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Dear reader,

In today’s world we encounter huge global challenges: climate chance, inequality, health, food access
and many more. At BIS Publishers we are convinced that design enables us to come up with solutions
to help solve these problems. Design has evolved tremendously throughout the past century: from
graphic to industrial to interaction to systems design and from mono- to trans-disciplinary design. It
has broadened its scope to a more omnipresent one.

Collaboration is necessary to create these solutions; we need different backgrounds, cultural as well
as professional. We need to be disruptive in our thinking, to come up with the creative outcomes
needed to tackle these global issues. But above all, “it's about letting go of the search for the right
answers, but looking for the right questions” (Warren Berger).

We hope our books and our authors can inspire you to come up with the right questions.

Talking about interdisciplinary design, Think Like an Engineer, Don’t Act Like One gives new insights
from the mind of an engineer: widen your horizon and broaden your perspective. Our globalizing world,
with interconnected societies and worldwide cooperation, confronts designers with the challenge of
facing cultural diversity in design; Culture Sensitive Design offers a practical overview of both theory
and methods to become culturally sensitive with design. Through curious mindsets and surprising
features, designers, learners, and innovators are moved to new types of perspectives, approaches,
beliefs, and routines. Framing Play Design provides frameworks to design for play experiences.

But it all starts with connecting to the people around you. Dare to Ask teaches you to ask questions
like a professional. Asking questions makes us human, it helps us to establish connections, learn, and
transform. So | ask you to stay connected via our social networks — and please like, share, and spread
the word about our books!

For more information on our other Fall 2020 titles, please browse through our catalog or go to
www.bispublishers.com for a comprehensive overview.

As always, if you have a good idea for a new project, do not hesitate to contact us. We would love to
hear from you!

The BIS Publishers team,
Bionda Dias

Amsterdam, The Netherlands
Bionda@bispublishers.com
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NEW TITLES

Delft Design Guide
Perspectives - Models - Approaches - Methods

This revised edition of the Delft Design Guide details strategies, techniques, and methods Info

taught at the Bachelor and Master curriculum at the faculty of Industrial Design Engineering
at the Delft University of Technology (TU Delft) — one of the top universities in the world.
Formatted in a practical one-page text, illustrated for further clarification, and enriched with

further reading suggestions.

It presents 12 perspectives on design, 6 models that describe how design works as an activity,
13 approaches that describe part of the design process, and 70 design methods used. Some
are unique to the university, but most are commonly known and widely used. Product design
at TU Delft is regarded as a systematic and structured activity, purposeful and goal-oriented.
Due to its complexity, designing requires a structured and systematic approach, as well as °

moments of heightened creativity.

Design students can use the book as a reference manual in their design projects, managing
their personal development in becoming a designer. Design tutors can use it as a reference
manual to support students in their learning process. Design professionals can use the guide
as a reference manual to support their design processes.

DELFT

UNIVERSITY OF TECHNOLOGY / FACULTY OF INOUSTRIAL DESIGN ENGINEERING
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August 2020

224 pages

10% X 7% inches
Flexicover

$45.00

ISBN 978 90 6369 540 8
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Author

Annemiek van Boeijen is Assistant Professor in Design, Culture &
Society at the faculty of Industrial Design Engineering at TU Delft,
where she obtained her master degree and PhD. Her research
focuses on the role of culture in design processes.

Jaap Daalhuizen is Associate Professor in Design Methodology
at the Technical University of Denmark. He obtained his master

degree in Integrated Product Design as well as his PhD at TU Delft.

Jelle Zijlstra is industrial designer and head of the Motion
department at the Design Academy Eindhoven; he teaches design
at IPO Rotterdam and design didactics at TU Delft.

Related

Design Think
Make Break
= Repeat,

page 35

Strategic Design,
page 34

e Revised edition: about 30
new perspectives and methods
added, that’s 33% new content

e The previous edition sold more than
11,500 copies

e TU Delft is among the top
universities in Europe
and in the world

Culture Sensitive Design
A Guide to Culture in Practice

Our globalizing world, with interconnected societies and worldwide cooperation, with migration

and ever-increasing digitization brings together a complexity of cultural groups that need
to live together. Consequently, it confronts designers with the challenge of facing cultural
diversity in design.

This book offers a detailed overview of both theory and practical methods to equip designers
to become culture sensitive in the 21st century design culture. Richly illustrated by anecdotes,

examples, and cases, Culture Sensitive Design motivates design students, practitioners and
educators to reflect on their own cultural backgrounds, learn more about the theories around
cultures, and at the same time to stimulate them to put insights into practice.

Culture Sensitive Design helps not only to avoid mismatches between intended users and
designs, but also to avoid mistakes that make our designs unacceptable for some groups of
people. It is also needed to open up the design space, to create a source of new and better
solutions.

Author Related

N9IS3Aa JAILISNIS JENLIND

>
o
5
mn
o
C]

NI FaNLInD

FOLLvHd

=
7]

NEW TITLES

Info

November 2020

160 pages

9% x 7% inches
Flexicover

$45.00

ISBN 978 90 6369 561 3

9 |789063 695613

>

CULTURE

SENSITIVE

DESIGN

A GUIDE TO CULTURE IN PRACTICE

OIGL)

Annemiek van Beeijen

BISPUBLISHERS

o Models and methods to examine

cultures and apply insights in practice

Annemiek van Boeijen (MSc), trained as an industrial
designer, is Assistant Professor Industrial Design at

the faculty of Industrial Design Engineering at the Delft
University of Technology. Her research focuses on the

role of culture in design processes. The aim is to develop
knowledge and design methods & tools that support
designers with a culture sensitive approach to design. She is
initiator and co-editor of the Delft Design Guide, moderator of
the awarded Massive Open Online Course Product Design:
The Delft Design Approach, and runs the double blended
online course for master design students and design
practitioners in Cultural Sensitive Design.

Politics of Design,
page 34

e Richly illustrated - with photos and
graphics - to accompany anecdotes and
case studies

e For design students,
practitioners, and educators



NEW TITLES

Inspired by Method
Creative Tools for the Design Process

What is inspiration? Can there be a method for finding inspiration? This book is both a guide to Info
and a source of inspiration.
November 2020
Lo Lo . . . . 240 pages
Designing involves individuality and a systematic approach, which we may apply consciously 8% x 7% inches
or subconsciously, depending on the project. The 5D-method for inspiration, created by Paperback
author Alexandra Martini, is an incisive tool that you can use in any design process. It takes $45.00

ISBN 978 90 6369 573 6

'789063"695736

away the fear of starting a new project. This method uses the following five dimensions:
Formal-Aesthetic Dimension, Haptic Dimension, Production Dimension, Cultural Dimension,
and Interactive Dimension. It will help you analyze, experiment with and realize your ideas. The
first phase of the book will get you started with the method. The second phase encourages 9
you to experiment and explore some unusual paths.

>

Inspired by Method is for all budding creatives who are involved with design in any shape

or form. It is for anyone that wants to deepen their knowledge and intellectual portfolio
professionally and develop their design skills further. The book provides orientation, guidance,
methodology and a soft process algorithm.

You search for
aesthetic surprises
and develop your own
language of form.

creative tools
for the
design process

o The 5D-method has a proven

Author track record, based on the author’s

original, innovation research
Professor Alexandra Martini studied design at the Berlin
University of the Arts (UdK) and the Escuela Superior del . .
Disend Elisava, Barcelona. She holds a diploma in industrial o Includes a toolkit that will become a
design and a master’s in design from the Royal College of lifelong resource
Art, London. She established her reputation with her Berlin
office for design MARTINI, MEYER and is active in the fields .
of interiors, design and communication design. She is a e The method combines craft

professor in the design department at the University of practice with design theory
Applied Sciences Potsdam, Germany.

NEW TITLES
Framing Play Design
A Hands-on Guide for Designers, Learners and Innovators

This book provides frameworks and theories at a more operational level, which can guide Info
those interested in designing for particular play experiences at a hands-on level.

September 2020

240
For many decades, play has been placed outside of learning spheres and only meant for 9% ngieiiches
children. In Europe today, there is a revival of characteristics and potentials found in strong Paperback
play experiences. By observing life-long learning target groups, applied situations, and $ 45.00

experience development industry — it is been proven that effect play is extremely beneficial.
This book provides operational design guidelines on how to find strong balances in the making
of specific play-based designs as well as how to involve users and stakeholders in the process

of play design making.

Through curious mindsets and surprising features, designers, learners, and innovators are
moved to new types of perspectives, approaches, beliefs, and routines. This is considered
to be a vital ingredient in the 21st century and the coming decade because of rapid changes
in school sectors and industry markets. The goal of this book is to provide the framework
and theories at a more fundamental level in order to guide those interested in designing a

forward-thinking play experiences at a hands-on level.

ISBN 978 90 6369 572 9

789063695729’

9 >

PLAY-BASED INNOVATION METHODS
IN ORGANIZATIONAL
PRACTICH

Framing Play Design

AHands-on guide for designers,
leamers &innovators

PREPARED SELF-INITIATED

PLAY DESIGN
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Author

For the last 10 years, Sune Gudiksen worked with all sorts of play and
game-based design and innovation process methods. He has written several
conference papers, research journal articles, and anthology chapters. Recently,
he published the dissemination book Gamification for business (Kogan page,
2019).

Helle Skovbjerg is the first professor on play design in Denmark and has a large
international researcher network. She published around 60 publications and

has been editor of several books, including a broad foundational book called
Perspectives On Play (2016). She is the program leader of the design-for-play
education and research initiative at Design School Kolding as well as the newly
started project Playful Research Learning with all university colleges in Denmark
represented.

e The authors have collaborated with
the Lego Foundation to promote the
book at the Lego Idea Conference, on
platforms including LinkedIn with a
combined reach of 15,000+ dedicated

followers

e Covers Northern European play
design practice
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NEW TITLES

Creative Content Kit
A Method to Ideate and Create Content Strategy

Creative Content Kit is an innovative four step method (model, filter, frame, amplify) to create Info
content strategy through ideation, planning, and prototyping. This deck of cards is made to
facilitates content-thinking in teams and provide a liberating structure for independent and September 2020
solo users 6% X 4% x 1% inches

: Boxed set

65 cards

The first stage, MODEL, contains cards that help you to define the reason your content needs $24.99
to exist. For people who work with content, establishing the model upon which you will create ISBN 978 90 6369 568 2

your content is the first step towards a consistent and aligned strategy. The cards in the
second stage, FILTER, present content types that you can choose to include or exclude in your
editorial approach. This stage is a critical moment for ideation; it is where you will decide what
is going to be produced and published. FRAMES are platforms which present and distribute
your content. They represent how and where your audience will experience content: videos

on Facebook, photos on Instagram, short texts on Twitter, etc. Finally, you want assure your
strategy can reach your audience, and that your content will not get lost or ignored. AMPLIFY
is the fourth and final stage, it helps to expose your content to the optimal number of people.

789063

695682

9 >
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Author

Ana Bender achieved an academic distinction at London
College of Communication (University of the Arts London)
for distilling and packaging MA Publishing’s expertise at
managing and trading content into a deck of cards, the
Creative Content Kit.

She is an experienced transdisciplinary Strategic Designer
with Masters of Research in Design at UNISINOS (Brasil),
graduated in 2010. She is based in London with a strong
network in Brazil.

o The author is very involved
with the promotion. She toured
around Brasil (Latin America) and is
currently planning a tour in the UK

e Brings a fresh, new method to anyone
who is working with content

NEW TITLES
The Fast Guide to Accessibility Design
New in the architectural series (previous published in this series: The Fast Guide to Info
Architectural Form) is The Fast Guide to Accessibility Design. Written by Baires Raffaelli, this
book explores ways to create a project that focuses on accessibility. The topics discussed ?ggte;“’fsr 2020
include a wide range of perspectives and double as a checklist for designing accessible 6 X‘& ?nches
spaces to suit the needs of all users. Paperback

$16.99
ISBN 978 90 6369 571 2

9 "789063"695712" >

This practical guide will help architects and designers consider details from every angle so
that they can create spaces that are welcoming, inclusive, and functional as possible.
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Author Related

e This book will serve as
a simple checklist for any

where he has been researching and teaching for years in i FORM  Architectural Form, accessibility projects
Architecture and Engineering students. ; Yan % 36
He has performed research within the fields of housing, | ndid

Baires Raffaelli, PhD in Architecture, Theory and Planning.
Graduated cum laude in Rome La Sapienza University, | The Fast Guide to

population density and public spaces, and the results e Previous edlthI‘.l sold
have been the source for partnerships among universities, over 6,000 copies
public authority and private companies. He is the creator

and developer of the Buildings and Open Areas AVLA index

(Certificate of Accessibility Level Evaluation).

Co-founder of BRRE, he has been appointed by the City of

Assisi, Italy, for the realization of the master-plan for the

removal of architectural barriers in 2019.

11
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NEW TITLES

Think Like an Engineer, Don’t Act Like One

This edition in the Think Like a... series displays the wonderful world of engineering. This Info
bundle of insights shows why no one can hold you responsible for the impact of gravity, what

Gerrit Rietveld can teach you about going against the flow, and how Netflix goes beyond October 2020

binge-watching. This book is for anyone who wants to broaden their perspective and their ;Zoxpgiﬁf,ches

horizons. Paperback with flaps
$16.99

ISBN 978 90 6369 569 9

695699

The Think Like a... series gives you 75 inspiring, educational, and sometimes hilarious insights
into the brilliant minds of lawyers, managers, artists, designers, and engineers. Their advice
gives every professional tools to apply in their own life.

789063

9 >

Think Like a... - series

This series gives you 75 inspiring, educational and sometimes hilarious insights into the adventurous minds of lawyers,
managers, artists and designers. The insights give every professional tools to apply in their own life; when you're dealing
with grumpy police officers, angry neighbours, unwilling debtors, failing clients, nasty lawyers and other conflict seekers.
Or learn from approaches to help you foresee or manage unpredictable situations. Or take a fresh look at art and let

it inspire you when answering fundamental questions. Or learn from the inimitable reasons the designers have for
designing their creations or just enjoy the explanations about designs around us.
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e Series sold over 99,000 copies

Author Related
Jan Karel Mak is an entrepreneur, engineer and = I = ° A}’lthor L .CEO of I?eern_s Group, an
environmental scientist. He is the CEO of international l =5 R international engineering ﬁrm
design/engineering firm Deerns Group and serves as a board |t i At
member of young tech firms and charities. | = | . . .
e Informative, accessible, sincere, and
Think Like a Think Like a

Lawyer, page 37 Manager, page 37

Think Like an
Artist, page 37

humorous

e The cover is an attractive
metallic silver

Think Like a
Designer, page 37

THIN
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ONE:

AT HNIHL
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ARTI|  DESIGNER

UD BOUR RP
BIS AEHES BIS KOOS DE WIBIs JEROEN VAN E
_,{f_"“‘—’—
Think Like a Lawyer, Think Like a Manager, Think Like an Artist, Think Like a Designer,
Don't Act Like One Don't Act Like One Don't Act Like One Don'’t Act Like One
Author: Aernoud Bourdrez Author: Harry Starren Author: Koos de Wilt Autjor: Jeroen van Erp
160 pages 160 pages 160 pages 160 pages
7% x 5% inches 7% x 5% inches 7% x 5% inches 7% x 5% inches
paperback with flaps paperback with flaps Paperback with flaps Paperback with flaps
$14.99 $14.99 $14.99 $14.99
97890 6369 307 7 97890 6369 347 3 ISBN 978 90 6369 468 5 ISBN 978 90 6369 485 2

789063

9 693077">

9178906

693473

3
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NEW TITLES

The Holey Bible
Guidance on How to Live a More
Creatively Enlightened Life

The Holey Bible is a book that helps us to more easily spot the “holes” in our thinking. The
book shows how you can deliberately orchestrate personal and professional breakthroughs,
but it does not promise creative enlightenment. Yet, it does provide detailed guidance on
what you can do to prime your brain for more discoveries that can encourage your creative
enlightenment.

If you are seeking a new purpose and are interested in harnessing the power of creative
thinking to bring about change, then The Holey Bible is for you. It will help you to identify
questions to bring a new paradigm for transcendent and lasting change.

+ 314918
: ATIOH
: JHL

3%
GUIDANCE ON
HOW TOLIVEA
MORE OREATIVELY embodied reading
ENLIGHTENED LIFE
Big
Author Related

Paulina Larocca is a published BIS author of the
books Creativity+ and Connecting. She is a teacher of

creative problem solving and has a Master of Science M= Connecting,
in Creativity. g page 37
Designer Tony Ibbotson is co-author of Connecting. He

is the founder of The Creative Method design agency
established in 2005, which is now recognized as one of

Sydney’s best design agencies. Creativity +,

page 38

Info

October 2020

160 pages

7% x 7% inches
hardcover

$24.99

ISBN 978 90 6369 566 8

789063"

9

695668" >

e Will open up people’s perceptions

e Highly visual and beautifully designed

Dare to Ask

Learn to Ask Questions Like a Pro

Did you ask someone a question today? Asking questions makes us human, it helps us to
establish connections, learn, and transform. This book puts the spotlight on the craft of asking
questions. Learn the ropes from all walks of life, such as Socrates, a hairdresser, Einstein, a
helpdesk employee, Lao Tse, and a police detective. Use the practical tips and fun facts in

this book to your advantage during birthday parties, when you meet your partner’s parents,

at networking events, or a first date. Are you ready to turn your focus to the other person, ask
questions, listen better, and in the end learn more?

NEW TITLES

Info

September 2020

144 pages

7% x 5% inches
Paperback

$16.99

ISBN 978 90 6369 562 0

695620

9 789063'

>

Ask ]
Google i
\ e
i (mm— 77
i Learn to ask
i estions like a pro.
i “Computers
0 S are useless.
b They can only
d give you
|§ answers.”
| Ask
- Pablo Picasso
Els Dragt & Personal
. Jeroen Timmer Presentation i
E\%
Author Related

Els Dragt has been researching trends for over 15 years
and is the author of How to Research Trends.

Jeroen Timmer is trained in IT and worked at Sony, but
recently made a switch to the art and design industry.

e Turns the spotlight onto
the art of asking questions

o Numerous illustrations throughout

The Empathy Game,
page 40

e Author of
How to Research Trends

15
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NEW TITLES

Creative Connection Memory Game

Have fun making creative connections with this simple memory game comprised of visual
connection sets. The idea is based on the theory that by enhancing your ability to

see connections, you can enhance your creativity. So, the main goal is to find two matching
cards that are visually related. This new version of the well-known memory game is

useful for both training the power of your memory and enhancing your ability to make creative
connections. The photographs on the cards are observational art photos, which helps the
players see things in new and unexpected ways. Take the challenge and look at objects from a
different perspective. Train your brain, have fun, and be inspired!

Author Related
Dorte Nielsen is a creativity expert, author, keynote .
speaker, and the founder of the Creative Thinker ense 1 Secret o Little
. - omeisny  Of the cfeThe  Creative
company and of the Center for Creative Thinking oo Highly TS Thiker's
in Copenhagen. Dorte also founded Creative 9 Creative gee Exercise
Communication, an award-winning BA education ____ Thinker, B Book,
programme for Art Directors and Conceptual e page 33 page 33
Thinkers.
Katrine Granholm is an award-winning Creative GEiE Creative Little
Director, Art Director, and Digital Concept Developer. THiNFERs  Thinker's Creative
She is a renowned lecturer in digital tools and Tk Exercise # Thinker's
concepts in further education ”pmr Book, Connection
: page 33 Dominoes,
page 33

9

Info

November 2020

5% x 3 x 2 inches

boxed set

50 cards

$19.99

ISBN 978 90 6369 563 7

'789063"695637"

>

e Series sold over 45,000 copies
e High profile authors

e Train your brain and
enhance creativity

Lay Your Cards on the Table
Spark the Conversation Between Different Generations

Chatting with colleagues at the coffee machine is easy enough. Talking to a new colleague is
a little less easy. Having an in-depth conversation with someone you do not know, is anything
but easy. And, if that someone is either half your age or twice as old, it becomes even more
difficult. This game turns that task into a joyful experience.

Lay Your Cards on The Table consists of 60 cards with conversation starters. Choose
questions from 3 different categories and you will be having great conversations in no time.
You can play this game with 2 people or more. You can start the conversation by randomly
asking or answering some of the questions or, if you need some more guidance, you can use
the game rules. Although in the end, there really is just one rule: whatever is discussed at the
table, stays there!

Author Related

NEW TITLES

Info

August 2020

5x 3% x 1% inches
boxed set

60 cards

$19.99

ISBN 978 90 6369 565 1

9 "789063"695651" >

e Very strong gift potential

Een van de Jongens is a documentary production

company of producer Hasse van Nunen and director-

producer Renko Douze, founded in 2011. In collaboration

with idiosyncratic makers with strong visions,

they produce meaningful and artistic high-quality

documentaries and television programs.

The original version of this game was created for the The Empathy Game,
Dutch documentary “Een Nieuwe Morgen.” After they page 40
watched a project with young people living in a care

home for a year and a half, they came up with the idea of

putting their findings into a game that could help several

generations to start a good conversation.

e Beautiful illustrations

o Helps several generations to start a
good conversation

17
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NEW TITLES

Dilemmarama
The Happy Edition
You get to have a robot butler OR you can become any animal you like? You have a magic tap Info
that contains all the drinks you want OR you snap your fingers and your entire house is tidy and
clean? This game only has one rule: you HAVE to choose! And this time around, both options /QEQUS;ZOZO
. cardas
will make you feel happy. % x 3% x 2 inches
boxed set
For this happy edition of Dilemmarama, we've only selected positive dilemmas. The kind that $19.99

will put a smile on your face, but that will also cause heated debates and feisty duels. And,
because everything in life is a dilemma, there are two game options to choose from. ||
9

Select one player as the Dilemmaestro, who will create difficult dilemmas for the other players
or play in teams and guess what your teammates will choose. Either way, Dilemmarama is a

great way to get to know your friends and family!

ISBN 978 90 6369 564 4

789063"695644" >
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all the drinks you want
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You get to pick your own dreams
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you always get first turn your socks come out of the laundry
all sorted

\ NG NG 2N J
e First edition sold over
Author Related 25,000 copies

Dilemma op Dinsdag started when six friends were bored
during a birthday party. After hours of discussions on
impossible dilemmas, they decided to start a Facebook
page to let their friends vote on what the best options for
the dilemmas were. Meanwhile, the page has over 306,000
fans, the group has been discussed in various media, they
speak at different festivals, and the number of followers is
constantly rising on all their social media outlets.

Dilemmarama The
Game; Original Edition,
page 40

e 2 options to play the game

e This edition contains dilemmas that
makes you happy

e Very populair concept in
the Netherlands

Image taken from Fizz
978 90 6369 544 6
$19.99
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RECENTLY PUBLISHED

Branded Protest

“Oh, my gosh.
4 Wehavea
movement!”
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Researches the power of branding and its influence
on current protest movements through examples of
unique branding efforts that support protest. This book
is a reference tool which will reflect on current protest
developments in the context of historic relevant protest
movements, in order to show their differences and
common goals. For students, educational professionals,
brand, and graphic design professionals.

I

9063

695415

Authors: Ingeborg Bloem & Klaus Kempenaars |
97890 6369 541 5| 208 pages |
5, 10% x 7% inches | paperback with flaps | $ 45.00

9

Don'’t Buy This Book

The sequel to the highly successful Don’t Read This
Book. Like its predecessor, it uses the “ToDon'tList”
method to help you make the right choices as a creative
entrepreneur. It walks you through the necessary steps:
testing your idea, getting it ready for business, and
building on it. It covers everything you need to get started
or improve your business as a creative and it offers
practical exercises to clarify who you want to be as an

695378

Authors: Donald Roos & Anne de Bruijn |
978 90 6369 537 8 | 160 pages | 8% x 5% inches |
N paperback | $19.99

97789063

Good Services

Aserviceis
still aservice
evenif you
don't provide
allof it

Service design is a rapidly growing area of interest in
design and business management. This is the first
book that describes what a ‘good’ service is, what

makes a good service and why. It lays out the essential
principles for building services that work well for users,
demystifying what we mean by a ‘good’ and ‘bad’ service,
and describes the common elements within all services
that either work well for users or do not.
i

9063

695439

Author: Lou Downe | paperback | 224 pages |
7% x 5% inches | 978 90 6369 543 9 | $ 23.00

9 >

Know Your Onions - Corporate

Identity
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CORPORATE IDENTITY
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Not all of us get to work on multi-million corporate identity

projects for airlines and huge conglomerates. If you are
new to the sector or honing your skills, then this is for

you. This book is for people who have to tackle identity
projects in the real world. It is a broad introduction to
identity design.This book is for graphic designers and
people who commission corporate identity projects.

7890637695392

Author: Drew de Soto | hardcover | 200 pages |
8% x 6 inches | 978 90 6369 539 2| $ 19.99
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This internationally well-known and prize-winning
design studio never ceases to amaze with their magical
and attractive designs. Ranging from graphic design,
illustration, packaging, and design for fashion, this
176-page book is packed with their new creative projects.

695385

Author: Studio Kluif | hardcover | 176 pages |
8% x 6 inches | 978 90 6369 538 5| $ 25.00

89063
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This book tells you everything you need to know to brew
healthy and alcohol-free fermented drinks at home. You
will find accessible recipes with step-by-step illustrations,
scientific background information on the fermentation
process, and juicy anecdotes about the origin of these
extraordinary drinks.

Authors: Barbara Serulus & Elise van Iterson |
paperback | 144 pages | 8% x 6% inches |
> ISBN 97890 6369 544 6| $19.99

89063

695446

7

9

9

Pregnancy Cookbook

| 2
b

Being pregnant is an exciting time, your little avocado
finally grows into a fantastic watermelon and brings a
lot of change. Change in your body, your moods, and,
more often than not, your appetite. For the next nine
months your palate will never be the same, so, this book
celebrates the arrival of pregnancy cravings. Together we
will celebrate 40 pregnancy dishes; one for every week

of pregnancy.
7

890637695484

Broghurt

|
|
‘

Author: Pascal Rotteveel | hardcover | 112 pages |
9% X 7% inches | ISBN 978 90 6369 548 4 | $ 24.99

>

Frame your Imagination

Stimulate your creativity with over 90 drawing challenges.
Each page contains a shape or line, some with color,
others without. Include the shape or line into a drawing
of anything that comes to mind. Kind of a ‘finish the
drawing’ principle with complete artistic freedom. There
are hashtags mentioned throughout the book that you can
use for inspiration. No artistic skills are required, use the
art of creative thinking!

7

890637695422

Author: Caroline Ellerbeck | paperback | 192 pages |
5% x 6% inches | ISBN 978 90 6369 542 2 | $ 14.99

9 >
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Many of us aim to understand and categorize everything
we see, but what do you truly think when looking at a
particular artwork? The activities on these cards help

you to establish a connection with an artwork yourself,
despite any given information. You can do this in each art
museum, anywhere in the world. Follow the activities from

A-Z, choose one randomly, or select the ones that appeal
to you most.

boxed set | 52 cards | 5 x 3% x 1% inches |

||” | Authors: Lise Lotte ten Voorde & Naomi Boas |
7890631695401  ISBN 978 90 6369 549 1| $ 24.99

9

My Photography Game

My 5
PHOTOGRAPHY
GAM —

My Photography Game is a matching and creating game
about the secrets of image making for children, ages
six years and up. While collecting quartets, the player

looks carefully at images and symbols, discovering the

underlying visual elements that connect them. After
matching all sets of four, take pictures applying the
characteristics of each theme and they will become a

great photographer!

9"789063"695521">

boxed set | 52 cards | 4 x 2% x 1% inches |

”|‘|||| Authors: Rosa Pons-Cerda & Lenno Verhoog |
ISBN 978 90 6369 552 1| $19.99
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THINK
LIKEAN
ARTIST

K00S DE WILT

Think Like an Artist,
Don't Act Like One |
Author: Koos de Wilt |
160 pages |

7Y% x 5% inches |
paperback with flaps |
$14.99|

ISBN 978 90 6369 468 5
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for a sustainable lifestyle
Marieke Eyskoot

o1 - brancs - destinatens.
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o m
non-alcoholic

This is a Good Guide - for a Fizz |
Sustainable Lifestyle | Authors: Barbara Serulus
Author: Marieke Eyskoot | & Elise van Iterson |

280 pages | paperback | 144 pages |
9% x 6% inches | 8% x 6% inches | $19.99 |
hardcover | $ 35.00 | ISBN 978 90 6369 544 6

ISBN 978 90 6369 492 0

ted drinks

Dilemmarama The Game |
Concept: Dilemma op
Dinsdag | 65 cards in a box
| 5% x 3% x 1% inches |
$19.99]

ISBN 978 90 6369 424 1

063 694

Linjaa |

Concept: Renske Solkesz

80 cards in a box |

4% x 4% x 1% inches | $19.99 |
ISBN 978 90 6369 503 3

789063"6950

9 33°>

Pregnancy Cookbook |
Author: Pascal Rotteveel |
hardcover | 112 pages |
9% X 7% inches | $ 24.99 |
ISBN 978 90 6369 548 4

789063"695484">

Frame your Imagination |
Author: Caroline Ellerbeck |
paperback | 192 pages |
5% x 6% inches | $ 14.99 |
ISBN 978 90 6369 542 2

9

789063"695422">

2nd

The Empathy Game |
Authors: Saskia Herrmann
& Jorik Elferink |

boxed set | 150 cards |
4% x 6 x 1% inches |
$24.99|

ISBN 978 90 6369 524 8

9806

Little Creative

Thinker's Connection Dominoes |
Authors: Dorte Nielsen & Katrine
Granholm |

28 cards | boxed set |

4% x 4% x 1% inches | $17.99 |
ISBN 978 90 6369 513 2

97

890637695132

My Photography Toolbox |
Concept: Rosa Pons-Cerda
& Lenno Verhoog |

72 cards in a box |

4% x 3% x 1% inches |
$19.99|

ISBN 978 90 6369 504 0

25
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Visual Thinking |

Author: Willemien Brand |
144 pages | 9% x 8%
inches |

paperback | $ 24.99 |
ISBN 978 90 6369 453 1

4531

91789063169

310>

THINKING |
SERVICE

Thinking in Services |
Author: Majid Igbal | 240
pages | paperback with
flaps | 9% x 6% inches |
$45.00]

ISBN 978 90 6369 489 0

7890637694890

9 >
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KNOW
YOUR
ONIONS

GRAPHIC DESIGN

How to think like « creative,
‘et like a businesswan and
design like a God.

By Drew de Sote

Know Your Onions -
Graphic Design |

Author: Drew de Soto |

186 pages | 7% x 6 inches |
paperback with elastic
band|$19.99|

ISBN 978 90 6369 258 2

7890637692582

9 >

\i%

A9xuIyl SAIES4D AIUBIY 243 JO 19429S 2L

s

ed Creative Business

Dorte Nielsen & Sarah Thurher

Designing
- With—in Publi
- Organizations

Public Sector Innovators
and Designers

The secret
of the highl
Creative
thinker

How to make connecti
others don’t

The Secret of the Highly
Creative Thinker |
Authors: Dorte Nielsen

& Sarah Thurber |
paperback | 192 pages |
9% x 6% inches | $19.99 |
ISBN 978 90 6369 532 3

8 23

78906376953

9 >

Designing With and Within
Public Organizations |
Author: André Schaminée |
208 pages | 9% x 7% inches |
paperback | $ 45.00 |

ISBN 978 90 6369 497 5

694975
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789063
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Design.
Think.
Make.
Break.
Repeat

A Handbook
of Methods
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Design. Think.Make.
Break.Repeat |

Authors: Martin Tomitsch, Cara
Wrigley and Madeleine Borthwick
et.al. | paperback | 208 pages |
9% x 7% inches | $ 45.00 |

ISBN 978 90 6369 479 1

7890637694791
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INNOVATI

MATRI

e

The Innovation Matrix |
Authors: Mirjam E. Ros &
Deepika Jeyakodi |

136 pages |

77% x 6% inches |
paperback | $ 45.00 |
ISBN 978 90 6369 520 0

9 6 5200“)
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HOW T0 SURVIVE THE ORGANIZATIONAL

REVOLUTION

A GUIDE 10 ABILE CONTEMPoRARY
OPERNTING MOUELS, PLATFORMS
AND ECOSYSTEMS

A
“
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How to Survive the
Organizational Revolution |
Authors: Ard-Pieter de Man,
Pieter Koene and Martijn
Ars | paperback with flaps |
216 pages |

8% x 6% inches | $ 45.00 |
ISBN 978 90 6369 521 7

7

789063769521
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Convivial Toolbox |

Authors: Elizabeth Sanders &
Pieter Jan Stappers |
paperback with flaps |

312 pages | 9% x 7 inches |
$49.99]

ISBN 978 90 6369 284 1

7890637692841

9 >

75 Tools for Creative Thinking |
Authors: Sara Cordoba Rubino,
Wimer Hazenberg and Menno
Huisman |

boxed set | 75 cards |

5% x 3% x 2% inches | $ 24.99 |
ISBN 978 90 6369 2759

9063
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890637695 >

How to Survive the
Organizational
Revolution

Authors: Pieter Koene, Martijn Ars
and Ard-Pieter de Man |

216 pages | 8% x 6% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 521 7
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Change Ahead

Author: Carola Verschoor |

240 pages | 7% x 9% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 398 5

CONCEPT

DE

9117890631694326

Concept Code
Authors: Gaby Crucq - Toffolo
& Sanne Knitel |

192 pages | 9% x 7% inches |
paperback with flaps | $ 45.00
ISBN 978 90 6369 432 6

890637693114

>

Storytelling on
Steroids

Author: John Weich |

160 pages | 9% x 6% inches |
paperback | $19.99 |

ISBN 978 90 6369 311 4

MASTERING vz 47
NEGOTIATION
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789063

694319

9 >

Mastering the Art

of Negotiation

Author: Geurt Jan de Heus |

216 pages | 7% x 9% inches |
paperback with flaps |
$45.001SBN 978 90 6369 431 9
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6944
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063

CEX Sells

Authors: Beate van Dongen
Crombags & Deborah Wietzes |
176 pages | 7% x 77 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 444 9

23 INNOVATIONS I

DIGITAL COMMUNICATION

890637695187

9%

23 Innovations in
Digital Communica-
tion

Authors: Paul Ketelaar,

Sanne Demir and Jan Aarts |
340 pages | 9% x 7% inches |
paperback | $ 45.00 |

ISBN 978 90 6369 518 7

nd
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Brand the Change

Author: Anne Miltenburg |
224 pages | 9% x 8"/ inches |
paperback | $ 45.00 |

ISBN 978 90 6369 478 4

thishuman

789063

694

This Human
Author: Melis Senova |

208 pages | 9 x 7'/z inches |
paperback | $ 45.00 |

ISBN 978 90 6369 460 9

6091>

Design

—— Road

mapping

6945
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Design Roadmapping
Author: Dr Lianne W.L. Simonse |
244 pages | 94 x 7'/ inches |
hardcover | $ 49.99 |

ISBN 978 90 6369 459 3

The Seven Laws of
Guaranteed Growth
Author: Frans de Groot |

156 pages | 7% x 9% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 413 5

Branded Protest
Authors: Klaus Kempenaars en
Ingeborg Bloem | 208 pages |
10 x 7 inches | paperback |
$45.00]ISBN 978 90 6369 541 5

CREATIVE BUSINESS
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694739

3

The 7 Principles of

Complete Co-Creation
Authors: Stefanie Jansen &
Maarten Pieters | 208 pages |

9% X 7% inches | paperback with
flaps|$45.00 |

ISBN 978 90 6369 473 9

78906

9 ‘

How to Research
Trends

Author: Els Dragt | 200 pages |
9 x 7'/ inches | paperback |

$45.00]
ISBN 978 90 6369 433 3

7 694

89063

SELLING TO
CO-CREA’I‘ING

97789063"693510">

From Selling to
Co-Creating

Authors: Régis Lemmens,

Bill Donaldson and Javier
Marcos | 256 pages | 8 x 8/
inches | paperback | $ 45.00 |
ISBN 978 6369 351 0

e ONIGNYHS NVIHVELNOD

911789063

694630

Contrarian Branding
Author: Roland van der Vorst |
192 pages | 8"/ x 5% inches |
paperback | $19.99 |

ISBN 978 90 6369 463 0

5th
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Convivial Toolbox
Authors: Elizabeth B.-N. Sanders &
Pieter Jan Stappers |

312 pages | 9% x 7 inches |
paperback with flaps | $ 49.99 |
ISBN 978 90 6369 284 1

RESEARCH M
TRENDS

890637695279

>

How to Research
Trends Workbook
Author: Els Dragt |

64 pages | 5% x 8'/xinches |
paperback | $ 12.99 |

ISBN 978 90 6369 527 9

Digital Metrics
Field Guide

97789

The Digital Metrics
Field Guide

Author: Stephen D. Rappaport |
320 pages | 9% x 6% inches |
paperback | $ 45.00 |

ISBN 978 90 6369 377 0

97789

1:10netoOne

Author: Michel van Tongeren |
240 pages | 10% x 8% inches |
hardcover | $ 49.99 |

ISBN 978 90 6369 264 3

29
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CREATIVE BUSINESS

91789

Different Brains,
Different Approaches

Author: Huub van Osch |

192 pages | 8% x 8% inches |
paperback | $ 45.00 |

ISBN 978 90 6369 4357

063 694

89063

694890

9%

Thinking in Services
Author: Majid Igbal | 240 pages |
9% x 6% inches | paperback with
flaps | $ 45.00 |

ISBN 978 90 6369 489 0

The Service
Innovation
Handbook

-

789063

The Service
Innovation Handbook
Author: Lucy Kimbell |

240 pages | 7% x 9% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 353 4

6935341>
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89063

6937

Not Invented Here
Authors: Ramon Vullings & Marc
Heleven |

220 pages | 6 x 6 inches |
paperback with flaps | $ 16.99 |
ISBN 978 90 6369 379 4

695316

89063 >

Hidden Persuasion
Authors: Marc Andrews,

Dr. Van Leeuwen and

Prof. Dr. Van Baaren |

192 pages | 9 x 6% inches |
paperback with flaps | $ 24.99 |
ISBN 978 90 6369 531 6

rond
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DESIGN

694340

9063

Event Design
Handbook

Authors: Roel Frissen,

Ruud Janssen and Dennis Luijer |
204 pages | 8" x 84 inches |
paperback | $ 45.00 |

ISBN 978 90 6369 434 0

The Innovation
Expedition

Author: Gijs van Wulfen |

240 pages | 742 x 9'/2 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 313 8

CREATIVI AR d.
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pr rinting

B igor Bt Ramn gt

9

789063"693800
Creativity in Business
Authors: Igor Byttebier &
Ramon Vullings |
204 pages | 9% x 6% inches |
paperback with flaps | $ 29.99 |
ISBN 978 90 6369 380 0

695149

89063 >

Music Thinking

Jam Cards

Concept: Christof Zirn |
7% x 7% x 1 inches |

44 cards inabox | $ 35.00|
ISBN 978 90 6369 514 9

3694

Worlds of Wonder
Authors: Stan Boshouwers

& Erik Bér |

272 pages | 10% x 8% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 464 7
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The Innovation Maze
Author: Gijs van Wulfen |

240 pages | 74 x 9'/2 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 410 4

789063

695200

9

The Innovation
Matrix

Authors: Mirjam E. Ros &
Deepika Jeyakodi | 136 pages |
7% x 6% inches | paperback |
$45.00]

ISBN 978 90 6369 520 0

693817

89063 >

How to Have Your

Cake and Eat It Too

Author: J. Margus Klaar |
112 pages | 8% x 5% inches |
paperback | $16.99 |

ISBN 978 90 6369 381 7

89063"693022">

Get Agile!

Authors: Pieter Jongerius et al. |
176 pages | 8%4 x 5% inches |
paperback with flaps | $ 35.00 |
ISBN 978 90 6369 302 2

9

789063"694968">
Inspiration for
Innovation

Author: Gijs van Wulfen

224 pages | 6"/ x 6'/4 inches |
paperback | $19.99 |

ISBN 978 90 6369 496 8
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Visual Thinking
Author: Willemien Brand |
144 pages | 974 x 8V inches |
paperback | $ 24.99 |

ISBN 978 90 6369 453 1

SrBEHLYYRSIA
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Good Services
Author: Lou Downe |

192 pages | 7% x 5% inches |
paperback | $23.00 |

ISBN 978 90 6369 543 9

97

Blue is the New Black

Author: Susie Breuer |

232 pages | 9V x 6% inches |
paperback with Key Dates
Calendar insert | $ 45.00 |
ISBN 978 90 6369 340 4

>

7

Are We There Yet?
Author: Sam Bucolo |

216 pages | 8'4 x 5'/ inches |
paperback | $19.99 |

ISBN 978 90 6369 409 8

911789063

2nd

printing

789063"695118

Visual Thinking
Workbook

Author: Willemien Brand

32 pages | 11% x 8% inches |
paperback | $12.99 |

ISBN 978 90 6369 511 8
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9“78906 ‘

695002">
Visual Doing Visual Doing
Author: Willemien Brand Workbook

144 pages | 974 x 8% inches |
paperback | $ 24.99 |
ISBN 978 90 6369 499 9 |

Author: Willemien Brand

32 pages | 11% x 8% inches |
paperback | $12.99 |

ISBN 978 90 6369 500 2

97
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The Divergent and Connecting
Convergent Thinking th?f AnIa6BSend?jr \l
Notebook oxed set cards

6% X 4% x 1% inches |
$24.99|
ISBN 978 90 6369 568 2

Author: Dorte Nielsen |

152 pages | 1174 x 6% inches |
triangular hardcover | $17.99 |
ISBN 978 90 6369 439 5

Don’t/Do

ThisGame

06 91789063'695125">
Don't/Do This-Game  When the Box is the
Author: Donald Roos | 156 cards | Limit

7 x 3% x " inches | $19.99 |
ISBN 978 90 6369 484 5

Author: Walter Vandervelde
192 pages | 77/x 6% inches |
paperback | $ 35.00 |

ISBN 978 90 6369 512 5

5th

| CREATIVI
' PERSONAL
BRANDING

Creative Personal

Branding

Author: Jirgen Salenbacher |
228 pages | 8'4 x 5/ inches |
paperback | $19.99 |

ISBN 978 90 6369 315 2

789063

693152

The secret
of the highly
creative

thinker

Ham to make connections
others don't

789063

9 695323

The Secret of the
Highly Creative
Thinker

Authors: Dorte Nielsen &
Sarah Thurber | 176 pages |

94 x 64 inches | paperback |
$19.99 | ISBN 978 90 6369 532 3

9 H?S

9063
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75 Tools for Creative
Thinking

Authors: Booreiland |

75 cards in a box |

574 x 3% x 2/inches | § 24.99 |
ISBN 978 90 6369 2759

Pitching Ideas
Author: Jeroen van Geel |
128 pages | 874 x 5% inches
paperback | $19.99 |

ISBN 978 90 6369 529 3

CREATIVE BUSINESS
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Creative Thinker's

Exercise book

Authors: Dorte Nielsen &

Katrine Granholm | 112 pages |
9% x 7'/2inches | paperback |
$19.99 | ISBN 978 90 6369 438 8

63 6953
Don’t Buy This Book
Authors: Donald Roos &

Anne de Bruijn

160 pages | 8% x 572 inches
paperback | $19.99 |

ISBN 978 90 6369 537 8
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Dare to Ask

Authors: Els Dragt &

Jeroen Timmer | 144 pages |

7% x 5% inches | paperback |
$16.991SBN 978 90 6369 562 0
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Little Creative
Thinker’s Exercise
Book

Authors: Dorte Nielsen &
Katrine Granholm |

112 pages | 96 x 6V inches |
paperback | $17.99 |

ISBN 978 90 6369 491 3

9063
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Don’t Read This Book

Author: Donald Roos |

160 pages | 8" x 5z inches |
paperback | $16.99 |

ISBN 978 90 6369 423 4

890637694883

>

Creativity +

Author: Paulina Larocca |

60 pages |

94 x 6% x %&inches | $19.99 |
ISBN 978 90 6369 488 3

31



32

7890631694

708>

9

Augmenting Alice
Author: Galit Ariel | 256 pages |
97 x 7’/sinches | hardcover |
$45.00]

ISBN 978 90 6369 470 8

693213
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Design Transitions
Authors: Joyce Yee, Emma Jef-
feries and Lauren Tan |

224 pages | 94 x 674 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 321 3
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DESIGN
. FORAN
EMPATHIC
. SOCIETY

Connect

Authors: Sabine Wildevuur, Dick
van Dijk, Anne Ayvari, Mie Bjerre,
Thomas Hammer-Jakobsen and
Jesper Lund |

192 pages | 774 x 6 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 331 2

063

6937
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COLAB:

Authors: Elizabeth Herrmann &
Ryan Shelley |

240 pages | 9% x 7 inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 373 2

ON

IGN How
Creative
Practice
Works

91789063

6946541>

Notes on Design
Author: Kees Dorst | 208 pages |
8% x 54 inches | paperback |
$19.99]

ISBN 978 90 6369 465 4

TRANSFORMATIONS
7 Roles to Drive
Change by Design

6945

063

Transformations:

7 Roles to Drive
Change by Design
Authors: Joyce Yee, Emma
Jefferies and Dr Kamil Michlewski
| 246 pages | 974 x 6'& inches |
paperback | $ 45.00 |

ISBN 978 90 6369 457 9

Signin
Designing

mmnmw
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Designing for the
Common Good

Authors: Kees Dorst, Lucy Kaldor,
Lucy Klippan and Rodger Watson |
216 pages | 72 x 9"/ inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 408 1

s s \
oo e B

789063

Design My Privacy
Authors: Tijmen Schep & Moti |
160 pages | 7 x 4%& inches |
paperback | $16.99 |

ISBN 978 90 6369 437 1

694371
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design

694456
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789063 >

Strategic Design

Authors: Dr. Giulia Calabretta, Prof.
Gerda Gemser and Dr. Ingo Karpen
| 228 pages |

74 x 94 inches |

paperback with flaps | $ 45.00 |
ISBN 978 90 6369 445 6

PRODUCTS
THAT FLOW

694982

89063 >

Products that Flow

Authors: Siem Haffmans, Marjolein
van Gelder and Ed van Hinte

128 pages | 104 x 8 inches |
flexicover | $ 45.00 |

ISBN 978 90 6369 498 2

Designing With and
Within Public

Organizations
Author: André Schaminée |
208 pages | 9% x 7' inches |
paperback | $ 45.00 |

ISBN 978 90 6369 497 5

789063

692513

9 >

Meta Products

Authors: Wimer Hazenberg &
Menno Huisman |

160 pages | 96 x 7'z inches |
paperback | $ 24.99 |

ISBN 978 6369 251 3

693046

Make Design Matter

Author: David Carlson |

160 pages | 7'/ x 4% inches |
paperback with flaps | $ 16.99 |
ISBN 978 90 6369 304 6
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Products that Last
Authors: Conny Bakker &
Marcel den Hollander |

112 pages | 1074 x 8 inches |
paperback otabind | $ 45.00 |
ISBN 978 90 6369 522 4
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The Politics of Design
Author: Ruben Pater |

192 pages | 7'/4x 42 inches |
paperback | $16.99 |

ISBN 978 90 6369 422 7
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The Form of Design
Author: Prof. Josiah Kahane |
240 pages | 97 x 7% inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 375 6

-
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7890637692926
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The Designer As...
Author: Steven McCarthy |

248 pages | 74 x 67/ inches |
paperback with flaps | $ 45.00 |
ISBN 978 90 6369 292 6

890637692834">

Sustainist Design
Guide

Editors: Michiel Schwarz & Diana
Krabbendam | 144 pages |

9% x 7 inches | paperback with
flaps [$19.99 |

ISBN 978 90 6369 283 4

695613" >

9 |789063|

Culture Sensitive

Dersign

Author: Annemiek van Boeijen |
160 pages | Flexicover |

9% x 7% inches | $ 45.00 |
ISBN 978 90 6369 561 3

Simplicity
A Matter of Design

97789

Simplicity: A Matter
of Design
Author: Per Mollerup | 192 pages |

11% x 6% inches | hardcover |
$45.00 | ISBN 978 90 6369 402 9

693718

9%

89063 >

ViP Vision in Design
Authors: Matthijs van Dijk & Paul
Hekkert | 376 pages |

9% x 6'/2inches | paperback |
$29.00]

ISBN 978 90 6369 371 8|
hardcover: $ 60.00 |

ISBN 978 90 6369 205 6
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Dynamic Identities
Concept: Irene van Nes |

192 pages | 97 x 8V inches |
paperback | $ 45.00 |

ISBN 978 90 6369 339 8

THE BAS| S
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|

97789063"695347">

Sketching: the Basics

Authors: Koos Eissen & Roselien
Steur | 204 pages |

11V% x 8% inches | paperback |
$29.99|ISBN 978 90 6369 534 7

694555

78906 >

HotchPotch

Author: Ralph Burkhardt |
192 pages | 6 /& x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 455 5

063

Design.Think.Make.
Break.Repeat.

Authors: Martin Tomitsch,
Cara Wrigley, Madeleine
Borthwick et.al. | 208 pages |
paperback | 9 x 7'z inches |
$45.00]

ISBN 978 90 6369 479 1

694

How Colours Unite Us o

9

789063

693350™>

Identity Colour Codes
Author: Felix Janssens |

304 pages | 9% x 72 inches |
paperback with flaps | $29.99 |
ISBN 978 90 6369 335 0

Sketching

Authors: Koos Eissen & Roselien
Steur | 256 pages |

11"% x 8% inches | paperback |
$29.99 | ISBN 978 90 6369 533 0

2582">

Know Your Onions:
Graphic Design

Author: Drew de Soto |

186 pages | 8% x 6 inches |
paperback with elastic band |
$19.99 | ISBN 978 90 6369 258 2

9 |789063‘|695408“ >

Delft Design Guide

Authors: Annemiek van Boeijen,
Jaap Daalhuizen and Jelle Zijlstra |
224 pages | 10 x 74 inches |
flexicover | $ 45.00 |

ISBN 978 90 6369 540 8
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LOIS Logos

Author: George Lois |

204 pages | 724 x 6"/ inches |
paperback with flaps | $ 35.00 |
ISBN 978 90 6369 399 2

”9 2“

Sketching Product

Design Presentation
Authors: Koos Eissen &
Roselien Steur |

192 pages | 114 x 8% inches |
hardcover | $ 45.00 |

ISBN 978 90 6369 329 9

0631693
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YOUR
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Know your Onions:
Corporate Identity

Author: Drew de Soto |
208 pages | 8% x 6 inches
paperback | $ 24.99 |
ISBN 978 90 6369 539 2

Framing Play Design

789063"695729" >

9

Framing Play Design
Authors: Sune Gudiksen &

Helle Marie | 240 pages |

9% x 8% inches |

paperback | $ 45.00 |

ISBN 978 90 6369 572 9

9

789063

692605">

Logo Life

Author: Ron van der Vlugt |
312 pages | 8% x 6% inches |
hardcover | $29.99 |

ISBN 978 90 6369 260 5

89063

693343
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The Exceptionally
Simple Theory of
Sketching

Author: George Hlavacs |

48 pages + 14 practice sheets |
8% x 6%z inches | paperback |
$14.99 | ISBN 978 90 6369 334 3

Reading Letters
Author: Sofie Beier |

182 pages |9 /& x 84 inches |
hardcover | $ 45.00 |

ISBN 978 90 6369 271 1

Inspired by Method

Author: Alexandra Martini |
240 pages | paperback |
8% x 7% inches | $ 45.00 |
ISBN 978 90 6369 573 6

rllhl:rnbEEk ¢
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Anthon Beeke
Author: Lidewij Edelkoort |

448 pages | 114 x 8% inches |
paperback with flaps | $ 49.99 |
ISBN 978 90 6369 330 5

33

Designing Diagrams
Author: Jan Gauguin |

200 pages | 9% x 974 inches |
hardcover | $ 45.00 |

ISBN 978 90 6369 228 5

6945

86>

789063

Type Tricks

Author: Sofie Beier | 208 pages |
6'/2 x 4% inches | paperback |
$19.99|

ISBN 978 90 6369 458 6

33
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ARCHITECTURE AND SPATIAL DESIGN
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Shaping Text

Author: Jan Middendorp |

176 pages | 10"/ x 8% inches |
flexicover | $ 45.00 |

ISBN 978 90 6369 223 0

8906376928

Operative Design
Authors: Anthony Di Mari &
Nora Yoo |

152 pages | 6 x 4% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 289 6
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Composing
Architecture and
Interior Design
Author: Simos Vamvakidis |
160 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 487 6

BIOSTRUCT an

Bio-structural
Analogues
In architecture

Author: Joseph Lim |

232 pages | 6 x 4% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 204 9

9 “789063“692

Work hard Play

harder

Design and concept: Studio Kluif |
176 pages | 8% x 6 inches |
hardcover in slip case | $ 25.00 |

ISBN 978 90 6369 296 8

988">
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89063 >

Conditional Design
Author: Anthony Di Mari |

156 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 365 7

06">

06376925

Performative
Geometries

Authors: Asterios Agkathidis &
Gabi Schillig |

160 pages | 6 x 4% inches |
paperback with flaps | $ 19.99 |
ISBN 978 90 6369 250 6

ECCENTRIC STRUCTU an

789063

692421“)

9

Eccentric Structures
in Architecture
Author: Joseph Lim |

160 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 242 1

789063

695385™>

9

Dutch Design
Cowboys

Design and concept: Studio Kluif

176 pages | 8% x 6 inches |

hardcover in slip case | $ 25.00 |

ISBN 978 90 6369 538 5

3 m——

” 89 6941 “

The Fast Guide to
Architectural Form
Author: Baires Raffaelli |

144 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 411 1

063

063">

Modular Structures
Author: Asterios Agkathidis |
136 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 206 3

692650“)

789063

9

The Spontaneous City

Author: Urhahn Urban Design |
176 pages | 11% x 9% inches |
paperback | $ 45.00 |

ISBN 978 90 6369 2650

i Graduation
i Quide for
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i students.
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692865">

s

97789063

Graduation Guide for

Design Students

Author: Moniek Paus |

144 pages | 8% x 6 inches |
hardcover with poster as dust
jacket|$17.99|

ISBN 978 90 6369 286 5
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The Fast Guide To

>

Accessibility Design

Author: Simos Vamvakidis |
160 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 456 2

692322

89063 >

Digital

Manufacturing

Author: Asterios Agkathidis |
136 pages | 6 x 4% inches |
paperback | $16.99 |

ISBN 978 90 6369 232 2

789063

69267A“>

Inspiration

Authors: Mark Miickenheim &
Juliane Demel |

274 pages | 11% x 9 inches |
hardcover | $ 45.00 |

ISBN 978 90 6369 267 4

9

INNOVATIVE
ARCHITECTURE
STRATEGIES

Innovative

Architecture Strategies

Author: Simos Vamvakidis |
160 pages | 6 x 4% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 456 2

9

789063"692872">

Computational

Architecture

Author: Asterios Agkathidis |
160 pages | paperback |
6x 4% inches | $16.99 |
ISBN 978 90 6369 287 2

THINK
LIKEA

DON'T

ACTLIKE
ONE

789063

9 693077">

Think Like a Lawyer,

Don'’t Act Like One

Author: Aernoud Bourdrez |
160 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 307 7

WHAT ARE THEY
SAYING ABOUT
You?

69400 H
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9063

What Are They
Saying About You?

Author: Frank Peters |

144 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 400 5

Don’t Read This Book

Author: Donald Roos |

160 pages | 8"/4 x 6 inches |
paperback | $16.99 |

ISBN 978 90 6369 423 4
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Little Creative
Thinker’s Exercise
Book

Authors: Dorte Nielsen &
Katrine Granholm | 112 pages |
9% x 6'/% inches | paperback |

$17.9911SBN 978 90 6369 491 3

THINK
LIKEA
MANAGER
DON'T
ACT LIKE
ONE

| | Jousmy FTARAE
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69347

9063

Think Like a Manager,

Don't Act Like One

Author: Harry Starren |

160 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 347 3
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Dare to Ask

Authors: Els Dragt & Jeroen
Timmer | 144 pages |

7% x 5% inches | Paperback |
$16.99 | ISBN 978 90 6369 562 0

>

Don’t/Do
This Game _

“ iy

Don’t/Do This - Game

Author: Donald Roos |

156 cards | 7 x 3% x /& inches |
box with sleeve | $19.99 |
ISBN 978 90 6369 484 5

89063 6948

06

Little Creative
Thinker’s Connection
Dominoes

Authors: Dorte Nielsen &

Katrine Granholm | 28 cards | box:

4% x 4% x 2V/ainches | $17.99 |
ISBN 978 90 6369 513 2

Think Like an Artist,

Don’t Act Like One
Author: Koos de Wilt |

160 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 468 5

789063
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Once Upon a Time
I Was...

Author: Lavinia Bakker |

144 pages | 8% x 6% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 421 0

9 210>

To Don't List

Author: Donald Roos

200 pages | 54 x 34 inches |
calendar block | $12.99 |
ISBN 978 90 6369 505 7

Frame Your
Imagination

Author: Caroline Ellerbeck |
192 pages | 5V4x 6%inches |
paperback | $ 14.99 |

ISBN 978 90 6369 542 2

063 69

9“:’89063\694552)

Think Like A
Designer, Don't Act
Like One

Author: Jeroen van Erp |

160 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 485 2
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Once Upon a Time
I Wanted to Be...
Author: Lavinia Bakker |

144 pages | 8% x 6% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 419 7
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LogoR.IP.

Authors: The Stone Twins |
192 pages | 6%4 x 4% inches |
hardcover with gold

gilded edges | $19.99 |

ISBN 978 90 6369 290 2

YOUR
WORK
B

YOUR
E

789063

69
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Your Work and

Your Life

Author: Krist Pauwels |

128 pages | 74 x 5'& inches |
hardcover | $ 16.99 |

ISBN 978 90 6369 469 2
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Think Like an
Engineer,

Don'’t Act Like One
Author: Jan Karel Mak |

160 pages | 7% x 5% inches |
paperback with flaps | $ 14.99 |
ISBN 978 90 6369 569 9

ONCE prmtmg
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695699

A TIME
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Once Upon a Time
I Went To...

Author: Lavinia Bakker |

144 pages | 8% x 6% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 454 8

694548
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Creative Thinker’s
Exercise Book
Authors: Dorte Nielsen &
Katrine Granholm |

112 pages | 92 x 7'/2inches |
paperback | $19.99 |

ISBN 978 90 6369 438 8

78906

695262

89063 >

Connecting

Authors: Paulina Larocca & Tony
Ibbotson | 160 pages |

7%2 x 7% inches | hardcover |
$24.99]

ISBN 978 90 6369 526 2

35
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The Holey Bible

Authors: Paulina Larocca &
Tony Ibbotson | 160 pages |
7% x 7¥2 inches |

hardcover | $ 24.99 |

ISBN 978 90 6369 566 8

Don't Talk Just Kiss

Concept: Marcus Kraft |

512 pages | 7'/ x 5%z inches |
hardcover | $19.99 |

ISBN 978 90 6369 452 4

63 694

97

Museum Art Cards

Author: Lise Lotte ten Voorde |
52 cards | 5% x 4%x 14 inches |
boxed set | $24.99 |

ISBN 978 90 6369 549 1

89063

695491

Creative Chef

Author: Jasper Udink ten Cate |
240 pages | 10 x 8"/ inches |
hardcover | $ 24.99 |

ISBN 978 90 6369 414 2

89063"694883">

Creativity +

Author: Paulina Larocca |

160 pages | 9% x 6% x %sinches |
$19.99|

ISBN 978 90 6369 488 3

printing

693411

9“789063

Philographics
Author: Genis Carreras |

208 pages | 774 x 6% inches |
paperback | $ 24.99 |

ISBN 978 90 6369 341 1
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7890631693558!
How to Visit an
Art Museum
Author: Johan Idema |
128 pages | 6% x 4% inches |
hardcover | $17.99 |
ISBN 978 90 6369 355 8

9 >

FIZZ

Authors: Barbara Serulus &
Elise van Iterson |

144 pages | 8'% x 6" inches |
paperback | $ 19.99 |

ISBN 978 90 6369 544 6

Creativity Works!
Authors: Coen Luijten &
Joris van Dooren |

160 pages | 6% x 6% inches |
paperback | $19.99 |

ISBN 978 90 6369 506 4

97789 >
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Create with Artists
Authors: Rixt Hulshoff Pol &
Hanna Piksen |

120 pages | 974 x 77/ inches |
hardcover|$19.99 |

ISBN 978 90 6369 416 6

97789

How to be a Better

Tourist

Author: Johan Idema |

144 pages | 6% x 4% inches |
hardcover | $ 17.99 |

ISBN 978 90 63 69 493 7

HOME
ANE
FOOD
' NOTE
BOOK

YwerTE vAw Boven

|7|B9|(|]6|3 ‘6|9‘3|978 >
Home Made Food
Notebook
Author: Yvette van Boven |
160 pages | 8% x 6% inches |
flexibound with ribbon and

elastic band | $ 14.99 |
ISBN 978 90 6369 397 8

9
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69451
The Book of Do-ness
Author: Sara van de Ven |
240 pages | 57 x 5% inches |
hardcover | $19.99 |
ISBN 978 90 6369 451 7
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Trashures

Authors: Anja Brunt &

Tineke Meirink | 80 pages | 11 x
8'/4inches | paperback with flaps
1$16.99]

ISBN 978 90 6369 425 8

THIS @A)
IS A 20y
GOOD
GUIDE

T ior o sustainstie iesare

This is a Good Guide -
for a Sustainable

Lifestyle

Author: Marieke Eyskoot |
280 pages | 9% x 7 inches |
hardcover | $ 35.00 |

ISBN 978 90 6369 492 0

97"789063"694920
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Don't Eat the Yellow
Snow

Concept: Marcus Kraft |

512 pages | 7'/& x 5/zinches |
hardcover | $19.99 |

ISBN 978 90 6369 288 9

789063

692889
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ArtIs Everywhere
Author: Lorenzo Servi |

112 pages | 8 x 5inches |
paperback | $16.99 |

ISBN 978 90 6369 418 0

o,

Food
aolted

Food Futures

Author: Chloé Rutzerveld |

120 pages | 9 x 7V inches |
paperback with flaps | $ 35.00 |
ISBN 978 90 6369 517 0

89063"693107">

Dear Fashion Diary

Authors: Emmi Ojala &

Laura de Jong | 160 pages |

8% x 6% inches | paperback |
$14.99 | ISBN 978 90 6369 310 7

012>

Save the Humans!

Authors: Mieke Gerritzen & Koert

van Mensvoort | 160 pages |
7'2x 5" inches | hardcover |

$16.99|ISBN 978 90 6369 401 2

THE D041

YOURSELFIE
GUIDE

97789063"693879">
The Do-It-Yourselfie
Guide

Author: Willem Popelier |

160 pages | 6'2 x 4% inches |
sewn paperback | $12.99 |
ISBN 978 90 6369 387 9

789063
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The Art of Parenting
Author: Drew de Soto | 60 pages |
6%4 x 54 inches | hardcover |
$9.99]

ISBN 978 90 6369 480 7

2nd

pﬁnﬁt\g

89063"692773">

Never Photograph
People Eating

Edited by: Anneloes van Gaalen |
144 pages | 7% x 5% inches |
hardcover | $ 14.99 |

ISBN 978 90 6369 277 3

| ] THISISHy an
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This is my New York
Author: Petra de Hamer |

128 pages | 9% x 6% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 420 3

694

The Social
Climber's

69
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The Social Climber’s
Handbook

Author: Nimrod Kamer |

112 pages | 6%4 x 4% inches |
hardcover | $ 12.99 |

ISBN 978 90 6369 483 8

| NOFg'nG
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Read Nothing in Here
Author: Seema Sharma |

144 pages | 7'/4 x 5% inches |
paperback with band | $ 16.99 |
ISBN 978 90 6369 441 8

4 180>

69

B Never

I Use White Type
ona Black
Background

5
9 “789063‘ 692070

Never Use White
Type on a Black
Background

Edited by: Anneloes van Gaalen |
160 pages | 7% x 5% inches |
hardcover | $14.99 |

ISBN 978 90 6369 207 0
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063
This is my Berlin
Author: Petra de Hamer |
128 pages | 9% x 6% inches |
paperback | $ 16.99 |
ISBN 978 90 6369 396 1

693
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The F**ing History
of Swearing

Author: Anna Maria Kiosse |
168 pages | 9 x 6% inches |
paperback | $19.99 |

ISBN 978 90 6369 467 8

97789063"694036">

7

Is

Write Nothing in
Here

Author: Seema Sharma |
160 pages | 9 x 6 inches |

paperback | $16.99 |
ISBN 978 90 6369 403 6

GIFT BOOKS / NOTEBOOKS

695484

89063
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Pregnancy Cookbook

Author: Pascal Rotteveel |
112 pages | 974 x 77/ inches |
hardcover | $ 24.99 |

ISBN 978 90 6369 548 4

2nd

printing

Never
Touch a Painting

Never Touch a
Painting When
It's Wet

Edited by: Anneloes van Gaalen |
160 pages | 7% x 5% inches |
hardcover | $ 14.99 |

ISBN 978 90 6369 280 3

789063

9 92803">
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063769

Never Use Pop Up
Windows

Edited by: Anneloes van Gaalen
160 pages | 7% x 5% inches |
hardcover | $ 14.99 |

ISBN 978 90 6369 217 9
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This is my London
Author: Petra de Hamer |
128 pages | 9% x 6% inches |
paperback | $ 16.99 |

ISBN 978 90 6369 395 4

0631693

97789063"692162
Never Use More
Than Two Different

Typefaces

Edited by: Anneloes van Gaalen |
160 pages | 7% x 5% inches |
hardcover | $ 14.99 |

ISBN 978 90 6369 216 2

THIS I8 My
PARIS

L DIARY, ACTIVITY
BOOR & eI GUIBE

This is my Paris
Author: Petra de Hamer |
128 pages | 9% x 6% inches |
paperback | $16.99 |

ISBN 978 90 6369 394 7

063 6939

789063
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Never Leave the
House Naked

Edited by: Anneloes van Gaalen |
160 pages | 7% x 5% inches |

hardcover | $14.99 |
ISBN 978 90 6369 214 8

789063
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The Medium is
the Message

Edited by: Anneloes van Gaalen |
160 pages | 7% x 5% inches |
hardcover | $ 14.99 |

ISBN 978 90 6369 215 5

789063

The Divergent and

Convergent Thinking
Notebook

Author: Dorte Nielsen |

152 pages | 1174 x 64 inches |
triangular hardcover |

$17.99 | ISBN 978 90 6369 439 5

694395
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Pixel-Art Game
- The Milkmaid

Concept: Vanessa Catalano |
32 cards | box with sleeve |
5% X 2% X % inches | $ 12.99 |
ISBN 978 90 6369 481 4

701

Numbers Game
Concept: Paul M. Baars |

with playing rules in English, Dutch,

German, Spanish and French | 80
illustrations |

80 cards in a box |

5, x 5% x1%inches | $19.99 |
ISBN 978 90 6369 370 1

” 89 69442 ”

The Startup Game
Author: SixWaypoints |

68 cards in a box |

4% x 54x 1% inches | $19.99 |
ISBN 978 90 6369 442 5

063
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89063 >

Pixel-Art Game

- Café Terrace at
Night

Concept: Vanessa Catalano |
32 cards | box with sleeve |
5%x2%x1inches|$12.99 |
ISBN 978 90 6369 482 1

789063
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Mezza Card Game
Author: Thomas Michaél |

68 cards in a box |

574 x 2% x 1% inches |

$19.99 | ISBN 978 90 6369 472 2

9 >

789063
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Don't/Do This - Game

Author: Donald Roos |

156 cards | box with sleeve |
7 x 3% X'/e inches | $ 19.99 |
ISBN 978 90 6369 484 5

My Photography
Toolbox

Concept: Rosa Pons-Cerda

& Lenno Verhoog |

72 cards in a box |

4/4x 3 x 17%inches | $19.99 |
ISBN 978 90 6369 504 0 |

066

789063

69552

My Photography
Game

Concept: Rosa & Lenno Verhoog
52 cards | 5% x 3%x 1% inches |
boxed set|$19.99 |

ISBN 978 90 6369 552 1|

Age: 6 years +

69

89063"693862">
Old Masters Memory
Game

Concept: Mieke Gerritzen |

2 x 30 cards inabox |

5% x 2% x 1% inches | $ 19.99 |
ISBN 978 90 6369 386 2

KMoz
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I

97789063

Mozaa

Concept: Renske Solkesz

64 cards in a box |

4% x 4% x 1% inches | $19.99 |
ISBN 978 90 63 69 296 4

789063

695637

9 >
Creative Connection

Memory Game

Authors: Dorte Nielsen &

Katrine Granholm | 5% x 2% x 1%
inches | boxed set | 50 cards |
$19.99|ISBN 978 90 6369 563 7

Ath
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9‘789063 6

Dilemmarama The

Game

Concept: Dilemma op Dinsdag |
64 cards in a box |

5% x 3% x 2 inches | $19.99 |
ISBN 978 90 6369 424 1

241

>

890631694

7

Collage Memory
Game

Concept: Anja Brunt |

2 x 30 cards inabox |

5% x 2% x 1% inches |
boxed set | $19.99 |

ISBN 978 90 6369 466 1

Linjaa

Concept: Renske Solkesz

80 cards in a box |

4% x 4% x 1% inches | $19.99 |
ISBN 978 90 6369 503 3

9 H7

89063"695248">

The Empathy Game
Authors: Saskia H. Herrmann &
Jorik Elferink | 3 x 50 cards |
4%, x 5" x 14 inches |

boxed set + 2 dice | $ 24.99 |
ISBN 978 90 6369 524 8

Dilemmarama

The Happy Edition
Concept: Dilemma op Dinsdag |
65 cards |

5% x 3% x 2 inches | boxed set |
$19.99 | ISBN 978 90 6369 564 4

>

9

7890637693886

Optical Illusions
Game

Concept: Paul M. Baars | with
playing rules in English, Dutch,
German, Spanish and French | 20
optical illusions | 80 cards in a box
| 5% x 574 x 1/&inches | $19.99 |
ISBN 978 90 6369 388 6
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Little Creative
Thinker’s Connection
Dominoes

Authors: Dorte Nielsen &

Katrine Granholm | 28 cards |

box with sleeve | 4% x 4% x 1%
inches | $17.99 | ISBN 978 90
6369 513 2 | Age: 4 years +

Lay Your Cards on the
Table

Concept: Een van de Jongens |
5x 3% x 1% inches | boxed set |
60 cards | $19.99 |

ISBN 978 90 6369 565 1

06

Robot Memory Game
Concept: Mieke Gerritzen |

2 x 30 cards in a box |

5% x 2% x 1% inches | $ 19.99 |
ISBN 978 90 6369 525 5

Street Style

Memory Game III
Concept and photography: Barbara
Iweins |

2 x 25 cards in a box |

5% x 84 x 3% inches | $17.99 |
ISBN 978 90 6369 336 7

789063

69
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Creative Chef

Postcards

Author: Jasper Udink ten Cate |
25 postcards in a book |

57 x 3% inches | $9.99 |

ISBN 978 90 6369 440 1

9 >

89063"693220">

Street Art Memory
Game

Editors: Janne Ettwig & Lilian van
Dongen Torman |

2 x 30 cards in a box |

5% x 2% x 1% inches | $ 19.99 |
ISBN 978 90 6369 322 0

Creaktures
of Crestiveland

97789063"693909">

Creatures of

Creativeland
Concept: Jana Pejkovska
& Adrian Flores |

20 postcards in a book |
614 x 54 inches|$9.99 |
ISBN 978 90 6369 390 9

789063

692629

>

Brand Memory Game
Concept: Hendrik-Jan Grievink |

2 x 30 cards inabox |

5% x 2% x 1% inches | $ 19.99 |
ISBN 978 90 6369 262 9

071

9

Free Your Mind
Postcard Block

Concept: Marcus Kraft
20 postcards in a book |
614 x 54 inches | $9.99 |
ISBN 978 90 6369 507 1

789063 >

You Are What You

Eat Memory Game
Concept: Marije Vogelzang |

2 x 25 cardsin abox|

5% x 2% x 1% inches | $ 19.99
ISBN 978 90 6369 272 8

063 692

97789063"695088">

Eat Your Heart Out
Poscard Block
Concept: Marcus Kraft |

20 postcards in a book |

6'4x 54 inches|$9.99 |

ISBN 978 90 6369 508 8

/ POSTCARDS

9063

692995">

Can You See What
I See Memory
Game

Concept: Tineke Meirink |

2 x 30 cards inabox |

5% x 2% x 1% inches | $ 19.99 |
ISBN 978 90 6369 299 5
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DUTCH TITLES

89063
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7

Think Like a Lawyer,
Don't Act Like One

Auteur: Aernoud Bourdrez |

160 pagina's | 18 x 14 cm |
paperback met flappen | €14.99 |
ISBN 978 90 6369 308 4 |

EN ed.: ISBN 978 90 6369 307 7

9 >

WHAT ARE THEY
SAYING ABOUT

PR R——

You?

69
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What Are They
Saying About You?
Auteur: Frank Peters |

144 pagina's| 18 x 14cm |
paperback met flappen | € 14.99 |
ISBN 978 90 6369 407 4 |

EN ed.: ISBN 978 90 6369 400 5

9 H789\763“693855“

Think Like a Manager,
Don'’t Act Like One

Auteur: Harry Starren |

160 pagina's | 18 x 14cm |
paperback met flappen | €14.99 |
ISBN 978 90 6369 385 5 |

EN ed.: ISBN 978 90 6369 347 3

ALLES i»
ONDERHANDELEN

I AN $TIY
.

789063

9 694494">

Alles is
Onderhandelen

Auteur: Geurt Jan de Heus |

216 pagina's | 19 x 24 cm |
Paperback met flappen | € 35.00 |
ISBN 978 90 6369 449 4

EN ed.: ISBN 978 90 6369 431 9

789063"695590">

Products That Last
Auteurs: Conny Bakker, Marcel
den Hollander & Ed van Hinte | 128
pagina’s | 25.5x20cm |
Flexicover | €29.99 |

ISBN 978 90 6369 559 0

EN ed.: ISBN 978 90 6369 522 4

89063

69
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Maak het met
Kunstenaars

Auteurs: Rixt Hulshoff Pol en Hanna
Piksen | 120 pagina’s |

25x 20 cm | hardcover |

ISBN 978 90 6369 427 2| € 17.99 |
EN ed.: Create with Artists

ISBN 978 90 6369 416 6

789063

Handboek voor het
leven als grafisch
ontwerper

Auteur: Adrian Shaughnessy |
176 pagina's |23 x19cm |
softcover + flappen | € 29.99 |
ISBN 978 90 6369 252 0

692520

9 >

9 1789063"695743" >

Open kaart

Auteur: Een van de Jongens | 60
kaarten | 12.5x9.5x1.9cm|
doosje | € 15.00 |

ISBN 978 90 6369 574 3 |

EN ed.: ISBN 978 90 6369 565 1

9 ”789063”694760”>

Think Like an Artist,
Don't Act Like One

Auteur: Koos de Wilt |

160 pagina's| 18 x 14cm |
paperback met flappen | €14.99 |
ISBN 978 90 6369 476 0

EN ed.: ISBN 978 90 6369 468 5

789063"693206" >

Conceptdenken
Ontwerp: Gaby Crucg-Toffolo en
Sanne Knitel | 304 pagina’s |

25x 20 cm | paperback met
flappen |

€35.00 | ISBN 978 90 6369 320 6

789063

693183

9 >

Handboek voor het
opzetten van een
ontwerppraktijk
Auteur: Kitty de Jong e.a. |

152 pagina's | 23,8x17cm|
paperback | €29.99 |

ISBN 978 90 6369 318 3

2

89063"695576">

9%

Dilemma op Dinsdag -
blije editie!

Autheurs: Dilemma op Dinsdag |
65 kaarten |

9.8x13.3 x4 cm | doosje |

€15.00 | ISBN 978 90 6369 557 6
EN ed.: 978 90 6369 564 4
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7

Think Like a Designer,
Don't Act Like One

Auteur: Jeroep van Erp |

160 pagina's| 18 x 14 cm |
paperback met flappen | € 14.99 |
ISBN 978 90 6369 494 4

EN ed.: ISBN 978 90 6369 485 2

89063"694944">
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Accountable

Conceptdenken

Auteurs: Gaby Crucg-Toffolo and
Elaine Meys | 240 pagina’s | 25 x 21
cm | paperback met flappen |
€35.00 | ISBN 978 90 6369 554 5

>

789063
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Grids

Auteur: Beth Tondreau |

208 pagina's | 25x21,5cm |
hardcover | €19.99 |

ISBN 978 90 6369 211 7

>
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Het Grote Dilemma
Op Dinsdag-Spel
Concept: Dilemma op Dinsdag |
65kaarten |9,8x 133 x4 cm |
€15.00 | ISBN: 978 90 6369 446 3 |
EN ed.: ISBN 978 90 6369 424 1

4463
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9

Think Like an
Engineer,

Don't Act Like One
Auteur: Jan Karel Mak | March
2020|160 pages | 18 x 14.5cm
| Paperback with flaps | € 14.99 |

ISBN 978 90 6369 570 5
EN ed.: 978 90 6369 569 9

789063"695705" >

91789063
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Design My Privacy
Auteur: Tijmen Schep en het MOTI
| 160 pagina’s |

18 x 12 cm | Paperback |

ISBN 978 90 6369 447 0| €10.99
EN ed.: ISBN 978 90 6369 437 1

69447011>

89063

4

Museum doe kaarten
Auteurs: Lise Lotte ten Voorde en
Naomi Boas | 52 kaarten |
12,5x85x4cm|[€19.99]

ISBN 978 90 6369 555 2

EN ed.: ISBN 978 90 6369 549 1

552H>
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Creative Chef

Auteur: Jasper Udink ten Cate |
192 pagina’s |

25,4 x 20,8 cm | hardcover |

ISBN 978 90 6369 429 6 | € 19.99 |
EN ed.: ISBN 978 90 6369 414 2

9"789063"695538

Bruis

Auteurs: Barbara Serulus en
Elise van Iterson |

144 pagina's | 21,5x155cm |
paperback | € 17.99 |

ISBN 978 90 6369 553 8

EN ed.: ISBN 978 90 6369 544 6

>
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9“7890 694265H

Red de Mens!

Auteurs: Mieke Gerritsen en

Koert van Mensvoort | 160 pages |
19 x 18 cm | hardcover | € 12.99 |
ISBN 978 90 6369 426 5 |

EN ed.: ISBN 978 90 6369 401 2
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Philographics =o=-

789063"69342
Philographics
Auteur: Genis Carreras |
208 pagina's | 20 x 17 cm |
paperback | € 16.99 |

ISBN 978 90 6369 342 8 |
EN ed.: ISBN 978 90 6369 341 1

9 8">

anthonbeeke:
isa miracle!

97789063"693305">

Anthon Beeke

Concept: Lidewij Edelkoort |

448 pagina’s | 27 x 21 cm |
paperback met flappen | € 45.00 |
ISBN 978 90 6369 326 8 |

EN ed.: ISBN 978 90 6369 330 5

DUTCH TITLES
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89063“695569“)

9%

Het jonge creatieve
denkers werkboek

Auteurs: Dorte Nielsen en
Katrine Granholm | 112 pagina’s |
paperback | € 14.99 |

ISBN 978 90 6369 556 9

EN ed.: ISBN 978 90 6369 491 3
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CONTACT

HOW TO CONTACT US

General enquiries

BIS Publishers

Het Sieraad building
Postjesweg 1

1057 DT Amsterdam

The Netherlands
T.+3120 5150230

E. bis@bispublishers.com
www.bispublishers.com

Publisher/

Editorial submissions

Bionda Dias

E. bionda@bispublishers.com

Marketing
Sara van de Ven
E. sara@bispublishers.com

Academic
E. press@bispublishers.com

Press / Publicity
Alexandra Vassiliadis
E. press@bispublishers.com

US Publicity
E. uspress@laurenceking.com

Follow us here
www.bispublishers.com
www.issuu.com/bis_publishers
www.linkedin.com/company/
bispublishers
www.facebook.com/bispublishers
www.instagram.com/bispublishers
www.twitter.com/bispublishers

DISTRIBUTION
DETAILS

Distribution inside the US, Canada and
Mexico:

Chronicle Books

680 Second Street

San Francisco, CA 94107
United States of America

T. (+1) 415 537 4200

E. hello@chroniclebooks.com
www.chroniclebooks.com

Customer Service Resources

Call toll free:

T.800 7590190

8:30 AM - 5:30 PM EST
Fax toll free:

F. 800 286 9471

Email
Regarding existing orders:
E. customer.service@hbgusa.com

To place new orders
E. order.desk@hbgusa.com

Credit Department:
T. 800 234 5226
9:00 AM - 5PM EST

Chronicle Books is pleased to offer online
customer service:

Log on to http://pubeasy.books.hbgusacom/
pls/pubeasy/pubeasy.intro_page to check
price, availability, order status, or to place
orders 24 hours a day, 7 days a week

Free to join, PubEasy is your own full service
customer self-service center.

Residents of all states except AK, DE, MT, NH,
and OR, please add local sales tax.

For information on distribution outside the US,
Canada, and Mexico, please contact
bis@bispublishers.com

RETURNS POLICY
(RETURNABLE CUSTOMERS ONLY)

Chronicle Books Returns

c/o Hachette Book Group USA
322 S. Enterprise Blvd
Lebanon, IN 46052

Please include account number and a packing
list or chargeback with all returns. Written
permission is not required for “returnable”
accounts. Returns must be In Print, or, if Out of
Print, returned within 6 months of the OP date,
in saleable condition, and whole copy (except
for strippable titles).

No authorization is required for overstock
returns or damaged/defective merchandise.
Returns are credited at the same price and
discount at which they were most recently
purchased.

SALES REPRESENTATION

BOOKSTORE
REPRESENTATIVES
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Dave Ehrlich

T. (+1) 323 346 7498

E. Dave_ehrlich@chroniclebooks.com

Pacific Northwest

WA, OR, UT, AK, AZ

Jamil Zaidi

T. (+1) 425-985-5657

E. jamil_zaidi@chroniclebooks.com
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Chickman Associates

T. (+1) 650 642 2609

E. chickmanis@comcast.net

Midwest
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Abraham Associates

T. (+1) 800 701 2489

F. (+1) 952 927 8089
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CT, NH, MA, ME, RI, VT

Emily Cervone

T. (+1) 860 212 3740

E. Emily_Cervone@chroniclebooks.com

New York Metro, NJ, and Select DC and PA
Accounts

Melissa Grecco

T.(+1) 516 298 6715

E. melissa_grecco@chroniclebooks.com
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DC, DE, MD, PA, WV
Chesapeake and Hudson
T. (+1) 800 231 4469

F. (+1) 800 307 5163

E. office@cheshud.com
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AL, AR, FL, GA, LA, MS, SC,
NC, OK, TN, VA, TX

Southern Territory Associates
T.(+1) 772223 7776

E. Rizzosta@gmail.com

Library and Educational Accounts

Anna-Lisa Sandstrum

T. (+1) 415 537 4299

F. (+1) 415 537 4470

E. Annalisa_sandstrum@chroniclebooks.com

Latin America (excluding
Caribbean)

Jennifer Gray

Hachette Book Group

1290 Avenue of the Americas
New York, NY

10104

T. (+1) 212-364-1515

E. Jennifer.Gray@hbgusa.com

Canada

Raincoast Books

2440 Viking Way
Richmond, BC

Canada V6V 1N2

T. (+1) 604-448-7100
F. (+1) 604-270-7161
E. info@raincoast.com
www.raincoast.com
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Ampersand Inc.
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T. (+1) 604-448-7111

F. (+1) 604-448-7118

E. inffo@ampersandinc.ca

Ampersand Inc.

Toronto Office

T. (+1) 416-703-0666

F. (+1) 416-703-4745
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Hornblower Group Inc.

T. (+1) 514-704-3626
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www.hornblowerbooks.com
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Hornblower Group Inc.

T. (+1) 416-461-7973 x2

F. (+1) 416-461-0365
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GIFT REPRESENTATIVES

West and Southwest

AZ, CA, CO, HI, NM, NV, UT, WY
Stephen Young & Associates
Los Angeles, CA

Showroom

T. (+1) 800 282 5863

F. (+1) 888 748 5895

E. info@stephenyoung.net
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Bettencourt

Seattle, WA Showroom

T. (+1) 800 462 6099

F. (+1) 206 762 2457

E. info@bettencourtgroup.com
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IL, IN, KY, MI, OH

Kelley and Crew Inc.
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T.(+1) 800 373 1712

F. (+1) 773 442 0810

M. (+1) 773-294-3203

E. kcrewreps@gmail.com
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MN, ND, SD, Wi

Anne McGilvray & Company
Minneapolis, MN Showroom
T. (+1) 800-527-1462

F. (+1) 214-638-4535

E. info@annemcgilvray.com

Mid-Atlantic

DC, DE, MD, Eastern PA, VA
Harper Group

T. (+1) 888-644-1704

F. (+1) 888-644-1292

E. support@harpergroup.com

New York Metro, New Jersey &
New England: CT, MA, ME, NH,
NJ, NY,RI, VT

New York, NY Showroom
Harper Group

T. (+1) 888 644 1704

F. (+1) 888 644 1292
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Southeast

AL, FL, GA, MS, NC, SC, TN
The Simblist Group
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T. (+1) 800 524 1621
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South and Midwest

AR, IA, KS, LA, MO, NE, OK, TX
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F. 214 638 4535

E. info@annemcgilvray.com
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Pamela Miller
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