): Andre Schaminee |

208 pages | 9% x 7% in |

Paperback | $45.00 |

ISBN 978 90 6369 497 5

Design My Privacy
Author(s): Tijmen Schep |

160 pages | 7%s x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 437 1

9778 9065

Framing Plav Design
Author(s): Sune Gudiksen and Helle
Marie Skovbjerg |

192 pages | 9% x 8% in |

Paperback | $45.00 |

ISBN 978 90 6369 572 9

69

32

9“789065”69522AH

Products That Last
Author(s): Conny Bakker, Ed van
Hinte and Marcel den Hollander |
128 pages | 10% x 7% in |
Paperback | $45.00 |

ISBN 978 90 6369 522 4

7th
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The Politics of Design
Author(s): Ruben Pater |

192 pages | 7 x 4%in |

Paperback | $16.99 |

ISBN 978 90 6369 422 7

3rd

pr'mt'mg

9“78906;1‘)“693718H

ViP Vision in Design
Author(s): Paul Hekkert and Matthijs
van Dijk |

208 pages | 7% x6in|

Paperback | $39.00 |

ISBN 978 90 6369 371 8

JUm
Inspired By Method
Author(s): Alexandra Martini |
240 pages | 8% x 7% in|
Paperback | $45.00 |

ISBN 978 90 6369 573 6

9063
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Sus_tainist Design
Guide

Author(s): Michiel Schwarz and
Diana Krabbendam |

144 pages | 9% x 7in|
Paperback with flaps | $19.99 |
ISBN 978 90 6369 283 4

DESIGN
BASICS

9063

696

Inte,rcultural Design
Basics

Author(s): Susanne P. Radtke |
256 pages | 8% x 7in|
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 604 7

9“789063”692513”

Meta Products

Author(s): Wimer Hazenberg,
Menno Huisman and Sara Cordoba
Rubino |

160 pages | 9% x 72 in |
Paperback | $24.99 |

ISBN 978 90 6369 251 3

977

89063

693398

Dynamic Identities
Author(s): Irene van Nes |

192 pages | 9% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 339 8



9“789065”6953A7“

Sketching: the Basics -
Paperbac

Author(s): Koos Eissen and
Roselien Steur | .

204 pages | 9% x 72 in |
Paperback | $29.99 |

ISBN 978 90 6369 534 7
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Know Your Onions -

Web Design
Author(s): Drew de Soto |
212 pages | 7% x6in|
Paperback with elastic band |
$19.99 |

ISBN 978 90 6369 312 1
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9“789063 695385“

Dutch Design
Cowboys
Author(s): Studio Kluif |
176 pages | 8% x6in|
Hardback | $25.00 |
ISBN 978 90 6369 538 5

~

| sketching

9”789063”695330H

Sketching - Paperback

Author(s): Koos Eissen and
Roselien Steur | .

256 pages | 9% x 7% in |
Paperback | $29.99 |

ISBN 978 90 6369 533 0

‘-2H78‘-}063H695392H

Know Your Onions -
Corporate Identity
Author(s): Drew de Soto |

200 pages | 8% x 6in |
Paperback with elastic band |
$19.99|

ISBN 978 90 6369 539 2

9”789063”695299“

Sketching Product
Design Presentation
Author(s): Roselien Steur and
Koos Eissen |

192 pages | 10% x 8% in |
Hardcover | $45.00 |

ISBN 978 90 6369 329 9

9“789063”693:%3”

The Exceptionall
Simple Theory o

Sketching

Author(s): George Hlavacs |

48 pages | 8% x 6% in |
Paperback | $14.99 |
ISBN 978 90 6369 334 3

9 “78

9063
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Know Your Onions -
Graphic Design
Author(s): Drew de Soto |

186 pages | 7% x6in|
Paperback with elastic band |
$19.99 |

ISBN 978 90 6369 258 2

9“789063 6 2711“

Reading Letters
Author(s): Sofie Beier |
182 pages | 9% x 8% in |
Hardcover | $45.00 |
ISBN 978 90 6369 271 1

9

9“789063

91.586H

Type Tricks
Author(s): Sofie Beier |
208 pages | 6% x 4% in |
Paperback | $19.99 |
ISBN 978 90 6369 458 6

6
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Shaping Text
Author(s): |

176 pages | 8% x 6% in |
Flexicover | $45.00 |
ISBN 978 90 6369 223 0
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Composing
Archijtecture and
Interior Design
Author(s): Gerasimos Vamvakidis |
160 pages | 6 x 4% in |

Paperback | $16.99 |

ISBN 978 90 6369 487 6
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789063

692896

9

Operative Design
Author(s): Anthony Di Mari and
Nora Yoo |

152 pages | 6x4%in |
Paperback | $16.99 |

ISBN 978 90 6369 289 6

g0

printing
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9”789065 6 0595“

Folding Architecture
Author(s): |

144 pages | 6x4%in |
Paperback | $16.99 |

ISBN 978 90 6369 059 5

! THINK
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| Lawyen
[ DowNT
! ACTLIKE
| ONE
9 |789|06! 6|93!)77
Think Like A Lawyer,
Don't Act Like One

Author(s): Aernoud Bourdrez |
160 pages | 7e x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 307 7

97789063

693657

Conditional Design
Author(s): Anthony Di Mari |
156 pages | 6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 365 7

789063

693L73

9

Think Like a Manager,

Don't Act Like One
Author(s): Harry Starren |
160 pages | 7Vs x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 347 3
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977890637694111

The Fast Guide to
Architectural Form
Author(s): Baires Raffaelli |
144 pages |6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 411 1

ﬁ

97789063

Think Like an Artist,
Don't Act Like One
Author(s): Koos de Wilt |

160 pages | 7V x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 468 5

694685

789063

695712

9

The Fast Guide to
Accessibility Design
Author(s): Baires Raffaelli |

160 pages | 6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 571 2

3rd

prmt'mg

789063

694852

9

Think Like a Designer,
Don't Act Like One
Author(s): Jeroen van Erp |

160 pages | Vs x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 485 2



789063

695699

Think Like an
Engineer, Don't Act
Like One

Author(s): Jan Karel Mak |

160 pages | 7Ve x 5% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 569 9

9

9“789063”69A23AH

Don’t Read This Book

Author(s): Donald Roos |
160 pages | 8%2x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 423 4
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Creative Thinker's
Rethink Book

Author(s): Dorte Nielsen and Katrine

Granholm |

112 pages | 9% x 6% in |
Paperback | $19.99 |
ISBN 978 90 6369 612 2

I
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7890637695668

The Holey Bible
Author(s): Paulina Larocca and
Tony Ibbotson |

112 pages | 9%e x 7%2in |
Paperback | $24.99 |

ISBN 978 90 6369 566 8

9
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977890637695620

Dare to Ask

Author(s): Els Dragt and
Jeroen Timmer | .

144 pages | 7 x 6% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 562 0

3rd

Don't'Do Pt
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69L

Don’t/ Do This - Game

Author(s): Donald Roos |
156 cards | 7Ve x 3% x 0% in |
Box with sleeve | $19.99 |
ISBN 978 90 6369 484 5

9065

Little Creative .
Thinker’s Exercise
Book

69L

Author(s): Dorte Nielsen and Katrine

Granholm |

112 pages | 9% x 6%21in |
Paperback | $17.99 |
ISBN 978 90 6369 491 3

97789063

694883

Creativity +
Author(s): Paulina Larocca |
60 pages | 7% x 4 in |
Flipboard | $19.99 |

ISBN 978 90 6369 488 3

9 789063 694

Once Upon aTimel

Was...
Author(s): Lavinia Bakker |
144 pages | 8% x 6% in |
Paperback | $16.99 |
ISBN 978 90 6369 421 0
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To Don't List
Author(s): Donald Roos |
200 pages | 5% x 3% in |
Paperback | $12.99 |
ISBN 978 90 6369 505 7
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Frame Yqur
Imagination
Author(s): Caroline Ellerbeck |
192 pages | 5% x 6% in |
Paperback | $14.99 |

ISBN 978 90 6369 542 2

789063

695064

9

Creativity Works!
Author(s): Joris van Dooren and
Coen Luijten |

160 pages | 6% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 506 4

Ath
ONCE printi®
ATIRE

I WANTED
ToBE...

Once Upon a Time I

anted to Be...
Author(s): Lavinia Bakker |
144 pages | 8% x 6% in |
Paperback | $16.99 |
ISBN 978 90 6369419 7

9‘789063 6

LogoR.IP.

Author(s): The Stone Twins |
192 pages | 6% x 4% in |
Hardcover | $19.99 |

ISBN 978 90 6369 290 2

9063
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Ypur Work and Your

Life

Author(s): Krist Pauwels |
128 pages | 7% x 5% in |
Hardcover | $16.99 |
ISBN 978 90 6369 469 2
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97789063

694517

The Book of Do-ness
Author(s): Sara van de Ven |
240 pages | 6 x 5% in |
Hardcover | $19.99 |

ISBN 978 90 6369 451 7

BACKLIST GIFT
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9

Once I_{pon aTimel
Author(s). Lav;;\a Bakker |

144 pages | 8% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 454 8
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9’789065 694388

Creative Thinker’s
Exercise Book

Author(s): Dorte Nielsen and Katrine
Granholm |

112 pages | 9% x 7% in |

Paperback | $19.99 |

ISBN 978 90 6369 438 8

Connecting

Author(s): Paulina Larocca and
Tony Ibbotson |

160 pages | 72 x 72 in |
Hardcover | $24.99 |

ISBN 978 90 6369 526 2

789063

692889

9

Don’t Eat The Yellow
Snow

Author(s): Marcus Kraft |

516 pages | Vs x 4% in |
Hardcover | $19.99 |

ISBN 978 90 6369 288 9
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Don't Talk Just Kiss
Author(s): Marcus Kraft |

516 pages | 7Vs x 5% in |
Hardcover | $19.99 |

ISBN 978 90 6369 452 4

694524

9

9“789065”69&180“

Art Is Everywhere
Author(s): Lorenzo Servi |
112 pages | 8% x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 418 0
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This is a Good Guide -
For a Sustainable
Lifestyle

Author(s): Marieke Eyskoot |

288 pages | 9% x 6% in |
Paperback | $29.99 |

ISBN 978 90 6369 588 0

T Art of
Parenting

789063

694807

The Art of Parenting
Author(s): Drew de Soto |

60 pages | 6% x 6in|

Hardcover | $9.99 |

ISBN 978 90 6369 480 7
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97789063

693411

Philographics
Author(s): Genis Carreras |
208 pages | 7% x 6% in |
Paperback | $24.99 |

ISBN 978 90 6369 341 1
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9063

Museum Art Cards

Author(s): Lise Lotte ten Voorde and

Naomi Boas |

52 pages | 5x 3% in|
Boxed set | $24.99 |
ISBN 978 90 6369 549 1

9063
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Food Futures
Author(s): Chloe Rutzerveld |
120 pages | 9% x 7%2in |
Paperback with Flaps | $35.00 |
ISBN 978 90 6369 517 0
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97789063"692803

Never Touch a
Painting When It's
Wet

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 280 3

789063

695972

9

Creative Block
Author(s): Gemma Lawrence |
192 pages | 8% x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 597 2

9“78
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A Spectator is an
Artist Too

Author(s): Johan Idema |

176 pages | 7% x 6% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 590 3

695446

9

789063

FIZZ

Author(s): Elise van Iterson and
Barbara Serulus |

144 pages | 8%2x 6% in|
Paperback with flaps | $19.99 |
ISBN 978 90 6369 544 6

789063

692148

9

Never Leave the
House Naked

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 214 8

36

97789063

694166

Create with Artists
Author(s): Rixt Hulshoff Pol and
Hanna Piksen |

120 pages | 7% x 9% in |
Hardcover | $19.99 |

ISBN 978 90 6369 416 6
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How to Visit an Art
Museum

Author(s): Johan Idema |

128 pages | 7% x6in|
Paperback | $17.99 |

ISBN 978 90 6369 355 8
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Pregnancy Cookbook
Author(s): Pascal Rotteveel |

112 pages | 9% x 7% in |
Hardcover | $24.99 |

ISBN 978 90 6369 548 4
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Never Photograph
People Eating

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 277 3
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Trashures

Author(s): Tineke Meirink and

Anja Brunt | .
80 pages | 8% x 11V in |

Paperback with Flaps | $16.99 |
ISBN 978 90 6369 425 8

Hou 1e. G
BEA

BETTER

. TOURIST

9“789063”69A937”

How to Be a Better
Tourist

Author(s): Johan Idema |

144 pages | TVe x 6in|
Hardcover | $17.99 |

ISBN 978 90 6369 493 7
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Football Baby Names
Author(s): Boudewijn Bosman and
Tim Nikken |

112 pages | 6% x 6% in |
Hardcover | $14.99 |

ISBN 978 90 6369 523 1
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Never Use White Type
on a Black Background
Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |

Hardcover | $14.99 |

ISBN 978 90 6369 207 0
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This Is My Paris
Author(s): Petra de Hamer |
128 pages | 9% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 394 7
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This Is My London
Author(s): Petra de Hamer |
128 pages | 9% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 395 4
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Free Your Mind
Postcard Block
Author(s): Marcus Kraft |
20 pages | 6% x 4% in |
Booklet | $9.99 |

ISBN 978 90 6369 507 1
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This Is My Berlin

Author(s): Petra de Hamer |
128 pages | 9% x 6% in |
paperback |$16.99 |

ISBN 978 90 6369 396 1
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Eat Your Heart Out
Postcard Block
Author(s): Marcus Kraft |

20 pages | 6%2 x 4% in |
Booklet | $9.99 |

ISBN 978 90 6369 508 8
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This Is My New York
Author(s): Petra de Hamer |

128 pages | 9% x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 420 3
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Optical Illusions Game
Author(s): Paul Baars |

4 x 20 cards | 5% x 5% x 0% in |
Boxed set | $19.99 |

ISBN 978 90 6369 388 6
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The Startup Game
Author(s): |

68 cards | 5% x 4% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 442 5
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Little Creative |
Thinker’s Connection
Dominoes

Author(s): Dorte Nielsen and Katrine
Granholm |

28 cards | 4% x 4% x 1% in |

Boxed with sleeve | $17.99 |

ISBN 978 90 6369 513 2
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Pixel-Art Game
Author(s): Vanessa Catalano |
32 cards | 58 x 2% x 0% in |
Box with sleeve | $12.99 |
ISBN 978 90 6369 482 1
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Numbers Game
Author(s): Paul Baars |

4 x 20 cards | 5% x 5% x 0% in |
Boxed set|$19.99 |

ISBN 978 90 6369 370 1
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Pixel-Art Game
Author(s): Vanessa Catalano |
32 cards | 5% x 2% x 0% in |
Box with sleeve | $12.99 |
ISBN 978 90 6369 481 4
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Mezza Card Game
Author(s): Thomas Michaél |
68 cards | 2% x 8% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 472 2

Don't/ Do
This

9”789065”695958“

Beyond Design: The
Game of Social
Solutions

Author(s): Renate Boere |
120 cards | 7 x 4% in |

Playing cards | $19.99 |
ISBN 978 90 6369 595 8

9”789063“69A8A5H

Don’t/Do This - Game
Author(s): Donald Roos |

156 cards | 7Vs x 3% x 0% in |

Box with sleeve | $19.99 |

ISBN 978 90 6369 484 5
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Imagine Me
Author(s): Lisa den Teuling |
99 cards | 6%s x 5% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 580 4

9”789063“6952A8H

The Empathy Game
Author(s): Saskia H. Herrmann and
Jorik Elferink |
3x50cards|5%x 6% x 1%in|
Boxed set + 2 dice | $24.99 |

ISBN 978 90 6369 524 8
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Old Masters Memory
Game

Author(s): Mieke Gerritzen |
2x30cards | 5% x 2% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 386 2
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Mozaa

Author(s): Renske Solkesz |
64 cards | 4% x 4% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 296 4
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Offline Matters Cards:
Truth or Dare?

Author(s): Jess Henderson |

108 cards | 2% x 3% in |

Boxed set | $19.99 |

ISBN 978 90 6369 607 8
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6

Lag Your Cards on The
Table

565 1H

Author(s): Een van de jongens |
3x20cards | 5x 3% x 0% mm |
Boxed set | $19.99 |

ISBN 978 90 6369 565 1
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Collage Memory Game
Author(s): Anja Brunt |
2x30cards|5%x 2% x 1%in |
Boxed set

1$19.99|

ISBN 978 90 6369 466 1
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Linjaa
Author(s): Renske Solkesz |
80 cards | 4% x 4% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 503 3
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Creative Thinker’s
Connection Memory
Game

Author(s): Katrine Granholm and
Dorte Nielsen |
2x25cards|5%x3x2in|
Boxed set]$19.99 |

ISBN 978 90 6369 563 7

ond
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9
My Photography
Toolbox
Author(s): Rosa Pons-Cerda and
Lenno Verhoog |
72 pages | 4% x 3% in |

Boxed set | $19.99 |
ISBN 978 90 6369 504 0
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My Photography
Game

Author(s): Lenno Verhoog and Rosa
Pons-Cerda |

52 cards |4 x 2% x 1%in|

Boxed set | $19.99 |

ISBN 978 90 6369 552 1

97789063
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Robot Memory Game
Author(s): Mieke Gerritzen |
2x30cards|5%x3x2in|
Boxed set|$19.99 |

ISBN 978 90 6369 525 5
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Dilemmarama The
ame: The Original

Edition

Author(s): Dilemma op Dinsdag |

64 cards | 3% x 5% x 1% in |

Boxed set]$19.99 |

ISBN 978 90 6369 424 1
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Street Style Memory
Game

Author(s): Barbara Iweins |
2x25cards | 5% x4x1%in|
Boxed set | $17.99

ISBN 978 90 6369 231 5
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You Are What You
Eat Memory Game
Author(s): Marije Vogelzang |
2x25cards|5%x3x2in|
Boxed set ] $19.99 |

ISBN 978 90 6369 272 8

9065
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Can You See What I
See Memory Game
Author(s): Tineke Meirink |
2x30cards|5%x3x2in|
Boxed set | $19.99

ISBN 978 90 6369 299 5

063

Dilemmla}lralx_tlla The
ame: The Happy
Edition
Author(s): Dilemma op Dinsdag |
64 cards | 3% x 5% x 1% in |
Boxed set] $19.99 |

ISBN 978 90 6369 564 4
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Street Stvle Memory
Game II

Author(s): Barbara Iweins |
2x25cards | 5% x4x1%in|
Boxed set | $17.99 |

ISBN 978 90 6369 336 7
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Bullshit Bingo

Author(s): Sandy Mclintosh |

20 cards + dauber | 7% x 6% x 1in |
Boxed set | $17.99

ISBN 978 90 6369 582 8
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Drag Queen Memory
Game

Author(s): Maaike Strengholt and
Dim Balsem |60 cards | 5% x 4 in |
Boxed set | $19.99 |

ISBN 978 90 6369 606 1

9“789063“693220”

Street Art Memory
Game

Author(s): Janne Ettwig and Lilian
Van Dongen Torman |
2x30cards|5%x3x2in|
Boxed set|$19.99 |

ISBN 978 90 6369 322 0

9“789063”692629“

Brand Memory Game
Author(s): Hendrik-Jan Grievink |
2x30cards|5%x3x2in|
Boxed set|$19.99 |

ISBN 978 90 6369 262 9
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