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Cover image taken from
Great Leaders Mix and Match, p. 10

Dear reader,

We hope you will find our new Fall 2021 titles interesting and
inspiring, enjoy reading!

For more information on our Fall 2021 titles, please browse through
our catalog or go to www.bispublishers.com for a comprehensive
overview.

As always, if you have a good idea for a new project, do not hesitate
to contact us. We would love to hear from you!

The BIS Publishers team,
Bionda Dias
Bionda@bispublishers.com
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NEW TITLES

Influence
Powerful Communications, Positive Change

When you want to change the world, how do you bring the world on board? Influence will Info
improve the communications skills of changemakers, disruptors, and entrepreneurs to
increase their effectiveness and impact. It breaks down the essential skills needed and October 2021
provides guidance and tools to learn, practice, and excel. It is your go-to communications gggiggg's‘
coach. 8% x 5% in
$24.99
Influence brings together what you need to know to get your message out there. Practical ISBN 978 90 6369 611 5

exercises and games will strengthen your confidence in the skills you learn. This is all
supported by stories from leaders who have ‘been there’ and improved their communications
to great effect, as well as pro tips from renowned communications experts.

9 789063"696115" >

The book guides you on a journey to first understand what you can gain, then set your game
plan. You do this before learning the essential communications skills needed and how to
master them with confidence. Discover how to find your purpose, brand yourself as a leader,
write with authority, speak powerfully, own every media interview, unleash the power of
storytelling, and more.

PERSONA'

Influence

aouUSnNu|

ABRANDIS THE

‘, /WRITING
e SUMMARY

w to speak, write
and b"rl:nd yourself asa Jeader MADEBY A

ssuols wepy

“IF YOU WAIT FOR
INSPIRATION TO WRITE,
YOU’'RE NOT A WRITER,
YOU’RE A WAITER”

Adam Stones

-~ DANPOYNTER

e The subject matter is in rapidly

Author Related increasing demand from surge in
purpose-led business and entrepreneur

Adam Stones is an award-winning writer and communications 23 Innovations focuses

strategist working exclusively with people and brands making a in Digital

positive impact. After several years in UK national media, he worked Communication,

for two of London’s leading communications agencies: Burson page 29 e Practical exercises and summary

Cohn & Wolfe and Forster Communications. In 2016, he moved to . . .
Amsterdam and established his own purpose-focused enterprise, sections make it a perfeCt learnlng

A'DAM Communications. companion

Pitching Ideas,
31
page e Author has won awards for both

journalism and PR

Design Innovation and Integration

NEW TITLES

Design Innovation and Integration is more than a toolkit, it is a guidebook for the industry Info

leaders of today and tomorrow. It provides a holistic understanding of the approaches,

practices, and tools required to go beyond creative ideas and to integrate design strategically August 2021

within an organization.

Paperback with Flaps
240 pages
10% x 7% in

Novel solutions are required to meet complex problems, however, understanding how to make $45.00

these solutions a reality is rarely addressed nor readily understood. This book expands upon
existing design toolkits by providing a deeper understanding of the principles and practices of
methods and aligning tools. The aim is not only equipping the reader with a list of design tools
but for them to apply and adapt them to best suit their needs and context.

A number of diverse company case studies are used throughout the book to explain the use
of individual tools and describe the more complex process of design integration, highlighting
common pitfalls, and opportunities. Structured into two key parts, i) Design Innovation

and ii) Design Integration, the reader can quickly and easily resource a tool, gain a deeper
understanding of the theory of Design Innovation, or develop a design intervention within their

own organization.

AONNI NDIS3d

NOILV

B,s STRAKER, WRIGLEY & NUSEM

L
|

9 1789063"696030" >

ign Innovation & Integration

BOOK MAN

UAL

ISBN 978 90 6369 603 0

Authors

Dr Straker, Professor Wrigley and Dr Nusem form the Design
Innovation research group at the University of Sydney, Australia.
They research the value that design holds to business.

Dr Karla Straker is an experienced researcher and lecturer. She is
the Program Director of the university-wide major in Design.

Dr Cara Wrigley is Professor Design Innovation, residing within the
School of Architecture, Design and Planning.

Dr Erez Nusem is a Lecturer and Program Director of the Master in
Design at the School of Architecture, Design and Planning.

Related

Strategic Design,

Strategic page 33

design

This is Service
Design Thinking,

page 30

e The book is written by
designers for non-designers,
providing custom-designed templates
to guide the practical application of
each tool

e A ready-to-use blank template for
reproduction under the Creative
Commons licence can be found at the
back of the book

e Designed as a
learning resource




NEW TITLES

Intercultural Design Basics
Advancing Cultural and Social Awareness Through Design

Intercultural Design Basics is an intercultural and innovative approach to design education. A
unique companion app ensures relevance for a young technology-minded target group.

The book gives intercultural insights when discussing the basic principles of design,
typography, and color theory. It incorporates contrasting ideas on design and various design
teaching methods. Creative voices of well-known and not yet discovered designers from
Africa, Latin America, and Southeast Asia will help expand your horizons.

Through examples of intercultural design workshops, it inspires collaboration with
international teams. Practical methods used in these international perspectives encourage the
development of cultural and social awareness and inspire different design styles to help you
perceive cultural diversity.

An app is also created to work hand in hand with Intercultural Design Basics. The pair make the
theoretical background of the book visually and auditorily intriguing and engaging by using AR,

Info

October 2021
Paperback with Flaps
256 pages

8% x7in

$45.00

ISBN 978 90 6369 604 7

9 1789063"696047" >

Design Things That Make Sense
Tech. Innovator’s Guide

This book is the first and complete guide to designing technology-based products and
services. It answers questions like: Why do some products become a success while others
fail? Why do some products create value while others destroy it? Why is there so much
technology-push and so little thinking from the outside-in?

Technology unlocks new capabilities that nobody asked for, but applied correctly can create
value for users. This sounds easier than it is; designing successful tech products and services
requires a unique approach. Through case studies, practical insights, examples, tips, and
tools, readers will learn how to adopt a user-centered mindset and apply technologies in a
meaningful way.

The book contains over 50 design strategies to design strong benefits and minimize the
resistance people might have against new technologies. It is for innovators who want to do
better and design products and services that make sense.

NEW TITLES

Info

August 2021

Paperback with flaps
176 pages

6% x 6% in

$19.99

ISBN 978 90 6369 614 6

9 "789063"696146" >

animations, games, and videos.

Susanne P. Radtke

INTERCULTURRAL DESIGN BASICS

DESIGN
BASICS

Susanne P. Radtke

App included
toen

Author

Susanne Radtke is a professor for Graphic and Media
Design at Ulm University of Applied Sciences, Germany. She
is co-author of Textbook for Visual Media Design, which is
required reading at many German design schools. She set
up her graphic design office in 1987 and now has bases in
Berlin and Ulm.

Since 2009, Radtke has been developing and running
intercultural design workshops, mainly in Southeast Asia
and the USA. Her research field is naturally connected with
her intercultural design workshops. She has participated in
design and education conferences in Asia and Europe, and
has published papers on those proceedings. Radtke has vast
experience in international design education.

Related

Politics of Design,
page 33

»

SCIRLIFERE

S INTERCULTURAL PROJECTS

e Companion app enhances
the book’s content, creating a highly
engaging and intriguing format

e Unique combination of design
methodology and cultural awareness

e Strong intercultural insights from
global professionals

IF YOUR
CUSTOMERS
TANYERS

“Why is
“So what?" & this bette

DEBORAH NAS

DESIGN

ol dﬂn‘llsee' YOUR FOCUS SHOULD BE ON:
e value..
- STRENGTHENING
BENEFITS

“I don't get it”

“Its justa
gadget”

B9.ORGANIZE

B10.SAVE TIME
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INNOVI\TOR’SGIUHC’E

“It's too

difficult”

DO’S & DON'TS

DO’S & DON'TS

YOUR FOCUS SHOULD BE ON:

REDUCING

IF YOUR
CUSTOMERS RESISTANCE
AY...

“I'm afraid
that..”

Author

Deborah Nas is a well-known public speaker on innovation and
technology. She is a professor of Strategic Design for
Technology-based Innovation at the TU Delft, faculty of Industrial
Design Engineering and a visiting professor at the Polytechnic
University of Milan.

She has over 25 years of hands-on experience, leading innovation
projects at Heineken, Philips, ABN Amro, Vaillant, Leaseplan,
governmental organizations, and many others. She also holds
multiple board positions, for example a supervisory board position
at Hardt Hyperloop, Europe’s frontrunner in the development of a
revolutionary and sustainable transportation system.

e Author is a highly successful
keynote speaker on technology and
innovation

e Author is a professor at two of
the best technical universities in
Europe (Delft and Milan) and will
teach the content of this book at
various European universities

o The book comes with
free online tools
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NEW TITLES

Great Leaders Mix and Match

Get Ready for the Future with the IdeaDJ Strategy

Great Leaders Mix and Match is a manifesto for more beautiful combinations in (business) life. Info

The world faces complex challenges and these can only be resolved by mixing and matching

July 2021
Paperback with Flaps

ideas. The beauty lies in the elegance of the solutions which actually make the (business) 220 pages
world a better place and how we are able to solve multiple challenges in one go. Think of new 6x6in
solutions for care: an eldery home, combined with a children’s day care and an animal farm, $19.99

where all parties benefit from this combination. Or think of a waste incarnation plant which
doubles as ski hill. These are real cases where the total (combination) is clearly more than the

sum of its parts.

This book serves as a manual and toolbox and outlines how leaders can become ‘ideaDJs’.
A perfect ideaDJ mix consists of beauty, value and impact. By creating beauty, the solutions
have more elegance in their implementation. It adds more value to all stakeholders, not just
shareholders. And finally, the solutions create more sustainable and scalable impact.

Besides many exciting examples, this book contains a clear methodology and tool kits. The
main focus is to help (business) leaders to change the mindset and attitude of the people

around them.

ISBN 978 90 6369 608 5

9 1789063"696085" >

| N_GREAT
' LEADERS
. AZMIX
i AND- ¢

VATCH

Ramon Vullings is a cross-industry innovation expert, author,
engaging keynote speaker, and ideaDJ. He believes that complex
challenges need elegant and combined solutions, so he helps
business leaders with strategies, tools, and skills to look beyond
the borders of their domain to transform their business in a
smarter way.

Inspiration for
i Inn2vation,
Vullings has spoken about creativity and innovation in the digital i > page 30
age for organizations such as NASA, Rabobank, Nike, Volkswagen, * . [

TEDx, Siemens, PwC, FloraHolland, and Audi. Currently, he serves as e
a senior advisor for NASA’s Cross-industry innovation efforts.
Vullings has written 3 management books on business creativity
and cross-industry innovation. He is also chairman of the (not for
profit) European Association for Creativity & Innovation (EACI).

Erem  Not Invented
Here, page 30

e Author is an acclaimed
keynote speaker and has spoken
at TEDx and NASA in Houston

(USA)

e Vullings'’s previous book ‘Not
Invented Here: Cross-Industry In-
novation’ has sold over 50K copies
and is translated into 4 languages

e Author has 16K+ followers on
LinkedIn.

My Icon Library
Build & Expand Your Own Visual Vocabulary

My Icon Library is an essential collection of impactful images that will empower you
to embark on your own journey of visual thinking and storytelling. The collection
consist of the most common, interesting, weird, and wonderful concepts created
during the author’s visual thinking workshops.

The concepts are grouped into themes that regularly crop up at the workshops
such as ‘finance’, ‘technology’, ‘innovation’, ‘way of working’, and ‘sales’. Consisting
of several sections such as ‘cost-cutting’, ‘co-creation’, ‘agile’, ‘data’, ‘customer
segmentation’, and ‘idea generation’. This is not a definitive list: every story is
different and has its own blend of icons and visuals.

My Icon Library is a source of inspiration and a go-to reference for whenever you
need a visual that is a tad too complicated for your imagination or a Google Images
search. It also works as a great companion to the author’s other bestselling books:
Visual Thinking and Visual Doing.

NEW TITLES

Info

August 2020

Paperback

224 pages

6% X 4% in

$24.99

ISBN 978 90 6369 605 4

9 789063"696054" >

Part of
= IHE the ‘Visual
e . BUSINESS = Thinking’
- ' : ORGANIZATION 0 I series
, ouild & expang ot
b o Your own visuz|
B /,Voc«ﬂblll@rgj
k9
<
: MY ICON
: LIBRARY
c Q
(]
1 Sahatal
2 Wilewien BRAMD
s
5
U
f
¥ Google@
rit-Uvlrg |
WHY WE MADE : 5 B
THIS BOOK f @'}Ji \K
D |
4 g |
W |
DRIAW, - W 3K |
Author Related o This book is a ‘must have’ addition
to the previous books and workbooks
Willemien Brand has channeled her passion for drawing and B visual Thinking, by Willemien Brand
design into her life’'s work. After graduating with distinction §¥mﬁm‘ page 30 ¢ y
from the prestigious Design Academy Eindhoven, she ! o 10|
became an award-winning industrial designer. In the late 5’“;"@2‘,\ o Shows a very broad list Of themes
‘90s she launched Buro BRAND, a Visual Communication PR and icons
agency harnessing the inventive energy of a team of
visionaries who share her passion. Together, they shape Visual Doing,
ways of visualising and simplifying complex processes, page 31 e Author of bestsellers
strategies, and information. Visual Thinking and
Visual Doing
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NEW TITLES

Brand Vision Cards
Brand Building Tool for Visionary and Strategic Thinking

The Brand Vision Cards are a brand building tool for visionary and strategic thinking designed Info

to spark ideas and aid clarity. It is a playful and intuitive thinking tool designed to help you

explore, discuss, and identify all the vital ingredients that you will need to define your vision. ggig’;ﬁf’ 2021
. . . 243 cards

The 243 cards consist of four main categories: your Brand Values: what you stand for; your 5x5x2in

Brand Strengths: what will help you reach your goal; your Actions: what you will be known for; $35.00

and the Emotions: you aim to evoke.

The Brand Vision Cards can be used by companies, designers, communication professionals,
and facilitators. It is a tool for goal setting, vision statements, sharpening your USP, future
innovation, or as inspiration. You can submerge yourself in some serious thinking or take the
playful approach and consider your brand personality, values, beliefs, and path forward.

To build

Vision Cards

To groW

To empower |
\

Authors

Dorte Nielsen is a creativity expert, internationally published
author, and keynote speaker based in Denmark. She is

the founder of Center for Creative Thinking and the brand
Creative Thinker. She has dedicated her life to help others
become better creative thinkers.

Ingvar Jénsson is the Founder and CEO of Profectus
Coaching House, an international coach school based in
Iceland. He is an Internationally published author, edutainer,
keynote speaker, and a musician. He embodies a restless
inner drive to inspire and create sustainable growth.

aero \ Retiable

Strength

Trustworthy

Related

e The Secret of the
| o

Highly Creative Thinker,

i page 31
]

Tea™

ISBN 978 90 6369 609 2

9 '789063"696092" >

Emotions

Enthusiasm

worY

Agily,,

Values

e Both authors are
acclaimed keynote speakers

e In 2020 Ingvar was recognized as
one of the 101 best coaches in
the world

e Dorte was awarded the Alumni
Achievement Award of the New York
State University, she was also
awarded the prestigious Creative
Achievement Award at Creative
Circle Award 2020

NEW TITLES
Offline Matters Cards: Truth or Dare?
A Tool for Less-Digital Creativity
Do you dare to take an offline approach? Info
Are you ready to turn from the auto-solutions of creative work today?
Can we break from business-as-usual to find imagination and alternatives? geptzmbfr 2020
oxed se
2 x 54 card
Following Offline Matters: The Less-Digital Guide to Creative Work come the first two editions of 232 X 3;?; 13% in
accompanying cards: Truth or Dare? Like the much-loved classic game of Truth or Dare, these $19.99

tools are designed to challenge creative minds into unfamiliar places of thinking.

Whether starting with a problem that needs solving or a blank state awaiting action, these
decks bring a fresh take to the task and play beyond the dry digitality typical of creative work
today. Draw a prompt card from each or either pack, then apply the perspective or action for

counter-cultural results.

OFFLINE

OFFLINE
OFFLINg

[As far as consistency of
thought goes, I prefer
inconsistency.”

“Don ‘niu'n&gﬂod
) or bad,
Think usefii, Pleaserape,
Swange, licky,»

JOHN CAGE

JERRY SALTZ

gELL HOOKS

MATTERS

WATTERS
MATTERS

OFFLINE

We're undone by each ot!
And if we're not,

we're missing somethin!

OFFLINE

Convert a side eleme
into a central element|

MATTERS

Let's face it.

JUDITH BUTLER

MATTERS

Author Related

Jess Henderson (pseu.) is a writer, researcher, theorist,

creative strategist, and author of Offline Matters: The Less OFFLINE
Digital Guide to Creative Work (2020). She is the founder of onli-
ne magazine No Fun and Outsider—an insider-activist platform
within the creative industries. Beginning as a subversive email
newsletter in 2017, Outsider has grown to garner a cult-follo- . IIATTERS
wing around the world with its anonymous writings, research,

publications, experimental workshops, and offline-only events.

Henderson is a fellow of the Institute of Network Cultures in
Amsterdam and speaks about offline creativity around the wor-
Id - including at NYCxDesign week, Parson’s Strategic Design
Conference, the DuPho Awards, and Us by Night Festival.

Offline Mattters
page 31

ISBN 978 90 6369 607 8

9 789063"696078" >

MATTERS

e Strong gift potential

e Based on Offline Matters, the book
praised by major figures such as
Douglas Rushkoff, Franco Berardi,
and Oli Mould

e Author has a strong profile in both

the creative industries and field of
critical theory

13
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NEW TITLES

Creative Thinker’s Rethink Book
52 Exercises to Train Your Ability to
See Connections Others Don’t

Highly creative thinkers are good at seeing connections. By enhancing your ability to see
connections, you can enhance your creativity. Based on this observation, a solid theory, and
the latest neuroscience, this exercise book is for people who want to become better creative
thinkers.

Creative Thinker's Rethink Book trains your ability see and make connections - the underlying
mechanism that helps you to think creatively. The exercises in this book force you to go
beyond the obvious - to think and rethink — again and again. It is not a theory book. It is

a hands-on exercise book to boost your creativity and innovative thinking. Working with
these exercises will help you to come up with original thoughts, fresh ideas, and unexpected
innovative solutions.

You can use this book as a creative morning booster, a warm-up before working creatively, for
everyday creativity training, or just as a fun activity. The exercises can be used at home, at
school, in the design studio, in the office, or in the agency. Creativity is for everybody!

Donut

Dorte Nielsen & Katrine Granholm

Info

October 2021
Paperback

112 pages

9% x 6% in

$19.99

ISBN 978 90 6369 612 2

9 1789063'696122" >

Traffic cone

CREATIVE
THINKER'S *

g, LT

q L ;
| Y
" o '}}
5 N
800 =3
&8
-
52 exercises to train your ability & X S
to see connections others don't SR ,
&%
% ol

e Part of The Creative Thinker

Authors Related

series, which have already sold

more than 50.000 copies

Dorte Nielsen is a creativity expert, internationally )
published author, and keynote speaker. She is the i yr‘e ?i?l”%i‘;fkthre Highly
founder of Center for Creative Thinking and the brand ? pazae 31e er
Creative Thinker. She has dedicated her life to help 1l

others become better creative thinkers.

Ke_ltrine Grgnhql[n is an award vyinnipg concept maker cReTive Creative Thinker's
with a MA in digital art from University of Arts London. THINKER'S Exercise Book,
She is the author several books, tools, and games. She A
is currently working at The Danish Broadcasting
Corporation DR as the Digital Commissioning Editor for
kids.

e Granholm and Nielsen have been
recognized at Creative Circle Award
for their Packaging Design and
Editorial Design for Creative Thinker

,,dg'sﬁé‘ss page 31 e Both authors are acclaimed
keynote speakers

NEW TITLES
Drag Queen Memory Game
Drag Queen Memory Game is a fun game that shows queens in and out of drag. The vibrant Info
photographs explore the different clothing style and make-up presenting the wide array
of subcultures within the drag world. The before-and-after photos are taken in the same October 2021
environment to allow easier recognition when picking sets of two. Enter the world of the Dutch gc))(xgg s::ds
Drag Queens and discover who your favorite is. 5% x4 X 1% in
$19.99

Authors

Maaike Strengholt is a creative and cultural programmer
and producer for festivals, theater, and Amsterdam
nightlife. She is also a clothing and props designer for
photography, film, and theater. She studied at the Design
Academy in Eindhoven.

Dim Balsem graduated from The Hague academy

in 2009. He has an associative, raw, and sleek style.

His main interest is humans. He makes associative
documentary work depicting masculinity, femininity, self
reflection, beauty, and personality.

Related

Twins Memory
Game,
page 40

ISBN 978 90 6369 606 1

9 789063'696061" >

e Very strong gift potential,
the drag queen culture is
very popular

e All people portrayed have a large
social media following

e The Dutch version of Ru Pauls Drag
Race comes out in 2021

e Previous memory game title

Twins Memory Game was
very successful

15
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Image taken from Rethinking Users
ISBN 978 90 6369 581 1
$40.00
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RECENTLY PUBLISHED

The Umami Strategy

The Umami |
Strategy |

Stand out by mixing business
with experience design ‘

Aga Sabstek, PhD

How do you build a powerful yet actionable strategy, and
successfully implement it across your organization? The
Umami Strategy proposes a novel approach that will help
you build and execute an experience strategy. The model
used in the book will help you get your organization
to align with building a unique market value through
delivering memorable experiences to your customers.
Enjoyable, practical, and full of hidden gems and tips.

695798

Author: Aga Széstek | Paperback with flaps |
240 pages | 9% x 7in | $45.00 |
> ISBN 978 90 6369 579 8

9 '789063'

Rethinking Users

Wl oo
W @
ﬁ\y “
S i
o o

Rethinking Users introduces a radical new approach that
questions some of our most fundamental ideas about the
nature of user experience. It points to new opportunities
to create products and services that help users in new
ways. The book includes a deck of user archetype cards
and step-by-step team activities for unlocking new
user-centered thinking and design inspiration.

| Authors: Michael Youngblood, Benjamin Chesluk
9 1789063695811

and Nadeem Haidary | Book + cards in case |
112 pages + 24 cards | 8% x 5% in | $40.00 |
> ISBN 978 90 6369 581 1

Happy Is Up, Sad Is Down

Puts together 65 metaphors with research facts and
applications in product and interaction design, information
graphics, and advertising. Metaphors show how to use
space and physical attributes to convey abstract concepts
like time and importance, emotions and social relations,
political ideas, and ethical values. This book is meant to
inspire designers and everyone curious about how the

mind works.

Authors: Jérn Hurtienne, Diana Loffler, Clara

Husch, Daniel Reinhardt, Robert Tscharn and

Stephan Huber | Hardcover | 304 pages |
595034l > 6 x 6% in|$24.99 | ISBN 978 90 6369 593 4

7890673

9

Design. Think. Make. Break. Repeat.
Revised edition

..............................

;ﬁ
1] .

: Design.
i; Think,. = JSEEEEEN @~ e
l; Make.

I*  Break.

i Repeat.

‘A Handbook

of Methods
nnnnnn d edition

Speculating

Preferred Futures

This book addresses the needs of anyone interested in
deploying design thinking academically or operationally.
The book offers an easily accessible overview of the
design thinking process along with a wide range of
methods that can be applied across many different areas
and contexts. In this revised edition, the authors look
beyond the human-centered design paradigm and include
perspectives from humanity-centered design.

9 789063

Naseem Ahmadpour, Clare Cooper, Jessica
Frawley, Leigh-Anne Hepburn, A. Baki Kocaballi,

| Authors: Martin Tomitsch, Madeleine Borthwick,

and Cara Wrigley | Paperback | 224 pages | 9% x
7% in|$ 45.00 | ISBN 978 90 6369 585 9

695859 > Lian Loke, Claudia Nufiez-Pacheco, Karla Straker

How to Create Better Ideas

"

vii)

How to Create Better Ideas

The book is divided into two sections: the right and left
brain. The first part analyzes the general design process.
The second part introduces six methods that teach you
to create more and better visual ideas relevant for all
design disciplines. It is a book for anyone who would like
to learn and understand design more in-depth.

| Author: Joost Roozekrans | Paperback with
9 17890631695866'

flaps | 128 pages | 8% x 5% in | $ 19.99 |
S ISBN 978 90 6369 586 6

RECENTLY PUBLISHED

Made in China, Designed in
California, Criticised in Europe

DESIGN
SCHNNLS

POP UP
EVERYWHERE!

KE, SWIPE[N
0 SHAR

INKBACK
FORGET THE
WORKSHOP,
MEDITATION
AND THE® >

MBIN
VAT o s

=
HOWSOCALIS SoCALMED  PROGESS @D

The book is a critical look at the design world with
its various design disciplines and how these have
developed in the past 10 years. Design is taken over
by the capitalist logic of reproduction but this does not
come without conflicts, struggles, and tensions. Society
is growing more aware of sustainability. It is time to take
the next step: designing the future with a more holistic
consideration and approach.

| | Authors: Mieke Gerritzen and Geert Lovink |
7890631695873

Paperback | 128 pages | 7 x 4% in | $17.99 |
ISBN 978 90 6369 587 3

9 >

Beyond Design

o
]
<
I}
3
2
o
o
o
@
3

This designer’s nonfiction novel provides insights into
the contemporary, often hybrid, practice of multi-talented
graphic designers. The story tells how Boere decides to
take matters into her own hands by working on socially
relevant design projects. An exciting and informative book
that gives insights into the designer’s do's and don'ts
while working on projects from start to finish.

9 1789063"695941

Author: Renate Boere | Paperback |
192 pages | 7 x 4% in|$17.99 |
S ISBN 978 90 6369 594 1

Beyond Design,
The Game of Social Solutions

&

Pregnant
women

Subsidies,
funds &
foundations

:clubs,
ues & Children Education
e oo

This game guides you to set up your own socially relevant
design project. It navigates you through the 10 steps of
setting up a project based on your idea. Or if you do not

have an idea yet, the game can also be used as a valuable

brainstorm tool.

120 cards + 10 action cards | 7x 4% x 2 in |
$19.99 | ISBN 978 90 6369 595 8

RANRR!
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Authors: Renate Boere | Boxed set |
>
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RECENTLY PUBLISHED

Offline Matters

OFFLINE

BY JESS HENDERSON

MATTERS

Offline Matters is a handbook of radical strategies for
today’s creative worker. From ideas that unlearn the
limiting habits of most workplaces, to insider advice on
avoiding clichés, and reducing digital overwhelm. The
book offers practical thoughts for a creative life that
refuses to conform.Sharp, intelligent, and subversive, this
book is an essential resource for any creative
professional.

9 789063

160 pages | 7% x 5% in | $17.99 |
ISBN 978 90 6369 578 1

H| Author: Jess Henderson | Paperback with flaps |
s

|69578

A Spectator Is an Artist Too

ATTIEPODLSEE

ISTAGRAMMABLE

This is a visual essay about human behavior around art.
Art historians only study objects, but how these objects
are received, is also worthy of our attention. This book
also captures how art museums are changing, as they
draw increasingly diverse audiences. This momentum is
increased by a whole new breed of Instagram ‘museums’
worldwide, attracting experience-hungry millennials with
exhibitions defined by their Instagrammability.

9 789063"695903'

Author: Johan Idema | Paperback with flaps |
176 pages | 7% x 6% in | $19.99 |
N ISBN 978 90 6369 590 3

This is a Good Guide - for a
Sustainable Lifestyle
revised edition

THIS
ISA
GOOD
GUIDE

for a sustainable lifestyle
Marieke Eyskoot

3aiN® daoo® v si siHL  §i

g it

This is the definitive and comprehensive guide for what
you can do about climate change and how to contribute
to a better world. It contains international lists of go-to
shops, beautiful brands, inspiring insights, surprising
facts, and useful solutions. Through in-depth interviews
with leading pioneers, such as Livia Firth, Green Kitchen
Stories, and Katharine Hamnett, you will find exactly what
you need to live a more sustainable life.

| Author: Marieke Eyskoot | Paperback |
9 1789063695880

288 pages | 9% x 6% in|$35.00 |
N ISBN 978 90 6369 588 0

Creative Block

OVER 100 TASKS To 4€T Your
HEAD INTo A (REATIVE sace.

0078 INVILD

e

GEMMA
LAWRENCE

Focussing on creative process and theory, this
book is filled with over 100 tasks to get your head
into a conceptual and creative space, encouraging

experimentation and playfulness in art. Ideal for artists,
industry creatives, and individuals who simply want to
delve deeper into their own creativity. This book helps to
improve your process and technique when approaching
art, in all its forms. Intriguing, fun, and challenging.

789063

Author: Gemma Lawrence | Paperback |
192 pages | 8% x 5% in|$19.99 |
AL I ISBN 978 90 6369 597 2

9

Imagine Me

RECENTLY PUBLISHED

Bullshit Bingo

This game enables players to talk about the complicated
and intimate subject of identity in a playful and
accessible manner. This is done by using visualizations,

instead of words and questions, to start an conversation.

The various cards are displayed in order to create a
moodboard representing your identity. The game can
be played in various environments to uncover different
social structures.

|

Author: Studio Lisa | Boxed set | 99 cards +
booklet | 6% x 5% x 1% in | $19.99 |
ISBN 978 90 6369 580 4

9 "789063"695804" >

The 1-player party game that transforms the BS of
everyday life into a party for 1. By encouraging people
to gamify real life, it offers a refreshing reminder not to
take life too seriously. With 21 tearable and single-use
cards, Bullshit Bingo is the perfect companion to life’s

most generic occasions: weddings, the gym, first
dates, vacation, parenting, break-ups, death, turning 30,

Hollywood movies — you name it.

Author: Sandy Mcintosh | Boxed set + dauber |
20 cards | 7% x 6% x 1in | $17.99 |
ISBN 978 90 6369 582 8

9 1789063'695828" >
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Highlighted Gift
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Don’t

From the
authors of
Don't Read
This Book

Anne de Bruijn
Donald Roos

Don't Buy This Book |
Authors: Donald Roos and
Anne de Bruijn |

160 pages | 8%2 x 5% in |
paperback | $19.99 |
ISBN 978 90 6369 537 8

97789063"695378">
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Learn to ask
questions like a pro,

Els Dragt &
Jeroen Timmer

Dare to Ask |

Authors: Els Dragt and
Jeroen Timmer | paperback
with flaps | 144 pages |

7% x5%in]$16.99|

ISBN 978 90 6369 562 0

9 789063"695620" >

3rd
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Dilemmarama the Game:

The Happy Edition |
Concept: Dilemma op
Dinsdag | 64 cards in a
box | 3% x 5% x 1% in |
$19.99]

ISBN 978 90 6369 564 4

9 1789063695644 >

Empathy Game |

Authors: Saskia H. Herrmann
and Jorik Elferink |

150 cards ina box |

5% x 6% x 1%in|$24.99 |
ISBN 978 90 6369 524 8

376952

78906 48

9 >
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Think Like an Engineer, Don't
Act Like One |

Author: Jan Karel Mak |
paperback with flaps |

160 pages |

7% x5%in]$16.99]

ISBN 978 90 6369 569 9

9 17890

695

99" >
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Lay Your Cards on

The Table | Author:

Een van de Jongens |
60 cards in a box |
5x3%x2in|

$19.99]

ISBN 978 90 6369 565 1

95651" >

9 '789063"6!

Museum Art Cards |
Authors: Lise Lotte ten
Voorde and Naomi Boas |
52 cards ina box |
5x3%x1in1$24.99]
ISBN 978 90 6369 549 1

9% 1

89063"695491">

Creative Thinker's Connection
Memory Game |

Authors: Katrine Granholm
and Dorte Nielsen |

50 cards ina box |

5% x3x2in[$19.99 |

ISBN 978 90 6369 563 7

9 789063"695637" >
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Highlighted Creative Business

Visual Thinking |

Author: Willemien Brand |
144 pages | 9% x 8% in |
paperback with flaps |
$24.99]

ISBN 978 90 6369 453 1

45

91789063169453101>

PRODUCTS
THAT FLOW

CIRCULAR BUSINESS MODELS AND DESIGN STRATEGIES
FOR FAST-MOVING CONSUMER G0ODS

BISPUBLISHERS

Products That Flow |
Authors: Siem Haffmans,
Ed van Hinte and Marjolein
van Gelder |

128 pages | 0% x 7% in |
paperback | $ 45.00 |

ISBN 978 90 6369 498 2

97789063"694982">

Politics of Design |
Author: Ruben Pater |
192 pages |7 x 4% in |
paperback | $ 16.99 |
ISBN 978 90 6369 422 7

9lire

9063W69422711>

Brand The Change |
Author: Anne Miltenburg |
paperback | 224 pages |
9% x 8% in|$45.00|
ISBN 978 90 6369 478 4

7890637694784
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Culture Sensitive Design |
Author: Annemiek van Boeijen |
flexicover | 160 pages |

9% x 7% in | $ 45.00 |

ISBN 978 90 6369 561 3

9 789063"695613" >

RESEAR
TRENDS

move beyond TREND WATCHING
to kickstart INNOVATION

Els Dragt

How to Research Trends |
Author: Els Dragt |
paperback with flaps |
200 pages | 9% x 7% in |
$45.00]

ISBN 978 90 6369 433 3

9 ‘789063“694333”>
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Delft Design Guide Revised Edition |
Authors: Annemiek van Boeijen,
Jaap Daalhuizen and Jelle Zijlstra |
flexicover | 224 pages |

10% x 7% in | $ 45.00 |

ISBN 978 90 6369 540 8

9 |789063||695408 >
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Good Services |

Author: Lou Downe |
paperback | 224 pages |
7% x 5% in | $23.00 |
ISBN 978 90 6369 543 9

9'789063"695439">
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Creative Content Kit
%& 90 6369 568 2
N
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Convivial Toolbox
Author(s): Elizabeth B.N. Sanders
and Pieter Jan Stappers |

312 pages |9% x 7in |
Paperback with flaps | $49.99 |
ISBN 978 90 6369 284 1

6

9“789063

Design Roadmapping
Author(s): Lianne Simonse |

244 pages | 9%e x 72 in |
Hardcover | $49.99 |

‘)10596V

6

ISBN 978 90 6369 459 3

97789063

694135

The Seven Laws of
Guaranteed Growth
Author(s): Frans de Groot |

156 pages | 7%2x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 413 5

BACKLIST CREATIVE BUSINESS

| REVOLUTION

2nd
g printing
MASTERING = 47+ this!

| eeessmosme P

- P
A319H 9“789066“ J‘

9789063695217 9'789063"69: 69460
How to Survive the Mastering the Art of This Human
Organizational Negotiation Author(s): Melis Senova |
Revolution Author(s): Geurt Jan de Heus | 208 pages | 9% x 7% in |
Author(s): Pieter Koene, Ard-Pieter 216 pages | 7%2x 9%in| Paperback | $45.00 |
de Man and Martijn Ars | Paperback with Flaps | $45.00 | ISBN 978 90 6369 460 9
216 pages | 8% x 7in| ISBN 978 90 6369 431 9

Paperback with Flaps | $45.00 |
ISBN 978 90 6369 521 7

 CHANGE

e

9‘ 695798” 9”789063

789063

96985H 9“789066“69MAJ

6 6

The Umami Strategy Change Ahead CEX Sells

Author(s): Agnieszka Szostek | Author(s): Carola Verschoor | Author(s): Beate van Dongen and
240 pages | 9% x 7in | 240 pages | 7%2x 9%in | Deborah Wietzes |

Paperback with Flaps | $45.00 | Paperback with flaps | $45.00 | 176 pages | 7% x 7% in |

ISBN 978 90 6369 579 8 ISBN 978 90 6369 398 5 Paperback with flaps | $45.00 |

ISBN 978 90 6369 444 9

| CONGEPT

CODE
L L

7890

e
333 9”789063 95279H

A | L

How to Research How to Research Concept Code

Trends Trends Workbook Author(s): Gaby Crucg-Toffolo and
Author(s): Els Dragt | Author(s): Els Dragt | Sanne Knitel |

200 pages | 9% x 7%2in | 64 pages | 7% x 8% in | 192 pages | 9% x 8% in |
Paperback with flaps | $45.00 | Paperback | $12.99 | Paperback with flaps | $45.00 |
ISBN 978 90 6369 433 3 ISBN 978 90 6369 527 9 ISBN 978 90 6369 432 6

97789063

69LT78L

789063

695415

789063

694630

9 9

Brand the Change Branded Protest Contrarian Branding
Author(s): Anne Miltenburg | Author(s): Ingeborg Bloem and Author(s): Roland van der Vorst |
224 pages | 9% x 8% in | Klaus Kempenaars | 192 pages | 8% x 5% in |
Paperback | $45.00 | 208 pages | 10% x 7Vs in | Paperback | $19.99 |

ISBN 978 90 6369 478 4 Paperback | $45.00 | ISBN 978 90 6369 463 0

ISBN 978 90 6369 541 5
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789063

9

The 7 Principles of .
Complete Co-Creation
Author(s): Maarten Pieters and
Stefanie Jansen |

208 pages | 9% x 7V in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 473 9
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Worlds of Wonder
Author(s): Erik Bar and Stan
Boshouwers |

272 pages | 10% x 8% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 464 7

|||||||||||||||
nnnnnnnnnnnnnnnnnnnn

e
aaars

m
oene

"

9 “789063 H

695187’

23 Innovations in
Digital | |
Communication
Author(s): Paul Ketelaar, Jan Aarts
and Sanne Demir |

256 pages | 9% x 7% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 518 7

3

789063

69L35T

9

Different Brains,
Different Approaches
Author(s): Huub van Osch |

192 pages | 8% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 435 7
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BACKLIST CREATIVE BUSINESS

9‘

Hidden Persuasion
(paperback)

Author(s): Marc Andrews, Matthijs
van Leeuwen and Rick van Baaren |
192 pages | 9% x 6% in |
Paperback | $24.99 |

ISBN 978 90 6369 531 6

7

89063

695
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P TR, prixting

{f Innovation  ECER
¢ Handbook  pemien

9063 693

The Service
Innovation Handbook
Author(s): Lucy Kimbell |

240 pages | T2 x 9% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 353 4

9‘789063 696085

Great Leaders Mix and
Match

Author(s): Ramon Vullings |

240 pages |6 x6in|

Paperback with Flaps | $19.99 |
ISBN 978 90 6369 608 5

VISUAL /+
THINKING

9‘

Visual Thmkmg
Workbook
Author(s): Willemien Brand |
32 pages|11%x8%in|
Paperback | $12.99 |

ISBN 978 90 6369 511 8

7

89063

6951

9“789063“69511;9“

Music Thinking Jam
Cards

Author(s): Christof Zirn |

44 pages | % X 7% in|

Boxed set | $35.00 |
ISBN 97890 6369 514 9

DESIGN
THINGS
THAT

9‘789063 69

Design Things That
Make Sense

Author(s): Deborah Nas |

176 pages | 6% x 6% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 614 6

5th

NOT INVENTED h, printin®

‘78

Not Invented Here
Author(s): Ramon Vullings and
Marc Heleven |

224 pages | 6x6in|
Paperback with flaps | $19.99 |
ISBN 978 90 6369 379 4

9063

Visual Doing
Author(s): Willemien Brand |
144 pages | 9% x 8% in |
Paperback with Flaps | $24.99 |
ISBN 978 90 6369 499 9

69

9“789063“69581 ’IH

Rethinking Users
Author(s): Michael Youngblood,
Benjamin J. Chesluk and
Nadeem Haidary |

112 pages | 8% X5%in|

1 $40.00 |

ISBN 978 90 6369 581 1

The Innpvation
Expedition

Author(s): Gijs van Wulven |
240 pages | 7%2x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 313 8

B igorBynsbier Ramon iing:

9‘789063 6 3800H

Creativity in Business

Author(s): Igor Byﬂebier and
Ramon Vulhng

204 pages | 9% x 6% in |
Paperback | $29.99 |

ISBN 978 90 6369 380 0

9063

695

Visual Doing
Workboo

Author(s): Willemien Brand |
32 pages | 11% x 8% in |
Paperback | $12.99 |

ISBN 978 90 6369 500 2

789063

9‘

Good Services
Author(s): Lou Downe |
224 pages | 7% x 5% in |
Paperback | $23.00 |
ISBN 978 90 6369 543 9

695
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789063

69L

9‘

The Innovation Maze
Author(s): Gijs van Wulven |

240 pages | T2 x 9% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 410 4

o g

THE 4 ¢
' INNOVATION
MATRIX

The Innovation Matrix
Author(s): Deepika Jeyakodi and
Mirjam Ros |

136 pages | 77 x 6% in |

Paperback | $45.00 |

ISBN 978 90 6369 520 0

63 695

MY ICON
LIBRARY
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H
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789063

9‘ “

My Icon Library
Author(s): Willemien Brand |
224 pages | 6% x 4% in |
Paperback otobind | $24.99 |
ISBN 978 90 6369 605 4

696

9 8‘3'0H

Thinking in Services
Author(s): Majid Igbal |

240 pages | 9% x 6% in |
Paperback with flaps | $45.00 |
ISBN 978 90 6369 489 0
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FOR
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9‘789 9L968H

Inspiration for
Innovation
Author(s): Gijs van Wulven |
240 pages | 6% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 496 8
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9‘789063 694531

Visual Thinking
Author(s): Willemien Brand |
144 pages | 97 x 8% in |
Paperback with flaps | $24.99 |
ISBN 978 90 6369 453 1

Howto Create Bettargeas

63 695866H

How to Create Better

Author(s): Joost Roozekrans |
128 pages | 8% x 5% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 586 6

The secret Anting
of the highly

Creative

thinker
How o make comections

others don't
695323

97789063

The Secret of the
Highly Creative
Thinker - Paperback
Author(s): Dorte Nielsen and
Sarah Thurber | )

192 pages | 9% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 532 3
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CREATIVE 3“9

T mNKER s

XgﬂaSE
EBook

694388

9

789063

Creative Thinker’s
Exercise Book
Author(s): Dorte Nielsen and
Katrine Granholm |

112 pages | 9% x 7% in|
Paperback | $19.99 |

ISBN 978 90 6369 438 8

REAT'VE
TH;NKER 3

&=
RETHINK
3005<

97789063

696122

Creative Thinker's
Rethink Book
Author(s): Dorte Nielsen and
Katrine Granholm |

112 pages | 9% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 612 2

97789063

692759

75 Tools for Creative
hinking

Author(s): Menno Huisman and

Wimer Hazenberg |

75 pages | 5% x 3% in |

Boxed set | $24.99 |

ISBN 978 90 6369 2759

OFFLINE

MATTERS

97789063

Offline Matters
Author(s): Jess Henderson |
160 pages | 7V x 5% in |
Paperback with Flaps | $17.99 |
ISBN 978 90 6369 578 1

695781

6th

| CREAT IR
" PERSONAL
BRANDING

JORGEN SALE

693152”

Creative Personal
Branding

Author(s): Jurgen Salenbacher |
228 pages | 8% x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 315 2

695682

9

789063

Creative Content Kit
Author(s): Ana Bender |

65 pages | 6ve x 4% in |

Boxed set | $24.99 |

ISBN 978 90 6369 568 2

V4

9

78906376

Ofﬂine Matters Cards:
Truth or Dare?

Author(s): Jess Henderson |

108 pages | 2% x 3% in |

Boxed set | $19.99 |

ISBN 978 90 6369 607 8

‘ril W% ',

 Dare

\ ,jfok
Dare to Ask

Author(s): Els Dragt and Jeroen
Timmer |

144 pages | 7Ve x 5% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 562 0

695378

9%7

89063

Don't Buy This Book
Author(s): Anne de Bruijn and
Donald Roos |

160 pages | 8%2 x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 537 8

9”789065”695125”

When the Box Is the
Limit

Author(s): Walter Vandervelde |
192 pages | 7% x 6% in |
Paperback | $35.00 |

ISBN 978 90 6369 512 5

97

89063

69&8

Creativity +
Author(s): Paulina Larocca |
60 pages | 7% x 4in |
Flipboard | $19.99 |

ISBN 978 90 6369 488 3

BACKLIST CREATIVE BUSINESS
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97789063"694913

Little Creative |
hinker’s Exercise

Book

Author(s): Dorte Nielsen and

Katrine Granholm |

112 pages | 9% x 6% in |

Paperback | $17.99 |

ISBN 978 90 6369 491 3

97789063

Don’t Read This Book
Author(s): Donald Roos |

160 pages | 8%2x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 423 4

69L23L

' PITCHING
IDEAS an

9 p,'mt'm%

9789063695293

Pitching Ideas -
Paperback

Author(s): Jeroen van Geel |
128 pages | 8% x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 529 3

GET A A-th

printing

9502?.H

Get Agile!

Author(s): Pieter Jongerius, Anton
Vanhoucke and Anna Offermans |
176 pages | 8% x 5% in |
Paperback with flaps | $35.00 |
ISBN 978 90 6369 302 2

97789063

696092

Brand Vision Cards
Author(s): Dorte Nielsen and
4gvar Jonsson |
243 pages | 5x5in|
Boxed set | $35.00 |
ISBN 978 90 6369 609 2

3rd
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694845

9

789063

Don’t/Do This - Game
Author(s): Donald Roos |

156 cards | 7% x 3% x 0% in |

Box with sleeve | $19.99 |

ISBN 978 90 6369 484 5
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Adam Slonos

977890637696115

Influence
Author(s): Adam Stones |
224 pages | 8% x 5% in |
Paperback | $24.99 |
ISBN 978 90 6369 611 5
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063 693A

Blue Is the New Black
Author(s): Susie Breuer |

232 pages | 9% x 7 in|

Paperback With Key Dates Calender
Insert | $45.00 |

ISBN 978 90 6369 340 4

31
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789063
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9

Event Design
Handboo

Author(s): Roel Frissen, Ruud
Janssen and Dennis Luijer |
204 pages | 8% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 434 0

P Beyond
- Design =

¥

695941

789063

9

Beyond Design
Author(s): Renate Boere |
192 pages | 7 x 4% in |
Paperback | $17.99 |
ISBN 978 90 6369 594 1

9‘

Augmenting Alice
Author(s): Galit Ariel |

256 pages | 9% x 8% in |
Hardcover | $45.00 |

ISBN 978 90 6369 470 8

7

89063

708H

694

97789063

695958

Beyond Design: The
Game of Social
Solutions

Author(s): Renate Boere |

120 pages | 7 x 4% in |

Playing cards | $19.99 |

ISBN 978 90 6369 595 8
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N ELRCPE

9“789063”695873”

Made in China

Designed in California,

Criticised in Europe
Author(s): Mieke Gerritzen and
Geert Lovink |

128 pages | 7 x 4% in |
Paperback | $17.99 |

ISBN 978 90 6369 587 3

789063

692926

9

The Designer As...
Author(s): Steven McCarthy |
248 pages | 9% x 7in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 292 6

N How
Creative

Works

9”789063“6‘%65&”

Notes on Design
Author(s): Kees Dorst |
208 pages | 8% x 6 in |
Paperback | $19.99 |
ISBN 978 90 6369 465 4

Strategic
design

789063

69LL56

9

Strategic Design
Author(s): Gerda Gemser, Giulia
Calabretta and Ingo Karpen |
228 pages | 72 x 9% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 445 6

pis

9 ”7

Make Design Matter
Author(s): David Carlson |

160 pages | 7V x 4% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 304 6

9065“6930A6H

8

7890637696030

9

Design Innovation and

Integration

Author(s): Karla Straker, Cara
Wrigley and Erez Nusem |

240 pages | 10% x 7% in |
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 603 0

7

89063

13”

9 6932
Design Transitions
Author(s): Joyce Yee, Emma
Jefferies and Lauren Tan |

224 pages | 9% x 7in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 321 3

CONNECT

| DESIGN

. FOR AN

. EMPATHIC
. SOCIETY

7 312“

890637693

9

Connect

Author(s): Sabine Wildevuur, Dick
van Dijk and Thomas Hammer-
Jakobsen |

192 pages | 7% x6in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 331 2

9”789063”695613”

Culture Sensitive
Design

Author(s): Annemiek van Boeijen
and Yvo Zijlstra |

160 pages | 9% x 7%2in |
Flexibind | $45.00 |

ISBN 978 90 6369 561 3

97789063

695859

Desiin. Think. Make.
Break. RED?%t- -
Revised Edition
Author(s): Martin Tomitsch,
Madeleine Borthwick, et al. |

224 pages | 9% x 7% in |
Paperback | $45.00 |

ISBN 978 90 6369 585 9

TRANSFORMATIONs
7 RolestoDrive
Change by Design

9“7890 3 6‘%579H

Transformations
Author(s): Emma Jefferies, Joyce
Yee and Kamil Michlewski |

376 pages | 9% x 6Ysin |
Paperback | $45.00 |

ISBN 978 90 6369 457 9

6.

Designin
| fort® 8
cummM™on

o000

9“7890

Ll
Designing for the
Common Good
Author(s): Kees Dorst |

216 pages | 72 x9%in|
Paperback with flaps | $45.00 |
ISBN 978 90 6369 408 1

9H78CJ'O(‘;Z‘)HG‘)SQ\')L»H

Happy Is Up, Sad Is
Down

Author(s): Jorn Hurtienne, Diana
Loffler, Clara Hiisch, Daniel
Reinhardt, Robert Tscharn and
Stephan Huber |

304 pages | 6 x 6% in |
Hardback | $24.99 |

ISBN 978 90 6369 593 4

DELFT
 DESIGN
GUIDE

20%502G

97789063"695408'

Delft Design Guide -
Revised edition
Author(s): Annemiek van Boeijen,
Jelle Zijlstra and Jaap Daalhuizen |
224 pages | 10% x 7% in |
Flexibind | $45.00 |

ISBN 978 90 6369 540 8

PRODUC
THAT FLOW

9”789063”69&982”

Products That Flow

Author(s): Siem Haffmans, Ed van

Hinte and Marjolein van Gelder |
128 pages | 10%e x 7% in|
Paperback | $45.00 |

ISBN 978 90 6369 498 2

9”789063”69&975”

Designing With and
Within Public
Organizations
Author(s): Andre Schaminee |
208 pages | 9% x 77 in |
Paperback | $45.00 |

ISBN 978 90 6369 497 5

9 ”78

9063

371”

694

Design My Privacy
Author(s): Tijmen Schep |

160 pages | 7% x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 437 1

695729

9

789063

Framing Play Design

Author(s): Sune Gudiksen and Helle

Marie Skovbjerg |

192 pages | 9% x 8% in |
Paperback | $45.00 |
ISBN 978 90 6369 572 9

o030

PRODUCTS
THAT LAST

9”789063”695221‘”

Products That Last
Author(s): Conny Bakker, Ed van
Hinte and Marcel den Hollander |
128 pages | 10%e x 7% in |
Paperback | $45.00 |

ISBN 978 90 6369 522 4

7th

pr'mt'mg

9”789063“69L227“

The Politics of Design
Author(s): Ruben Pater |

192 pages | 7 x 4%in |

Paperback | $16.99 |

ISBN 978 90 6369 422 7

3rd

pr'mt'mg

9”789063”693718”

ViP Vision in Design
Author(s): Paul Hekkert and Matthijs
van Dijk |

208 pages | 7%2x6in|

Paperback | $39.00 |

ISBN 978 90 6369 371 8

B s pome Aq pendsul

97789063

695736

Inspired By Method
Author(s): Alexandra Martini |
240 pages | 8% x 7% in |
Paperback | $45.00 |

ISBN 978 90 6369 573 6

&kqgmm- 21“1

printing

7

9‘78

Sustainist Design
Guide

9063

85&“

692

Author(s): Michiel Schwarz and
Diana Krabbendam |

144 pages | 9% x 7in|
Paperback with flaps | $19.99 |
ISBN 978 90 6369 283 4

DESIGN
BASICS

9 H!lﬂl;l M!’ 6|9H<“:|D|‘L|.U“
Intercultural Design
Basics

Author(s): Susanne P. Radtke |
256 pages | 8% x 7in|
Paperback with Flaps | $45.00 |
ISBN 978 90 6369 604 7

9“789063“6925 1 SH

Meta Products

Author(s): Wimer Hazenberg,

Menno Huisman and Sara Cordoba

Rubino |

160 pages | 9% x 7% in |
Paperback | $24.99 |
ISBN 978 90 6369 251 3

9'78

9063

693398

Dynamic Identities
Author(s): Irene van Nes |

192 pages | 9% x 8% in |
Paperback | $45.00 |

ISBN 978 90 6369 339 8
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SKETC
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&

9“7890 3 6953A7“

Sketching: the Basics -
Paperbac

Author(s): Koos Eissen and
Roselien Steur | .

204 pages | 9% x 72 1in |
Paperback | $29.99 |

ISBN 978 90 6369 534 7

6.

i an

printing
Know Your Onions -
Web Design

Author(s): Drew de Soto |
212 pages | 7% x6in|
Paperback with elastic band |
$19.99 |

ISBN 978 90 6369 312 1

$A0aMo2 NDIS3a HOLNG

9‘

Dutch Design
Cowboys
Author(s): Studio Kluif |
176 pages | 8% x6in|
Hardback | $25.00 |
ISBN 978 90 6369 538 5

7

89063

385“

695

9”789063”695350”

Sketching - Paperback
Author(s): Koos Eissen and
Roselien Steur | )

256 pages | 9% x 7% in |
Paperback | $29.99 |

ISBN 978 90 6369 533 0

KNOW
OUR
ONIONS

CORPORATEDENTTY

=

==

7

89063

3‘592H

9 695

Know Your Onions -
Corporate Identity
Author(s): Drew de Soto |

200 pages | 8% x 6in |
Paperback with elastic band |
$19.99 |

ISBN 978 90 6369 539 2

9”789063”693299”

Sketching Product
Design Presentation
Author(s): Roselien Steur and
Koos Eissen |

192 pages | 10% x 8% in |
Hardcover | $45.00 |

ISBN 978 90 6369 329 9

9

9“789063

6

Reading Letters
Author(s): Sofie Beier |
182 pages | 9% x 8% in |
Hardcover | $45.00 |
ISBN 978 90 6369 271 1

271 1“

9“789065”693:%3”

The Exceptionall
Simple Theory o
Sketching

Author(s): George Hlavacs |
48 pages | 8% x 6% in |
Paperback | $14.99 |

ISBN 978 90 6369 334 3

nd

pr‘mt'mg

9“789063 91;586H

Type Tricks
Author(s): Sofie Beier |
208 pages | 6% x 4% in |
Paperback | $19.99 |
ISBN 978 90 6369 458 6

6

9 “78

9063

582”

692

Know Your Onions -
Graphic Design
Author(s): Drew de Soto |

186 pages | 7% x6in|
Paperback with elastic band |
$19.99 |

ISBN 978 90 6369 258 2

_ilejl,t‘l:in: ond

printing

9 “78

9063

ZSDH

692

Shaping Text
Author(s): |

176 pages | 8% x 6% in |
Flexicover | $45.00 |
ISBN 978 90 6369 223 0

nd
[ =] " ol Zp,mm\g

| COMPOSING
ARCHITECTURE

AND
INTERIOR DESIGN

N |
LAERE

9“78 876”

90637694

Composing
Archjtecture and
Interior Design
Author(s): Gerasimos Vamvakidis |
160 pages | 6 x 4% in |

Paperback | $16.99 |

ISBN 978 90 6369 487 6

789063

692896

9

Operative Design
Author(s): Anthony Di Mari and
Nora Yoo | .

162 pages |6 x4%in|
Paperback | $16.99 |

ISBN 978 90 6369 289 6

Arf:rhll?t:tt an

printing

89063

9‘7

Folding Architecture
Author(s): |

144 pages |6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 059 5

595”

690

THINK 13th

i

i

i I.ll.llll(lnEVEAR printing
{ DONT
i ACTLIKE
g ONE

AERNOUD BOURDAEZ

EE

7890637693077

Think Like A Lawyer,
Don't Act Like One
Author(s): Aernoud Bourdrez |

160 pages | 7V x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 307 7

9

789063

693657

9

Conditional Design
Author(s): Anthony Di Mari |
156 pages | 6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 365 7

THINK ang
LKEA g
MANAGER
DON'T
ACTLIKE
ONE

asy sTARREN

7890637693473

9

Think Like a Manager,
Don't Act Like One
Author(s): Harry Starren |

160 pages | Vs x 5% in |

Paperback with flaps | $14.99 |
ISBN 978 90 6369 347 3

BACKLIST ARCHITECTURE / GIFT

i 2nd
FORM S
W
I
ndid

9778906376941 11‘

The Fast Guide to
Architectural Form
Author(s): Baires Raffaelli |
144 pages | 6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 411 1

THINK 3]fd-

printing

LIKE AN
ARTIST

97789063

Think Like an Artist,
Don't Act Like One
Author(s): Koos de Wilt |

160 pages | 7Ve x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 468 5

694685

#/#

bk
2k

9778906376957 12

The Fast Guide to
Accessibility Design
Author(s): Baires Raffaelli |

160 pages | 6 x 4% in |
Paperback | $16.99 |

ISBN 978 90 6369 571 2

REEIER

By, |2 7= |2

3rd

print‘mg

789063

Think Like a Designer,
Don't Act Like One
Author(s): Jeroen van Erp |

160 pages | 7e x 5% in |
Paperback with flaps | $14.99 |
ISBN 978 90 6369 485 2

694852

9
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BACKLIST GIFT

789063

695699

Think Like an
Engineer, Don't Act
Like One

Author(s): Jan Karel Mak |

160 pages | 7Ve x 5% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 569 9

9

9“789063”69A23AH

Don’t Read This Book

Author(s): Donald Roos |
160 pages | 8%2x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 423 4

ATM'E
THINKER'S

<§'3Nl<
R
Il

9063 ZZH

6961

9“78

Creative Thinker's
Rethink Book

Author(s): Dorte Nielsen and Katrine

Granholm |

112 pages | 9% x 6%2in |
Paperback | $19.99 |
ISBN 978 90 6369 612 2

789063

695668

The Holey Bible
Author(s): Paulina Larocca and
Tony Ibbotson |

112 pages | 9%e x 7%2in |
Paperback | $24.99 |

ISBN 978 90 6369 566 8

9

97789063

695620

Dare to Ask

Author(s): Els Dragt and
Jeroen Timmer | .

144 pages | 7 x 6% in |
Paperback with flaps | $16.99 |
ISBN 978 90 6369 562 0

3rd

Don’t/Do ' prinine
This Game

9”78

9063

BAJ

694

Don’t/Do This - Game
Author(s): Donald Roos |

156 cards | 7Ve x 3% x 0% in |

Box with sleeve | $19.99 |

ISBN 978 90 6369 484 5

litte -
CREATIVE
THINKER'S

SO =
fxgﬂmE
Book .

1
a

9”789065”69&913“

Little Creative
Thinker’s Exercise
Book

Author(s): Dorte Nielsen and Katrine
Granholm |

112 pages | 9% x 6%2in|

Paperback | $17.99 |

ISBN 978 90 6369 491 3

CREAT

97789063

694883

Creativity +
Author(s): Paulina Larocca |
60 pages | 7% x 4 in |
Flipboard | $19.99 |

ISBN 978 90 6369 488 3

789063

694210

9

Once Upon a Time I
Was...

Author(s): Lavinia Bakker |

144 pages | 8% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 421 0

7

89063

OSJ

9 695

To Don't List
Author(s): Donald Roos |
200 pages | 5% x 3% in |
Paperback | $12.99 |
ISBN 978 90 6369 505 7

9“789063“695A2J

Frame Your
Imagination
Author(s): Caroline Ellerbeck |
192 pages | 5% x 6% in |
Paperback | $14.99 |

ISBN 978 90 6369 542 2

789063

695064

9

Creativity Works!
Author(s): Joris van Dooren and
Coen Luijten |

160 pages | 6% x 6% in |
Paperback | $19.99 |

ISBN 978 90 6369 506 4

ONCE prin"®
uPON

ATINE

T WANTED

TO BE ..

97789063

694197

Once Upon a Time I
anted to Be...

Author(s): Lavinia Bakker |

144 pages | 8% x 6% in |

Paperback | $16.99 |

ISBN 978 90 6369 419 7

9”78

9063

QOJ

692

LogoR.LP.

Author(s): The Stone Twins |
192 pages | 6% x 4% in |
Hardcover | $19.99 |

ISBN 978 90 6369 290 2

YOUR
WORK

e
YOUR

694692

9”78

9063

Your Work and Your

Life

Author(s): Krist Pauwels |
128 pages | 7% x 5% in |
Hardcover | $16.99 |
ISBN 978 90 6369 469 2

Bl

7l

694517

97789063

The Book of Do-ness
Author(s): Sara van de Ven |
240 pages | 6 x 5% in |
Hardcover | $19.99 |

ISBN 978 90 6369 451 7

=y 2nd

whﬁk@
9 !8!06! 6L!Jl8
Once l_}pon a Timel
Went To...

Author(s): Lavinia Bakker |
144 pages | 8% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 454 8

3rd
CREATIVE G
THiMKER s
XERCISE
EmM

9”7890 3 69&688“

Creative Thinker’s
Exercise Book

Author(s): Dorte Nielsen and Katrine
Granholm |

112 pages | 9% x 72 in |

Paperback | $19.99 |

ISBN 978 90 6369 438 8

6.

9”7890 3 69526J

Connecting

Author(s): Paulina Larocca and
Tony Ibbotson |

160 pages | 72 x 72 in |
Hardcover | $24.99 |

ISBN 978 90 6369 526 2

6.

789063

692889

Don’t Eat The Yellow
Snow

Author(s): Marcus Kraft |

516 pages | Vs x 4% in |
Hardcover | $19.99 |

ISBN 978 90 6369 288 9

9

nd

pﬂnﬁng

789063

Don't Talk Just Kiss
Author(s): Marcus Kraft |

516 pages | 7Ve x 5% in |
Hardcover | $19.99 |

ISBN 978 90 6369 452 4

694524

9

9063

9”78

SJ

6941

Art Is Everywhere
Author(s): Lorenzo Servi |
112 pages | 8% x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 418 0

THIS
ISA
GOOD
GUIDE

for a sustainable lfestyle
ey

9”78 ”

90637695880

5 ff: samoacooveismi i

This is a Good Guide -
For a Sustainable
Lifestyle

Author(s): Marieke Eyskoot |

288 pages | 9% x 6% in |
Paperback | $29.99 |

ISBN 978 90 6369 588 0

The Art of
Parenting

789063

The Art of Parenting
Author(s): Drew de Soto |

60 pages | 6% x 6in |

Hardcover | $9.99 |

ISBN 978 90 6369 480 7

694807

9

2nd
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Philographics

7890637693411

9

Philographics
Author(s): Genis Carreras |
208 pages | 7% x 6% in |
Paperback | $24.99 |

ISBN 978 90 6369 341 1

97789063

695972

Creative Block
Author(s): Gemma Lawrence |
192 pages | 8% x 5% in |
Paperback | $19.99 |

ISBN 978 90 6369 597 2

9”78

9063

695L9J

Museum Art Cards

Author(s): Lise Lotte ten Voorde and

Naomi Boas |

52 pages | 5 x 3%in |
Boxed set | $24.99 |
ISBN 978 90 6369 549 1

170H

695

%
4& ﬂI
9’7

Food Futures
Author(s): Chloe Rutzerveld |
120 pages | 9% x 7%2in |
Paperback with Flaps | $35.00 |
ISBN 978 90 6369 517 0

89063

2nd

printing

Never
Touch a Painting
When

It's Wet. .-

789063

692803

9

Never Touch a
Painting When It's
Wet

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 280 3

69

9“78

I
A Spectator is an
Artist Too

Author(s): Johan Idema |

176 pages | 7% x 6% in |
Paperback with Flaps | $19.99 |
ISBN 978 90 6369 590 3

9“78

9063

FIZZ

Author(s): Elise van Iterson and
Barbara Serulus |

144 pages | 8%2x 6V in |
Paperback with flaps | $19.99 |
ISBN 978 90 6369 544 6

695446

Leave the

House
Naked

97789063

692148

Never Leave the
House Naked

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 214 8

789063

694166

9

Create with Artists

Author(s): Rixt Hulshoff Pol and

Hanna Piksen |

120 pages | 7% x 9% in |
Hardcover | $19.99 |
ISBN 978 90 6369 416 6

5 IVI lEll“n'
SEJ

9‘789063 693

How to Visit an Art
Museum

Author(s): Johan Idema |

128 pages | 7% x6in |
Paperback | $17.99 |

ISBN 978 90 6369 355 8

n V{* =

89063

9

7

695484

Pregnancy Cookbook

Author(s): Pascal Rotteveel |
112 pages | 9% x 7% in |
Hardcover | $24.99 |

ISBN 978 90 6369 548 4

s nd

printing

97789063

692773

Never Photograph
People Eating

Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |
Hardcover | $14.99 |

ISBN 978 90 6369 277 3

BACKLIST GIFT

TRASHURES

789063

694258

9

Trashures

Author(s): Tineke Meirink and

Anja Brunt |
80 pages | 8% x 11V in|

Paperback with Flaps | $16.99 |
ISBN 978 90 6369 425 8

How 1o @83
| - BEA
'BETTER
TOURIST

9”789 9&937“

063
How to Be a Better
Tourist
Author(s): Johan Idema |
144 pages | Ve x 6in |
Hardcover | $17.99 |
ISBN 978 90 6369 493 7

6

o

BABY NAMES
3

9”78

9063

523J

69

Football Baby Names
Author(s): Boudewijn Bosman and
Tim Nikken |

112 pages | 6% x 6% in |
Hardcover | $14.99 |

ISBN 978 90 6369 523 1

789063

692070

Never Use White Type
on a Black Background
Author(s): Anneloes van Gaalen |
160 pages | 6% x 4% in |

Hardcover | $14.99 |

ISBN 978 90 6369 207 0

9
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BACKLIST GIFT / POSTCARDS

THIS 1S MY
PARIS

TRAVEL DIARY, ACTIVITY
BOOK & CITY GUIDE [ ONE

G B,
e. .~
g

789063

693947

This Is My Paris
Author(s): Petra de Hamer |
128 pages | 9% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 394 7

9

2nd
HSISH
LONDON

L puaRy, cTvITY
O TR CotbE N O

"'EW
\.,

789063

693954

This Is My London
Author(s): Petra de Hamer |
128 pages | 9% x 6% in |
Paperback | $16.99 |

ISBN 978 90 6369 395 4

9

9“78

Free Your Mind
Postcard Block
Author(s): Marcus Kraft |
20 pages | 6% x 4% in |
Booklet | $9.99 |

ISBN 978 90 6369 507 1

9063

071“

695

nd

pr‘mt‘mg

THIS IS MY
BERLIN

\VEL DIARY, ACTIVITY
O E ¢PY GUIbE B0

N

97789063

693961

This Is My Berlin

Author(s): Petra de Hamer |

128 pages | 9% x 6% in |
paperback |$16.99 |
ISBN 978 90 6369 396 1

9‘7

89063

088“

695

Eat Your Heart Out

Postcard Block
Author(s): Marcus Kraft |
20 pages | 6% x 4% in |
Booklet | $9.99 |

ISBN 978 90 6369 508 8

THIS IS MY
NEW YORK

TRAVEL DIARY, ACTIVITY
BOOK & CITY GUIDE [N OX

e

694203

97789063

This Is My New York
Author(s): Petra de Hamer |

128 pages | 9% x 5% in |
Paperback | $16.99 |

ISBN 978 90 6369 420 3
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9063

Optical Illusions Game
Author(s): Paul Baars |

4 x 20 cards | 5% x 6% x 0% in |
Boxed set | $19.99 |

ISBN 978 90 6369 388 6

9”789065 QAAZSH

The Startup Game
Author(s): |

68 cards | 5% x 4% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 442 5

6

o
X
m
T
2
o

789063

694821

Pixel-Art Game
Author(s): Vanessa Catalano |
32 cards | 5% x 2% x 0% in |
Box with sleeve | $12.99 |
ISBN 978 90 6369 482 1
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9“78

9063

701“

693

Numbers Game
Author(s): Paul Baars |

4 x 20 cards | 5% x 5% x 0% in |
Boxed set]$19.99|

ISBN 978 90 6369 370 1

9“789063”695958“

Beyond Design: The
Game of Social
Solutions

Author(s): Renate Boere |
120 cards | 7 x 4% in|
Playing cards | $19.99 |
ISB 89063695958

PIXELART

ABvAaaKia

789063

694814

Pixel-Art Game

9

Author(s): Vanessa Catalano |
32 cards | 5% x 2% x 0% in |

Box with sleeve | $12.99 |
ISBN 978 90 6369 481 4

9”78

9063

722“

694

Mezza Card Game
Author(s): Thomas Michaél |
68 cards | 27 x 8% x 1% in |

Boxed set | $19.99 |
ISBN 978 90 6369 472 2

Don’t/Do
This Game

9”789065”69&816“

Don’t/Do This - Game

Author(s): Donald Roos |

156 cards | 7Ve x 3% x 0% in |

Box with sleeve | $19.99 |
ISBN 978 90 6369 484 5

OLI

MEN

97789063"693862

81d Masters Memory

ame

Author(s): Mieke Gerritzen |
2x30cards|5%x 2% x 1% in |

Boxed set | $19.99 |
ISBN 978 90 6369 386 2

BACKLIST GAMES

97789063

694661

Collage Memory Game
Author(s): Anja Brunt |

2 x30cards | 5% x 2% x 1% in |
Boxed set

1819.99|

ISBN 978 90 6369 466 1

9063

9“78 QGLU

692

Mozaa

Author(s): Renske Solkesz |
64 cards | 4% x 4% x 1%sin |

Boxed set | $19.99 |
ISBN 978 90 6369 296 4

9“789063”696078”

Offline Matters Cards:

Truth or Dare?

Author(s): Jess Henderson |

108 cards | 2% x 3% in |
Boxed set| $19.99 |
ISBN 978 90 6369 607 8

9‘7

Linjaa

Author(s): Renske Solkesz |
80 cards | 4% x 4% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 503 3

89063

035”

695

9‘78

9063

695637

Creative Thinker’s
Connection Memory
Game

Author(s): Katrine Granholm and
Dorte Nielsen |
2x25cards|5%x3x2in|
Boxed set | $19.99 |

ISBN 978 90 6369 563 7

789063

695132

9

Little Creative |
hinker’s Connection

Dominoes

Author(s): Dorte Nielsen and Katrine

Granholm |

28 cards | 4% x 4% x 1%in |

Boxed with sleeve | $17.99 |

ISBN 978 90 6369 513 2

789063

695804

9

Imagine Me
Author(s): Lisa den Teuling |
99 cards | 6 x 5% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 580 4

9 952A8“

78906376

The Empathy Game

Author(s): Saskia H. Herrmann and

Jorik Elferink |

3x50cards| 5% x 6% x 1%in |
Boxed set + 2 dice | $24.99 |

ISBN 978 90 6369 524 8

9

9“789063

6 5651”

La% Your Cards on The
Table

Author(s): Een van de jongens |
3x20cards | 5x 3% x 0% mm |

Boxed set | $19.99 |
ISBN 978 90 6369 565 1

789063

695040

9
My Photography
Toolbox
Author(s): Rosa Pons-Cerda and
Lenno Verhoog |
72 pages | 4% x 3% in |

Boxed set | $19.99 |
ISBN 978 90 6369 504 0
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My Photography
Game

Author(s): Lenno Verhoog and Rosa
Pons-Cerda |

52 cards |4 x 2% x 1%in |

Boxed set|$19.99 |

ISBN 978 90 6369 552 1

97789063

695255

Robot Memory Game
Author(s): Mieke Gerritzen |
2x30cards|5%x3x2in|
Boxed set|$19.99 |

ISBN 978 90 6369 525 5

692728

7

89063

9

You Are What You
Eat Memory Game
Author(s): Marije Vogelzang |
2x25cards|5%x3x2in|
Boxed set ] $19.99 |

ISBN 978 90 6369 272 8

9”789065“69A2A1H

Dilemmarama The
Game: The Original
Edition

Author(s): Dilemma op Dinsdag |
64 cards | 3% x 5% x 1% in |
Boxed set | $19.99 |

ISBN 978 90 6369 424 1

9”78

9063

315H

692
Street Style Memory
Game

Author(s): Barbara Iweins |
2x25cards | 5% x4 x1%in|
Boxed set | $17.99 |

ISBN 978 90 6369 231 5

printing

9“78

9063

995”

692

Can_You See What I
See Memory Game
Author(s): Tineke Meirink |
2x30cards|5%x3x2in|
Boxed set | $19.99

ISBN 978 90 6369 299 5

9“789

063

6LLH

695

Dilemmarama The
ame: The Happy

Edition

Author(s): Dilemma op Dinsdag |

64 cards | 3% x 5% x 1% in |

Boxed set | $19.99 |

ISBN 978 90 6369 564 4

7

89063

367H

9 693
Street Style Memory
Game III

Author(s): Barbara Iweins |
2x25cards | 5% x4 x1%in|
Boxed set | $17.99 |

ISBN 978 90 6369 336 7

9 ‘|78

9063

5828“

69!

Bullshit Bingo

Author(s): Sandy MclIntosh |

20 cards + dauber | 7% x 6% x 1 in |
Boxed set | $17.99

ISBN 978 90 6369 582 8

9“789063“693220”

Street Art Memory
Game

Author(s): Janne Ettwig and Lilian
Van Dongen Torman |
2x30cards|5%x3x2in]|
Boxed set$19.99 |

ISBN 978 90 6369 322 0

9063

9 H78

061‘|

696
Drag Queen Memory
Game

Author(s): Maaike Strengholt and
Dim Balsem |60 cards | 5% x 4 in |
Boxed set| $19.99 |

ISBN 978 90 6369 606 1

9“789063”692629“

Brand Memory Game
Author(s): Hendrik-Jan Grievink |
2x30cards|5%x3x2in|
Boxed set | $19.99 |

ISBN 978 90 6369 262 9
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printing
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