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Interface DESIGNING CREATIVE TOOLS

De S lg (B REVEALING THE DESIGN PRINCIPLES BEHIND THE TOOLS THAT SHAPE ART, CULTURE AND IMAGINATION

Creating interactions that drive

‘succeasful product adoption Design & Features
Unreal Engine s built for visual, iterative, and
collaborative creation, an approach that aligns with
how modern creative teams think and work

Atthe heart is the Unreal Editor, a unified B I S E N G LI SH E D ITI 0 N

workspace where artists, designers, and

programmors Gan develop assets, construct virtual

worlds, define behaviours, preview gameplay, and

refine ideas. Because teams work simultaneously

within the same real-time, modular environment, 978 9 0 6 3 6 97 761
the gap between carly concept exploration and

fully playable resuits is dramatically reduced.

N ———— May 2026

high-level programming through visual, node~
based logic, removing the traditional divide

between design goals end optimised code. And for 2799
teams needing desper control, plug-ins and full .

BIS English Edition

9789063697105
Paperback

$29.99

source code access enable extensive

customisation, community contributions, and the

ongoing evolution of the engine tself.
Typical Creative Flow

250 x 210 mm
172 Pages Revealing Principles Behind To'ols Thcﬁ
Shape Art, Culture and Imagination

Select from a range of templates with ready~
made controllers and basic structures in place
to jump-start oxperimentation.

Use the Level Editor to construct gameplay
spaces. Import existing or create new assets

L]
Unreal Engine
(3D models, textures, animations, and sounds)

Unreal Engine began in the mid-1990s as a software and use procedural t0ols to help quickly
technology project by Tim Sweeney, founder of Epic Games,
Originally developed to power the first-person 3D shooter

Catogory: Vidoo Gamos, Animation
generate, populate and style large scenes.

Lo i _Releaseit996  game Unreal(reloased in 1998), the engine's wider purpose 3. Define interactions and gameplay using
. Designer. Tim Sweeney was well defined from the start: aflexble, extensible creative Blueprints to control actors, trigger events, and
ool that could evolve across generations of games and other dofine player and Al responses as gameplay 3
motions P N
North America
e Todayitrepresents one of the most advanced uriversal real- 4. Try playing diractly in the Editor and test @
(milons of nes of computer code) eading graphics rendering comprehensive world-building improve the design D c t T I I h both h [ d
Usingthe SCENGE of amofios 0 craic to0is, 8 powertu vieslscrpting ystem, anl Ul source coce esigning Creative 100Is explores how o physical an
Joved PRODUCTS & SERVICES accoss, bringing Interactive experiences to Ife across video 5. Packags e it Thi i sutomatialy
e fTxpiockicton sl daubiotonisd optinise and publish your game o desktop, digital tool h th ti ts th ble. The b K
B tomotive design mobile, console, and immersive platforms IgItal TOOoIS shape e Creative acts ey enaple. e oo

valuable insights for the broader design community looking

S S— Desing e s | 34 speaks directly to designers building the next generation of
i\ I creative hardware, software and interfaces, while offering
/,l to rethink intention, control and authorship.

Design & Features

The Leica s highly portable, designed to be

Creatives who use these tools will discover the stories
Sebjoct ot sy 1 compach Moo S behind iconic instruments.

body is light enough to fitin a pocket, yet
engineered to withstand everyday use in fast-
moving environments.

S — With a clear framework and principles specific to creative

i o ey practice, the book explains how tools work, how they guide
e st domnig s o their users and how they can be reimagined. The striking

e sl s e gt e ik imagery celebrates the remarkable tools that spark

handle, while 35 mm film cassettes let .. . .
he Itiple s h
il i g creativity, making the book a visual pleasure as well as a

‘amore fluid and spontaneous practice. source O.F i ns p i rati on.

BIS English Edition
9789063699703
Paperback
$ 34.99

Guillaume Couche, Sanya Rai, Richard Shackleton

Typical Creaitive Flow

1. Load 36mm film into the Leica Is reusable

] 2. By eye, frame a subject in the optical
Leical oo (v) b moving e camera or the
subject.
The Leica 1 officially entered production at the end of 1924. It 3. Focus the lens (F) by estimating and setting
Category: Photography was the first 36mm camera successfully mass-produced for the distance (range) between the camera and
Release: 1924 the 35mm cinema film format. the subject.
T Oskar B Compact, fast and mobile, it changed the role of the camera, 4. Choose an aperture (A) and a shutter speed
AR S STt and modernising It became a (T) to adjust depth of field, sharpness of
- itz - tool not just for studios, but for artists, journalists, and movernent and exposure (using a separate
Digital "’ﬂ“g e“il:::“' 4 Vierke, Genmiry the Lehz foctorn) everyday people to document the world light meter or learned rules of thumb).
oo ooy OskarBamsck waniedacamera tht ' ot n o vy’ 5. Pross tho st (9 1o oposoth iman GUILLAUME COUCHE, RICHARD SHACKLETON, SANYA RAI
160 mm = 85 mm = 60 mm letting photographers focus on the moment, not the take the photograph. ’ ’
machine. Its legacy continues to resonate, reminding
B IS En g I iS h Ed iti on designers and visual artists that careful consideration of 6. M:’l‘:""v ”:Vs”ce ‘:9:“’"‘ ’959"‘;‘8 the N
form, function, and usability can transform the way society FRCSILESN IS S TP e AL S50 oS . - . . .« .
Guillaume Couche and Richard Shackleton, co-founders of Oh Hi Tomorrow and authors of Interface Design, join

97323316:3?36 71 cesng ot oos ossgrg e s | 8 forces with Google DeepMind designer Sanya Rai. Together, they bring decades of expertise in creative tools,

$ 2599 interaction designh and innovation to this collaborative work.

BIS 2 BIS 3
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REINVENTING DESIGNING FOR SYSTEMIC CHANGE

STRATEGIC 2. CONCEPTUAL FRAMEWORK TRANSFORMING PUBLIC SECTOR INNOVATION
INNOVATION FOR THE TRANSITION TO A

(reate Deep Change DIFFERENT SYSTEM

BIS ENGLISH EDITION

9789063699963 DESIGNING FOR
May 2026 SYSTEMIC CHANGE

$34.99 Transforming Public Sector Innovation

Kees Dorst

Rodger Watson
Barbara Doran

& Contributing authors

BIS English Edition

In this chapter, | formulate a

To fulfil this role, learning capacity

methodological framework that  must be developed. This requires a
9789063699642 provides guidance for the transition  learning agenda (what we need to Paperback
towards a different system. To leam and develop together) and a
dosso, | draw from the fields of learning structure (the lines along
P ape rbac k design, public administration, which we will learn); the so-called 24 O X 1 6 5 mm
$ 34.99 organizational science and, of feedback loops. Change agents must
- course, transition studies. recognize that the context needed
for learning often still has to be

R G 176 Pa ges

Level Perspective (MLP), | show that

pressure on the existing system and | propose that, in transition

the availability of alternatives can
set the current system in motion.

In this process, the existing and
emerging system will clash, and
government will struggle with its
ambivalent role as both guardian
and innovator of the system.

challenges, implementation
trajectories should from now on be
approached as action research.

Learning is not a one-off activity,
but an ongoing process in which
ideas gain depth and meaning as
they travel through organizations
and networks and thereby begin

To effectively take on this innovative  to influence structures, practices

role, government itself must
also transform. A transformative

and culture. To set the system in
motion and keep it moving, | use

government does not only respond  the “Studio Model” as an underlying

to change, but actively shapes,
facilitates and accelerates it.

structure.

Radical, systemic change is needed to create a sustainable
and just society. Yet attempts at transformation often meet
resistance, move slowly, or fall back into familiar patterns. This
book is written for designers and public-sector innovators who
confront these realities every day.

27 The good news: systemic change is possible. Through
BIS English Edition numerous case studies, the author shows how design
9789063698805 apprqaches can help olr.lve transw.lons in public 2<_governanc_e.
Paperback Drawing on deep practical experience, he explains what it
$29.99 takes to navigate public institutions as an innovator and to e Sohaminea
: move beyond abstract visions toward grounded, achievable
paras ohs, | Lake
. change.
Th? f Comlpjexnne?ns“uw\d m\c‘anﬁne(wcrked“ g
art o o

co-design

BIS English Edition

9789063696924
Paperback
$36.99

BIS 4

ceren. Ontwerpers bedenken iets, proberen het u

e of pesticides. Can y
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Blending personal stories, societal insights and models from
transition science, public administration and design, the book
offers practical guidance for working in complexity and
helping organizations build the capacity to learn, adapt and
sustain meaningful change.

ANDRE SCHAMINEE

André Schaminée is Partner and Head of Social Design at Dutch consultancy firm TwynstraGudde. Trained as an
urban planner, he earned his stripes as an entrepreneur in the cultural sector and as a project manager for large

spatial planning projects.
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BIS English Edition
9789063695439
Paperback
$25.99

THINKING IN
SERVICES

BIS English Edition
9789063694890
Paperback
$ 44.99
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BIS English Edition

9789063699543
Paperback
$34.99

BIS 6

paying tax directly through accounting software, or automatically
registering a car with the DVLA as part of the manufacturing process.

By contrast, ‘APl only’ means users have to interact with that
service via a third-party provider, or they have to code their own
ways of interacting with it. No user interface, at all.

Putting aside how few users also have the technical ability to
build their own way to access an API, there are huge implications
for depending on third parties to provide the user interface to our
services. For instance, that third-party service provider can choose
to charge for what is otherwise a free government service, making it
inaccessible to certain groups. Or they can decide that edge cases
aren't worth designing for, or a host of other things we wouldn't
expect from a public service. They can also choose to make it
inaccessible, or only targeted at a certain user group.

Alarm bells started to jingle in my head. Wasn't this...privatisation?
| tentatively asked who had approved the idea. No elected minister
or official had looked at it. No vote had been held, no public
consultation opened. | voiced my concerns and was met with
frustrated confusion. What we were discussing was a purely
‘technical’issue. Why was | making such a fuss?

Whether or not privatising this service was the right thing to do,
it wasn't my decision to make.

But it wasn't the decision of anyone else in the room, either.

Privatising government services — whether you agree with it or
not - is a big decision. But there we were. Somehow, the digital team
of alarge government department was proposing a service be
privatised. Not only without consultation or media fanfare, but with
no knowledge of the fact that they were doingit in the first place.

This (attempted) privatisation didn'tinvolve physical things. There
were no trains, telephone poles or reservoirs to divide up, no power
stations and cables to think about. It would have been avery
different discussion if so. But as it was a digital service, much like
Airbnb, the team’s suggestion that they shift from being ‘AP first’
to ‘APl only’ could be dismissed as a minor technical detail.

In 1971, Victor Papanek wrote, ‘There are professions more
harmful than industrial design, but only a few’. If we don't think
through the consequences of our actions, service design could be
one of those few, hyper-harmful professions. As a profession, it also
has the potential to save a lot of money.

18 Bad Services

Committees Invent?. What Conway spotted was that the shape of
anorganisation has adeep and lasting effect on the shape of the
services it provides. If you have 10 separate teams, all working on 10
different parts of a whole service, you are much more likely to see
that whole service as 10 separate services. Or, to putitin Conway's
own words: ‘Organizations which design systems are constrained to
produce designs which are copies of the communication structures
of these organizations.’ This principle is so fundamental to how
services are made that it has become known as Conway's law.

Inasense, Conway's law is the physics of service design. An
organisation’s internal shape will be reflected inits services. Left to
their own devices, with no interventions, organisations find it hard to
collaborate and create consistency. In this way, Conway's law is like
agravitational pull or muscle memory. It drags our services apart,
making the gaps between service teams visible to users.

Collective effort and collaboration take money, time and effort
to sustain. What we often find - be it in open source code, active
collaboration on shared projects, design systems or shared
guidance or governance - is that they meet unsupportive, inflexible
organisational structures which don't support the collaboration
we need to deliver good services. Eventually, these attempts to
collaborate then wither away. So what's the solution? Is Conway's
law a death sentence for any organisational structure?

| don't think it has to be. In 2011, Manu Cornet drew cartoon
organisational charts for some of the world's most successful
technology giants. | love taking the labels off and asking people
toidentify each of them. It's exceptionally easy. For example:

« Facebook (pre-Meta) looks like a social network because
itoperates one

Apple, purveyors of marvellously consistent experiences
across multiple platforms, is a hugely centralised
organisation (you don’t get that sort of consistency
without a generous dose of centralised standards)

If you've ever had the uncanny feeling that your Microsoft
products feel like they don’t work together, we can see on
Cornet’s picture that the Microsoft ecosystem has been

i ivi to work

190 Bad Services

There are few
professions more
harmful than
industrial design

Service design
is one of them

AmazoN

Ficepook

Diagram recreated from Manu Cornet's original depiction of
various US tech firms’ organisational structures

BAD SERVICES

HOW TO FIX SERVICES THAT DON'T WORK

BIS ENGLISH EDITION

9789063697211
May 2026
$ 2799

Paperback
195 x 130 mm
272 Pages

Bad services waste time, cost money and can even ruin
lives. Why, despite advances in technology, are most
services getting worse rather than better?

From the author of the bestselling book Good Services,
Bad Services untangles why, despite our best efforts,
organisations struggle to deliver services that work. This
book will help you see the universal challenges we all face
when delivering good services. You'll learn how to identify
the root cause of these issues and build simple,
straightforward ways to solve them, with or without buy-in.

Whether you're a designer or a change-maker, this book
offers clear and straightforward steps to overcome the
barriers to good service delivery.

LOU DOWNE

Lou Downe is author of Good Services, the bestselling book on how to designh services that work and the
founding director of the School of Good Services, an organisation that has helped thousands of people and
organisations around the world to build the skills they need to design and scale great services.
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BUSTED: A MEMORY GAME

MATCH THE FRONT AND BACK OF WORLD-FAMOUS PORTRAIT BUSTS

BIS ENGLISH EDITION

9789063699284
May 2026
$19.99

Memory Game
100 x 145 mm

BIS English Edition
9789063697341
Game
$19.99
52 Cards

BUSTED gives the classic memory game a sculptural
twist. Instead of matching identical cards, you match the
front and back of 26 portrait busts, creating 52 unique
cards. The selection spans centuries, from ancient Roman
sculpture to a young King Charles lll (back when he was
still the Prince of Wales).

Each bust belongs to one of four themes: Roman Marbles,
Roman Bronzes, Royalty and Religious Sculpture. The

BIS English Edition

9789063693862
Memory Game coloured backgrounds hint at these groups and help you
$19.99 find your way. Some busts also form natural pairs, adding

an extra challenge.

BUSTED is designed for curious players of all ages: art
lovers, museum-goers, desigh fans and anyone who
enjoys a clever twist on a classic game. Play it with family
or friends and pick up some art and history along the
way.

APE-

MEMORY. GAVIE

THOMAS EURLINGS
BIS English Edition

9789063697297 Thomas Eurlings is a Dutch designer and art director whose work moves between product design, interiors, and
Memory Game art. His fascination with portrait busts - especially their often-overlooked reverse sides - inspired the creation
$19.99 of the book REVERSE and now the playful companion game, BUSTED.
BIS 8
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BIS English Edition
9789063697037
Paperback
$22.99

BIS English Edition

9789063694661
Memory Game
$19.99

PLEYED
m@E MEMORY

BIS English Edition

9789063697112
Memory Game
$19.99

BIS 10

COLLAGE PORTRAIT MEMORY GAME

BIS ENGLISH EDITION

9789063698102
May 2026
$19.99

Memory Game
100 x 145 mm
64 Cards

Discover the huge diversity of Collage Portraits, where every
pair is matched by recognising an artist's unique collage style.

This memory game features thirty-two contemporary collage
artists, each with a distinctive visual language inspired by
famous collage artists from Surrealism and Pop Art.

Collage brings all kinds of materials and elements together to
transform them into expressive and surprising portraits. Memory Game

Your mission? Spot the signature style of each artist and match
the two faces that belong together.

A fun and colourful memory challenge for families, art fans, and
anyone who loves discovering something new along the way.

ANJA BRUNT

Anja Brunt is the creator of several successful BIS Publishers games, including Playful Type Memory, Play with
Shapes, and Collage Memory. After graduating from ArtEZ University of the Arts, Anja went on to build a long
and successful career in the creative industry.

BIS 11



RELATED

crazy (WA
tions g
““er. )
(£ q ““‘-\
AR
Memory e"’ “‘t “ “

.
ATAS

)
[T v U

BIS English Edition
9789063697303
Memory Game

$19.99

BIS English Edition
9789063695637
Memory Game

$19.99

THE
MONDRIAN
CHALLENGE

——— AnArtGame ——

WHAT WOULD YOU DO
WITH RED YELLOW AND BLUE

BIS English Edition

9789063699413
Game

$19.99
BIS 12

QL SOCKS
TATCMORY GAYNE

N
-

ODD SOCKS MEMORY GAME

FIND THE MISSING SOCKS!

A CREATIVE

BIS ENGLISH EDITION THINKER GAME BY

DORTE NIELSEN &
KATRINE GRANHOLM

9789063698386
May 2026

$1999 ODD SOCKS
Memory Game MEMORY GAME

100 x 145 mm
51 Cards

Match all the odd socks in this fun and fast memory game
from the creators of the bestselling Creative Thinker
series.

Boost your visual skills, sharpen your focus and train your
memory while you play.

Find the pairs with easy rules, but beware of the red sock.
It shakes up the game and brings surprising twists.

Great for Kkids, and for grown-ups who are still convinced
the washing machine eats socks.

DORTE NIELSEN & KATRINE GRANHOLM

Dorte Nielsen is a creativity expert, author, and keynote speaker. She is the founder of the Center for Creative
Thinking and the author of books, games, and thinking tools. Katrine Granholm is an award-winning Creative
Director, Art Director, and Digital Concept Developer. She is a renowned lecturer in digital tools and concept
development in further education.

BIS 13
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BIS English Edition

9789063696313
Card Deck

$23.99

AGAMETO
EXPLORE & UNVEAL
'YOUR CORE VALUES

="

BIS English Edition

9789063697280
Game

$22.99

THE EMPATHY GAME

BIS English Edition

9789063695248
Game
$24.99

BIS 14
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IMAGINE

IMAGINE ME (REVISED)

A VISUAL TOOL TO EXPLORE YOUR PERSONALITY

BIS ENGLISH EDITION

9789063697976
May 2026
$ 2399

Card Deck
184 X 163 mm
99 Cards

How would you describe yourself or another person? Have
you ever wondered how your personality could be
visualised?

Imagine Me offers a fun and creative way to explore your '
personality, alone or with others. Instead of answering : -
difficult questions or putting yourself into words, You learn
to express yourself in a visual way. From the 99 beautifully
illustrated cards, you choose the ones that create a visual
representation of who you are.

your personality

By using Imagine Me:

- You learn to express yourself in a visual way
- Reflect on yourself in a playful and accessible manner

- Start deep and meaningful conversations

LISA DEN TEULING

Lisa den Teuling is an illustrator and art director specializing in surrealistic (digital) art centered around mental
health and women's empowerment. She is the author of the popular card decks Powerful Women and Shaped.

BIS 15
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CEmotions
BY DESIGN

Using the SCIENCE of emotions to create
beloved PRODUCTS & SERVICES

BIS English Edition

9789063699703
Paperback
$34.99

DELFT
DESIGN

GUIDE

PERSPECTIVES - HODELS - APPROACHES - HETHODS
OS5 Nac
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BISPUBLISHERS

DESIGN

BIS English Edition

9789063695408
Flexibind
$ 4499

Design Journeys
through
Complex Systems

Practice Tools for Systemic Design

Poter Jones 8 Kristel Van st

BIS English Edition

9789063696344
Paperback
$ 4499

BIS 18

the
art of | —
co-design Bt

BIS English Edition

9789063696924
Paperback
$ 36.99

Design.
Think.
Make.
Break.
Repeat.

A Handbook
of Methods

BIS English Edition

9789063695859
Paperback
$ 4499

The Umami
Strategy

stand out by mixing business
with experience design

PhD

BIS English Edition

9789063695798
Paperback

$39.99

Society Driven
Design

Co-creating brighter futures

BIS English Edition

9789063696900
Paperback
$25.99

MARTIN TOMITSCH ~ STEVE BATY

DESIGNING
OMORROW

BIS English Edition

9789063696795
Paperback
$32.99

Aga Stéstak, PD

Leadership
by Design
The essential guide

to transforming you
as a leader

BIS English Edition

9789063696481
Paperback
$29.99

REINVENTING
STRATEGIC
INNOVATION

(reate Deep Change

Kees Dorst

Rodger Watson
Barbara Doran

& Contributing authors.

T —
BIS English Edition
9789063699642

Paperback
$34.99

THE CO-DESIGN
CANVAS
000 .‘ c

Smeenk

Aproven design tool
for societal impact

Wina

BIS English Edition

9789063696788
Paperback
$26.99

CONVIVIAL
TOOLBOX

foR T

BIS English Edition
9789063692841
Paperback
$49.99

DESIGN GUID
0SYSTEM THINKING
(2

DESIGN

eI O
ve

AGNES
WILLENBORG

JONVHO "

BIS English Edition BIS English Edition

9789063696498 9789063695811
Book & Cards Book & Cards
$34.99 $39.99

THINKING IN
SERVICES

BIS English Edition BIS English Edition

9789063695439 9789063694890
Paperback Paperback
$25.99 $4499

(=) o (e Design Thinking !
i & Social Construction

A practical guide to innovation in research

DESIGN FOR
SUSTAINABILITY
SURVIVAL
GUIDE

T —
BIS English Edition
9789063696399 9789063696337

Paperback Paperback
$24.99 $34.99

BIS English Edition

BIS English Edition

9789063697327
Paperback
$ 34.99

CULTURE
SENSITIVE
DESIGN

A GUIDE TO CULTURE IN PRACTICE

BisPUBLISHERS

BIS English Edition

9789063695613
Paperback
$ 4499

WILLEMUN BROUWER

T —
BIS English Edition
9789063698805

Paperback
$29.99
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BIS English Edition

9789063699543
Paperback
$34.99

DESIGN
LEADERSHIP
CHRONICLES
Agraphic novel sboutorganistansl change

Marzia Arico sz

BIS English Edition

9789063697259
Hardback
$24.99
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BIS English Edition

9789063694593
Hardback
$49.99
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HOW TO /EisDragt
RESEARCH .
TRENDS ok

T ——
BIS English Edition
9789063696825

Paperback
$36.99

g
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this human
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MELIS SENOVA, PhD.

BIS English Edition

9789063694609
Paperback
$38.99
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10.5TEP METHOD

BIS English Edition

9789063695941
Paperback
$19.99

HOW TO

RESEARCH
TRENDS

BIS English Edition

9789063695279
Paperback
$12.99

design
haracter

MELIS SENOVA, PhD

BIS English Edition

9789063696528
Paperback
$ 3799

£° The Game
" of Social
Solutions

BIS English Edition

9789063695958
Game
$22.99

BIS English Edition

9789063696849
Paperback
$34.99

BIS English Edition

9789063694340
Paperback
$39.99

DESIGN

BASICS

BIS English Edition

9789063696047
Paperback
$39.99

DESIGN
THINGS
THAT

INNOVATOR’S GUIDE

BIS English Edition

9789063696146
Paperback
$23.99

BIS English Edition

9789063696801
Paperback
$ 34.99
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BIS English Edition
9789063694654

Paperback
$22.99

BIS English Edition

9789063694227
Paperback
$18.99

BIS English Edition

9789063695330
Paperback
$ 34.99

Interface

Design

Creating interactions that drive
‘succeasful product adoption

BIS English Edition

9789063697105
Paperback
$29.99

WOW

worlds of wonder

experience design
for curious people =

BIS English Edition

9789063694647
Paperback
$4499

SKETCHING
THE BASIES

=
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BIS English Edition

9789063695347
Paperback
$34.99

BIS English Edition

9789063696030
Paperback
$39.99

PRODUCTS
THAT FLOW

s an
consi

BIS English Edition

9789063694982
Paperback
$ 4499

BIS English Edition

9789063693299
Hardback
$39.99

THAT LAST®

PRODUCT DESIGN FOR CIRCULAR
BUSINESS MODELS

BISPUBLISHERS

BIS English Edition

9789063695224
Paperback
$4499

BIS English Edition

9789063696405
Paperback
$18.99
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ONIONS ﬁ
GRAPHIC DESIGN 4

BIS English Edition
9789063692582 9789063694586
Hardback Paperback
$2299 $21.99

BIS English Edition

SHAPING
VISUAL

STRUCTURES

r

CARLA VIVIANA CORDOVA

BIS English Edition BIS English Edition

9789063699437 9789063699093
Paperback Paperback
$25.99 $26.99

Sofie Beier
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Layout design

BIS English Edition

9789063696221
Paperback
$ 2199

Sofie Beier

150+
tips

Thcks

User design

BIS English Edition

9789063696368
Paperback
$21.99
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BIS English Edition

9789063693657
Paperback
$17.99
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BIS English Edition

9789063694111
Paperback
$17.99

'OPERATIVE DESIGN 3
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BIS English Edition

9789063692896
Paperback
$17.99
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BIS English Edition

9789063695712
Paperback
$17.99

senses of architecture

Ryan Crooks Ryan Crooks

BIS English Edition BIS English Edition

9789063696863 9789063697242
Paperback Paperback
$ 2799 $ 2799

ARCHITECTURAL

FUNDI#MENTAI.S OF

Baires Raffaelli

BIS English Edition
9789063696856

BIS English Edition

9789063697044
Paperback Paperback
$17.99 $17.99
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CREATIVITY & PERSONAL DEVELOPMENT

BIS 24

Dorto Niclsen & Sarah Thurber

The secret
of the highly

creative
£

thinker
How to make connections

others don’t

BIS Publishers

BIS English Edition

9789063695323
Paperback
$ 25.99

Don’t
Read
This

Book

Donald Roos.

BIS English Edition

9789063694234
Paperback
$23.99

EVEB!'SI'IIING
A PROTOTYPE

THE SECRET
TO BCLDER IDEAS
AND BIGGER
BREAKTHROUGHS

BIS English Edition

9789063697266
Paperback
$25.99

Rey ot

IS THE
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for sess nthe crte ety

BIS English Edition

9789063697310
Paperback
$24.99

Buy - )
This
Book

Anne de Bruijn
Donald Roos

BIS English Edition

9789063695378
Paperback
$23.99

How to Create Better Ideas
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BIS English Edition

9789063695866
Paperback
$24.99
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BIS English Edition

9789063696931
Paperback
$29.99

IF YOU
DON:T

ECONOMICS FOR CREATIVE PEOPLE

BIS English Edition

9789063697006
Paperback
$23.99

CREATIVITY
WORKS!

BIS English Edition

9789063695064
Paperback
$ 2199
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The Creative
Wellbeing
Handbook

How to fuel creativity find balance.
and stay inspired

.

Emmi Salonen

Eccotem s

BIS English Edition

9789063698676
Paperback
$26.99

Don’t/Do
This Game

BIS English Edition

9789063694845
Game
$22.99

CREATIVITY
IN BUSINESS

The basic guide for generating and selecting ideas
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Igor Byttebier & Ramon Vullings

BIS English Edition

9789063693800
Paperback
$24.99

VISUAL
THINKING
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BIS English Edition

9789063694531
Paperback
$26.99

VISUA
THINKING

workbook

BIS English Edition

9789063695118
Paperback
$13.99

«!
CREATIVE

BLOCK

Over 100 tasks to get your
head into a creative space.

GEMMA
LAWRENCE

BIS English Edition

9789063695972
Paperback
$ 2199

VISUAL
DOING .. ...

BIS English Edition

9789063694999
Paperback
$26.99

VISUAL
DOIN:

workbkook

BIS English Edition

9789063695002
Paperback
$13.99

CREATIVE
BLOCK:

kids!

BIS English Edition

9789063696245
Paperback
$17.99

ld your
\,\mess drawing
Skills for l‘r’{p;ﬁ“
Communication
At work.

BIS English Edition

9789063696771
Paperback
$26.99

HE
POWER OF
MUSIC
THINKING

Listen&
Tune&
Play&

Perform.

FOR LEADERS AND FOLLOWERS

CHRISTOF ZORN

BIS English Edition

9789063696306
Paperback
$24.99

THE
CHARACTERS

R

BIS English Edition

9789063696696
Paperback
$24.99
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Wikemicn, BRAND

BIS English Edition

9789063696054
Paperback
$2299

I:music thinking:]|

AM CARDS

an nnovativeapprozeh 1 reate
meaningtul collaborations

BIS English Edition

9789063695149
Toolkit
$34.99

BIS English Edition

9789063694883
Various
$ 2199
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FOR CREATIVE
THINKING
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BIS English Edition
9789063692759

Toolkit
$2999

Writing
is not Magic,
it's Design

BIS English Edition

9789063696979
Paperback
$25.99

CREATIVITY & PERSONAL DEVELOPMENT

Dorto Nialsen & Katrine Granholm

EATIVE
CTﬁiNKER‘

K
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BIS English Edition

9789063696122
Paperback
$19.99

BIS 26

SESESES

n o

£

—D O ==
rfrODO<M

ideste and creste
eontent strategy

BIS English Edition

9789063695682
Toolkit
$26.99

STOP PROCRASTINATING
AND START MAKING

HOLLY BLONDIN

BIS English Edition

9789063696702
Paperback
$24.99

plE
CREATIV
THINKER'S
TION
Cpomikaes

by Dorte Nislsen & Katrine Granholm

BIS English Edition

9789063695132
Domino Game
$19.99

BIS English Edition

9789063696320
Book & Cards
$39.99

CREATIVE
THINKER'S

Dorte Nielsen &
Katrine Granholm
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pook

BIS English Edition

9789063694388
Paperback
$19.99
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Manifesto ¢
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BIS English Edition BIS English Edition

9789063696184 9789063697020
Toolkit Paperback
$36.99 $25.99

little

CREATIVE
THINKER'S
= mhen,

EXEKCISE
Book

BIS English Edition BIS English Edition

9789063694913 9789063695316
Paperback Paperback
$18.99 $25.99

strategy

BIS English Edition

9789063698799
Paperback
$28.99

THE
COMPLETE
CREATIVE
DIRECTOR

BIS English Edition BIS English Edition

9789063698713 9789063694784
Paperback Paperback
$25.99 $ 4499

APROVEN METHOD
FOR SUSTAINING
BUSINESS SUCCESS

A}

FRANSDECROTT

The al Guide for B
Digital Comj Products and

BIS English Edition BIS English Edition

9789063699536 9789063699512
Paperback Paperback
$ 25.99 $25.99
KNOW
YOUR
ONIONS

CORPORATE IDENTITY

Gt sonr e around coporate
iy .
ik e i by and i

by Dree de St

BIS English Edition

BIS English Edition
9789063695392 9789063696092
Hardback Toolkit
$2299 $ 34.99

CREATIVE
PERSONAL
BRANDING

JURGEN SALENBACHER

BIS English Edition

9789063693152
Paperback
$24.99

STAND OUT
BY CAMOUFLAGING
THE COMPETITION.

BIS English Edition

9789063694630
Paperback
$ 25.99

ONILIAHVIN ¥ ONIANVHE

BIS 27
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THE IMPACT PLAN

I nfl u e n ce D ragon EW RETHINKING TODAY, REMRKING TONORROW,
TRANSFORMING ® i DG 4T Vo
PERFORMING I , b N GUIDE
e INnovation

Ve Sl § Over D

BIS English Edition

| A practcal guide for measuring your
innovation ecosystem's performance

BIS English Edition

How to speak, write
and brand yourself as a leader

Adam Stones

BIS English Edition

BIS English Edition

BIS English Edition

BIS English Edition

AProven
‘Approach for
Innovation
Success

DAVID GRIESBACH

BIS English Edition

Achieve success by focusing on what matters

IR\

BIS English Edition

9789063696726 9789063696207 9789063696115 9789063696382 9789063697204 9789063696542 9789063696689 9789063696719
Paperback Paperback Paperback Paperback Paperback Paperback Paperback Toolkit
$36.99 $ 4499 $24.99 $26.99 $25.99 $25.99 $29.99 $29.99
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Hardback Paperback Paperback Paperback Toolkit Card Deck Toolkit Toolkit
$23.99 $23.99 $24.99 $25.99 $ 2799 $29.99 $26.99 $19.99
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BIS English Edition BIS English Edition

BIS English Edition
9789063699673 9789063693534 9789063693794 9789063694968 9789063697143 9789063695217 9789063693138 9789063695200
Paperback Paperback Paperback Paperback Paperback Paperback Paperback Paperback
$39.99 $ 4499 $19.99 $19.99 $29.99 $44.99 $ 4499 $ 4499
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BIS English Edition

9789063695354
Paperback
$17.99

THINK
LIKE A
MANAGER
DON'T
ACTLIKE
ONE

HARRY STARREN

T —
BIS English Edition

9789063693473
Paperback
$17.99

GIFT BOOKS

Find Joy in the

Discover and appreciate
all of life's middles

James Hempsall

—
BIS English Edition

9789063698461
Paperback
$23.99
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THINK
LIKE AN
ATHLETE

JOOST PLUIJMS

BIS English Edition

9789063697198
Paperback
$17.99

THINK
LIKEAN
ADMAN

DAVID SNELLENBERG

BIS English Edition

9789063696351
Paperback
$17.99

AGILE WISDOM

P ——

A bohastal hange ol by Jorime
G & o Pdohicls

BIS English Edition

9789063696986
Paperback

$21.99

THINK
LIKEA
DESIGNER

JEROEN VAN ERP

BIS English Edition

9789063694852
Paperback
$17.99

THINK
LIKEAN
ARTIST

KOOS DE WILT

BIS English Edition

9789063694685
Paperback
$17.99

THIS
ISA
GOOD
GUIDE

for a sustainable lifestyle
Marieke Eyskoot
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BIS English Edition

9789063695880
Paperback
$29.99

THINK
LIKE AN
ENGINEER

BIS English Edition

9789063695699
Paperback
$17.99

MANIFESTO
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BIS English Edition

9789063698072
Paperback
$17.99

BIS English Edition

9789063696276
Hardback
$39.99

GET YOUR IDEAS ACROSS BY
FOCUSSING ON THE ESSENTIAL TRUTHS

BIS English Edition

9789063697075
Paperback
$ 2199
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<
TIPS FOR
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T ——

BIS English Edition

9789063694937
Hardback
$19.99
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BIS English Edition

9789063696238
Hardback
$19.99

HOWSTO
SVISIT
ANARTE
MUSEUM

THE EXPANDED EDITION

————
BIS English Edition

9789063697273
Paperback
$19.99

BIS English Edition

9789063697037
Paperback
$2299

Lefirﬁ toask

BIS English Edition

9789063695620
Hardback
$19.99

HOW T0
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W
S

MUSEUM

BIS English Edition

9789063693558
Hardback
$19.99

BIS English Edition

9789063695934
Hardback
$24.99

Marije Vogelzang

Lick It

5
challenge the way gou exterience food
BIS
T —

BIS English Edition
9789063696504

Paperback
$22.99

BIS English Edition

9789063695903
Paperback
$19.99

Never
Touch a Painting
When

It’s Wet .- -
b N M

BIS English Edition

9789063692803
Hardback
$19.99

AFIELD GUIDE FOR FUTURE FATHERS

BIS English Edition

9789063696412
Paperback
$21.99
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GIFT BOOKS
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BIS English Edition

9789063692889
Hardback
$19.99

OFFLINE

BY JESS HENDERSON

MATTERS

BIS English Edition

9789063695781
Paperback
$19.99

BIS English Edition

9789063694524
Hardback
$19.99

- =
The begmner s guide ¢

to making natural,

non-alcoholic Barbara Serulus &
fermented drinks Elise van Iterson

BIS English Edition

9789063695446
Paperback
$19.99

BIS English Edition

9789063695071
Stationary
$9.99

EATS
YOUR

HE
oor

BIS English Edition

9789063695088
Stationary
$9.99

BIS English Edition

9789063696313
Card Deck
$23.99

THE
MONDRIAN
CHALLENGE

AnArt Game ——

WHAT WOULD YOU DO
WITH RED YELLOW AND BLUE

BIS English Edition

9789063699413
Game

$19.99

THE EMPATHY GAME

BIS English Edition

9789063695248
Game
$24.99

playing cards :

BIS English Edition

9789063697174
Game
$16.99

BIS English Edition

9789063697341
Game
$19.99

PLYEND
wE MEMORY

BIS English Edition

9789063697112
Memory Game
$19.99

BIS English Edition

9789063696757
Jigsaw Puzzle
$ 2199

BIS English Edition

9789063693862
Memory Game
$19.99

Creating with

Nature

Find inspiration, confidence and
rediscover your creative self.

BIS English Edition

9789063697082
Card Deck
$ 2199

ROCK
YOUR
LIFE

*SMOOL

SN SLE

THE MAGIC AND MYSTERY OF
50 MAGNIFICENT GEMSTONES

BIS English Edition

9789063697051
Card Deck
$19.99

1 ANDSG ;
MEMORY.-GANE

BIS English Edition

9789063697297
Memory Game
$19.99
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GAME
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BIS English Edition

9789063693886
Memory Game
$19.99
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AGAMETO
EXPLORE & UNVEAL
'YOUR CORE VALUES
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BIS English Edition

9789063697280
Game
$2299

GAMES & GIFTS

BIS English Edition

9789063694241
Game
$19.99

My
PHOTOGRAPHY
TooLBOX

e

A GAME TO DISCOVER THE VISUAL RULES.
TRAIN YOUR EYE AND IMPROVE YOUR SKILLS

T ——
BIS English Edition
9789063695040
Toolkit
$19.99
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ing your identity

BIS English Edition

9789063695804
Card Deck
$21.99

me GAME

BIS English Edition

9789063695644
Game
$19.99

My e

PHOTOGRAPHY
GAME

O @

PLAY | MATCH | SHARE

BIS English Edition

9789063695521
Game
$19.99

BIS English Edition

9789063695651
Card Deck
$19.99

BIS English Edition

9789063696252
Game
$19.99

BIS English Edition

9789063695491
Card Deck
$24.99

BIS English Edition

9789063696535
Card Deck
$19.99

DILEMMARAMA
THE GAME

SLUGS LiviNG

,\IHYMIED
ZOR

BIS English Edition

9789063696894
Game
$19.99

OFFLINE

MATTERS

BIS English Edition

9789063696078
Card Deck
$19.99

Create the largest
colour fields and win!

BIS English Edition

9789063692964
Game
$19.99

DRAG QUEEN

BIS English Edition

9789063696061
Memory Game
$19.99

BIS English Edition
9789063695637
Memory Game

$19.99

Fun, aesthetic and strategic:
an addictive line art game.

BIS English Edition

9789063695033
Game
$19.99

PLAY WITH
Ei‘»

BIS English Edition

9789063696511
Memory Game
$19.99

BIS English Edition

9789063697303
Memory Game
$19.99

BIS English Edition

9789063694814
Memory Game
$12.99

PIXEL-ART

Toking a detailed look at ot whil playing!

Create this mastorpiece while
experiencing several g
]

“Café Terrace’
Vincent Van Gogh, 1888

BIS English Edition

9789063694821
Memory Game
$12.99

BIS English Edition

9789063694661
Memory Game
$19.99
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BIS English Edition

9789063694722
Game
$19.99

BIS English Edition

9789063696559
Memory Game
$19.99

BIS English Edition

9789063692995
Memory Game
$19.99
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Contact

United States

Chronicle Books

680 Second Street

San Francisco, California 94107
United States

hello@chroniclebooks.com
United Kingdom

Hely Hutchinson Centre
Hachette Distribution
Milton Road

Didcot OX11 7THH

United Kingdom
hukdcustomerservice

®hachette.co.uk
Europe

Hely Hutchinson Centre
Hachette Distribution
Milton Road

Didcot OX11 7THH

United Kingdom

Europe®@hachette.co.uk

Africa

Hely Hutchinson Centre
Hachette Distribution
Milton Road

Didcot OX11 7THH

United Kingdom

africa@hachette.co.uk
Asia

Hely Hutchinson Centre
Hachette Distribution
Milton Road

Didcot OX11 7HH

United Kingdom

asia@hachette.co.uk
Australia

Hachette Australia
Level 17, 207 Kent Street
Sydney NSW 2000
Australia

orders@hachette.com.au

About us

BIS is a media company that has been dedicated to creating
inspiring and innovative products since its founding in 1985.
Based in Amsterdam, we specialize in producing books, games,
and gifts in the areas of creativity, design, innovation, and
leadership.

We are proud to work with known authors in their field of
expertise, ensuring that our products are of the highest quality
and offer unique perspectives and insights.
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